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Ten Weeks of Intensive Selling 


iE weeks prior to Christmas offer the retail 
7 shoe industry a great opportunity for intensive 

footwear selling. The volume and class of 
business to be done in the holiday time depend on 
the preparation made now by the retail branch of 
the trade. There is great danger that trade apathy 
may bring back a condition existing five years ago 
when, during the holiday season, the dullest trade 
invariably went to the shoe store. 

The holiday slogan—‘gifts of utility’—did its 
little bit towards kicking the retail trade into the 
holiday harvest. Shoe stores then discovered that 
the attractive carton, paper and string had something 
todo with the purchase. The right sort of a window, 
plus advertising and a real sales staff interested in a 
holiday bonus—and there you are! 

Footwear covers a multitude of articles these days. 
Never was the assortment so great. In felt footwear 
alone such a volume of business has been developed 
within a few years that today it ranks first as a 
holiday sales article. A thorough footwear store 
shows more possibilities for extra sales each passing 
season. Develop those that are best for holiday sell- 
ing. The time to plan is now. 

if ever there was a time to venture, it is now. 
Holiday business comes through a study of articles 
“suitable for gifts." Example after example can be 
cited of men who have had “the courage to venture 
in trade”’ (which is the definition of a merchant). A 
dozen names can be mentioned of men who are today 
merchant-shoe princes, men who would not swap 
places with any shoe manufacturer in the United 
States. We emphasize these examples so that in the 
holiday season every shoe merchant in America may 
have the optimistic spirit to sell real footwear for 
gifts and for utility. The deserted shoe store at 


Christmastide will be found no more if the shoe 
merchant gets himself into the right mental attitude. 

Now as to the merchandise you are selling. We 
have said for years that the shoe is an article whose 
intrinsic value is many times greater than the price 
asked if measured by the standards of any other 
article of wearing apparel. Just contrast a hat and 
a shoe at the same asking price! Contrast the sales- 
manship displayed in selling each! Contrast the 
service rendered! 

For too long has the shoe trade thought of cost of 
ingredients and forgotten to ask a price for the 
“brains” expended in designing, making and mer- 
chandising footwear. 





Watch Legislative Machinery 


HE activities of the various recess committees 

in Washington and also the Federal Trade 
Commission emphasize one point—that industry 
should watch carefully what happens during the 
December session. 

The shoe trade never has asked any special favors, 
but every reader of the “Recorder”? knows that in 
the last three years, scarcely a week has passed with- 
out the merchant being compelled to defend himself 
against misguided assaults. Most of the legislation 
would have been more injurious to the consumer than 
to the merchant. 

The legislative machinery will soon be in operation. 
It is time to prepare in advance the information needed 
to counteract the half-baked schemes that will be put 
forth. Not only is it a case of watching Washington, 
but of keeping a vigilant eye on forty-eight Legis- 
latures as well. Most of these work under the basis 
‘“‘we are in business to make laws, therefore let’s 
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have some new ones.’ The mills grind, and in their 
turning much minutia comes forth. 

Throughout this country we see a timely interest 
on the part of many business men in the study of 
legislative machinery. This year shows us more 
shoe and leather men in the political arena than ever 
before. Perhaps this is a hopeful indication of mix- 
ing business with politics to the advantage of both. 
May we not hope that the bringing of women into 
political expression is an influence for much good. 

We have no opinions to express based upon parti- 
sanship, nor have we, at any time, taken sides upon 
politics in general, except as politics may find re- 
flection in business. We believe, however, that one 
feature may well be considered by readers of all 
shades of political belief. The principal theme and 
topic of it might be stated thus: “While you cannot 
successfully mix politics with business, you can, and 
should, mix more business with politics.”” That is to 
say, more efficiency, more energy, more ability to 
really GET THINGS DONE! 

The trouble is, in either Congress or a State Legis- 
lature, that instead of organizing promptly upon a 
basis of business principles and proceeding straight to 
public work, too many of the members begin to spy 
about to see what they can do in the way of private 
work, in deals and dickering and all manner of log- 
rolling. It would be unfair not to make many excep- 
tions; but there are enough men of this type, in both 
parties, to hold up public business for weeks and 
months and to fritter away whole sessions with a 
minimum of accomplishment. And why should it 
be permitted? When men of all parties are agreed 
that certain things need changing, why should 
legislative inertia be allowed to block the wheels? 
Why should legislative bodies be permitted to dally 
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with petty and private bills and fool enactments, 
when there are big questions pressing for settle- 
ment? 

“Send more business men to Congress” will work 
out in time. Let’s send more business methods 
there now. So with the State Legislatures. There 
never was a time when there was greater need of 
sane, constructive, advanced business legislation, 
We have many things to do and many also that need 
undoing. There is need of action. 





Cheapened Too Quickly 


HERE is one present method of promoting sty les 
that is open to criticism, especially from men «ho 
wish to get full value out of styles. It is the common 
practice of quickly duplicating new styles of hizh- 
grade footwear in cheap lines of shoes. This practice 
is profitable to some manufacturers and merchants. 
But it is probable that the entire trade, and the pub- 
lic, too, would be better off if high-grade styles were 
not so quickly copied in low-priced lines. 

The quick duplication of fine styles in cheap lines 
kills many good styles, and causes them to be thrown 
on the bargain counter. Some of the imitations of the 
fine styles are so cheaply made that the shoes consist 
of much style and little durability, and the young 
woman who buys them finds that the style vanishes 
in a day and there is then nothing left in the shoe to 
make it worth wearing. So she has to buy new shoes 
and she finds that her annual shoe bills are large. She 
complains of*the high cost of shoes, and the high cost 
of living, becomes discontented with general condi- 
tions, and thus contributes to dissatisfied public 
opinion which disturbs business. 





The Fitting of Satin Footwear............ 54 


Some valuable tips on how to sell satins 
and what to tell the customer about caring 
for them. 


Brilliant Shades in Spring Colors......... 56 


Article based on color card just issued. 
Advance News of Milwaukee Convention.. 58 
Velvets and Satins in Paris............... 60 


Clever things from French fashion footwear 
shops. 





High Lights In This Issue 


The Following Are Among the Recorder Features Which Should Be 
Checked and Initialed by Your Entire Salesforce 


Store Records—Their Use and Value..... 68 


An expert analysis based on system used by 
store in small city. 
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This Means You 


Watch your step! Watch your step! 
Those who fail to watch get stung; 

Trips and slips are wasted pep— 
Trip of foot, or slip of tongue. 


Watch your step! Watch it well! 
Watchful stepping saves you bumps; 
Angels from high heaven fel? 
And were called angelic chumps. 


Guard your tongue! Watch your feet; 
To yourself, my son, get hep; 

Here’s a motto you can’t beat— 
Shut your mouth and watch your step. 


* * * * 


Don’t you love euphemism, which is the fine 
art of hitting a man with a brick concealed in a 
stocking? We speak of our friends as getting 
fees, retainers, commissions and rebates; but 
when our foes get them we use the words bribe, 
rake-off, graft and corruption. Tweedledum and 
tweedledee. 

ok * * * 

The invasion of Canada by the Ancient and 
Honorable Distillery Company is an event of 
absorbing interest. In that continental oasis 
there is never a slip ’twixt the cup and the lip. 


* * * * 


The American movie fans will be surprised 
to learn that Mrs. Charlie Chaplin accuses her 
husband of being a piker and a cheap skate. 
Rude and inartistic language! With pies in 
Boston retailed at $1.60 per, Charlie’s passion 
for catapulting custard pies in the faces of his 
friends persuaded us that he was a reckless and 
abandoned prodigal. Apparently Charlie drew 
the line of extravagance on his own wife; he did 
Thrift, 
Art is 


not pike and scrimp on some others. 
like charity, appears to begin at home. 
long and pies are fleeting. 


The profiteers who have been “‘stuck”’ on their 
sugar contracts are beginning to learn what a 
wise guy the late Mr. Shakespeare was when he 
said, “Sweet are the uses of adversity.” 


* * * * 


If all the hot air that is being distributed over 
this great country concerning the League of 
Nations could be canned and_ stored in the 
empty and desolate cellars of America, the 
householders of the Republic could thumb their 
noses at the coal bandits who are looking forward 


to a glorious harvest when the snow flies. 
7 * * * 


Isn’t this a wildly exciting presidential cam- 
paign? Time was when Teddy thundered on the 
edge of political volcanoes and Bryan blew out 
the gas in every cellar and saloon in the land. 
Them was the roaring days. The stump and 
the spellbinder are gone. Today our candidates 
address the country from the edge of a washtub 
on the top of a hydrant and the audiences go to 
the movies. 

* * * * 

If cleanliness be next to godliness is it not 

reasonable to call the National Laundry Journal 


a blood relation of Zion’s Herald? 
* * +” * 


“T call Jones the luckiest man in Massachu- 
setts,’ said Old Man Hardhead. “Has a cellar 
full of coal and closet full of hooch: The old 
man raised his salary on the first of September; 
he made a killing in Goldbrick Oil; and now he’s 
just got a divorce, when the high price of skirts 
is breaking the heart of the world. Some fellows 
are born with a silver spoon in their mouths. 
I guess Jones was born with a silver bathtub 


in his. 
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HE durability of satin may be questioned, but 
- today harmony and effect, rather than long 
life, are the paramount issues, hence the op- 
portunity for the retail shoe merchant to capitalize 
satin novelties. 
Although the satin boot is in some demand by the 
woman of fashion, by far the most popular style is the 
low shoe—oxfords, pumps and strap sandals, and 














Tell the Customer That Brushing of Satin 
Cleanses 


rightly so, for with the short skirt, the ankle, arch and 
instep are shown in a much better setting than is pos- 
sible with the boot. For chilly days, satin spats are 
used, and all indications are that they will be more 
popular than they were last Fall. 


Colors Which Are Safe 


Colors in satin which may be safely stocked are 
brown, blue, gray and black, for street wear, with 
the Cuban wood heel, and the ‘baby Louis.” The 
14-8 and the 16-8 full Louis heels are used on 
evening satins. 

Evening slippers for social functions will still be the 
plain satin, or ornamented as the occasion requires. 
For afternoon, the black satin with large cut steel 
buckle will be the thing. 

Colors which may be safely stocked for evening 
wear are black, white and flesh color. Odd shades 
may be tinted to match the gowns by the use of well 
known tinting liquids of which the market is fully 
supplied. 

There is a certain economy in selling satin footwear, 
namely, you have few complaints to adjust or allow- 
ances to make. The wearers of satins buy them with 
full belief that they may not wear as well as leathers, 
but to please a fancy or to complete a combination 
in dress. When selling satin be sure to impress the 
customer that there is no guarantee. 
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The Fitting and Care of Satin Footwear 


Important Points in the Selling of Satin and 
Fine Fabrics 
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How to Fit Satins sh 
Much depends on the fitting of satin footwear, ° 
Shoes should not be fitted tight. Never attempt to sh 
stretch satin, you may break the threads. If the last pr 
be a well drawn out one, do not fit too long, fit - 
width rather than to attempt to get ball ease by wd 
extra length. : 
If the customer wears a 4C in most materials, and ed 
you find in fitting satins that they stick on the vamp sol 
seam and throw a wrinkle toward the box, and some-§ °° 
times on each side of the vamp seam, put on a 4D, - 
or even a 44D. This allows the foot to go in easily, §  “ 
and takes the drag off the vamp seam. The foot fills no! 
out the vamp and the wrinkle disappears. If the 4D SP‘ 
be a little large, do not hesitate to use a 3144D, af 7 
the vamp seam will hold the foot back and prevent bu' 
short fitting. 
You must use judgment. Much depends on the 
foot. On the short pudgy foot the wrinkles are more J 
likely to occur. The thin foot must have length be an 
cause the instep is low and the toes shoot to the end.m bla 
The thin foot will seldom cause a wrinkle. rub 
of t 
Satin Will Not Stretch eve 
The term “they'll stretch” should never be used the 
Satin will not stretch, but will break if an undue tou 
gen 
not 
tior 
will 
shor 
usi 
T 
find 
arti 
Si 
you 
/ in t] 
Be Careful of the Break in Satin. The Throat 
Strain in This Pair Would Destroy the Shoes 
in a Fortnight App 
strain is put upon it, so be guarded and fit the thic N 
foot wide. in r 
The modern retail merchant who desires to s¢ , 
“all shoes right’’ as well as “‘more shoes right” shoul = 
see to it that his salesforce give the customer 4 - 
necessary information on the care of satin and suet * ; 
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The benefit received by the customer who follows 
your instructions will reflect credit on your store, and 
increase confidence in your merchandise. 


How to Brush Satin 


When you complete a sale of satin, suggest to the 
customer that after a day’s wear she brushes the satin 
shoe carefully with a soft bristle brush in order to 
remove all of the street dust, afterwards wipe the 
shoe with a piece of clean flannel. This treatment will 
prolong the natural gloss of the satin and even in- 
tensify the lustre. Do not brush hard, just brush 
over easily with, not against, the grain. 

Should you receive a shipment of satins where the 
edge ink has touched the satin along the edge of the 
sole and dulled the gloss, or should your customer get 
a spot or stain on the vamp or quarter, you can remove 
either by rubbing gently with a solution known as 
“easy cleaning fluid.” Most stock this fluid. It will 
not destroy the gloss, but will surely remove any 
spots or stains on the satin. Mud stains, fruit stains 
or ink stains may be eradicated by this treatment, 
but remove the dust first by the use of the brush. 


For Delicate Suedes 


Delicate suede leathers may be cared for cleverly 
and satisfactorily in the following manner: Take 
black suede when the nap on the skin has become 
rubbed or matted, brush well first, then take a piece 
of the finest sandpaper obtainable and touch the spot 
ever so lightly. This will remove the stain and restore 
the nap. Keep on hand a stick of black crayon and 
touch the spots which have been sandpapered. Touch 
gently and rub with the sandpaper. If the spots do 
not immediately become black, repeat the applica- 
tion of the crayon and rub in with the finger. The spot 
will soon become black and blend with the rest of the 
shoe. This operation will apply to any color suede, 
using, of course, the same color crayon as the shoe. 

These crayon sticks may be secured from your 
findings jobber. or preferably from shops dealing in 
artists’ supplies. 

Suggest these expediencies to your customers and 
you will be amazed how it will increase the confidence 
in the purchase of satin or suede footwear. 





Silver Gray Gains Strength 


Appearance of Gray in Fashions Prefaces De- 
mand in Footwear 


New. York, N. Y., October 14—During the week 
in the field of colors, silver gray made the greatest 
gain in footwear and incidentally gained additional 
prominence in expensive hats. 

Prominently featured in the window displays of 
shops on Fifth Avenue were gray oxfords having low 
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heels and vamps and decorated wing tips. Inquiries 
for all gray footwear are becoming increasingly 
numerous in all high class stores on the Avenue. 
Quite often black patent leather vamps are shown 
with quarters in silver gray. 

As showing the scope of gray it may be said that 
milliners report an increasing interest in hats made of 
gray velvet which are prominently put forward in 
imported millinery by firms catering to the trade of 
the exclusive. 


















Nevertheless, during pleasant afternoons manikins, 
presumably sent out by fashion promoters, wore 
pumps of golden brown with matching hosiery and 
paraded Fifth Avenue and the adjacent streets in 
upper New York’s business district frequented by the 
well-dressed. 

Among dyers of fabrics generally, keen interest was 
manifested with regard to the new color card from 
Lyons which arrived on the last French steamer, 
showing the judgment of the best colorists in France 
regarding the color movement for the Spring and 
Summer seasons of next year. 


As was generally expected and foreshadowed in the 
“Recorder,” the general color range was darker and 
richer than during former seasons. Tans and grays 
were noticeable in a large showing of dark colors in 
variety and thus looked promising for color combina- 
tions in footwear. 

In high class shoe stores on the Avenue, price re- 
visions were frequent during the current week. Not 
infrequently the most salable lines were reduced one 
dollar a pair, while lower prices up to and including 
three dollars off were named for less desirable lines. 





Tanning Experiments Made 
Hope to Increase Value of Country Hides 


Washington, D. C., Oct. 13—The Bureau of Chem- 
istry is engaged in a series of experiments in the tan- 
ning of leather, which, it is hoped, will result in pro- 
ducing a more durable shoe leather and also add to 
the value of. country hides. There is no sound reason, 
it is pointed out, why such hides should sell at a lower 
price than packers’ hides, except that the farmer re- 
moves the skins with less skill and care and thus 
damages them to an extent that reduces their market 
price. The Bureau of Chemistry will soon issue a 
set of instructions to farmers in proper skinning and 
curing methods, which will enable them to bring their 
hides to the market in as good condition as do the 
large packing houses. 

The new tanning process is being put to practical 
test in the army, where a large quantity of shoes, the 
leather for which has been subjected to the new 
process, are being tried out in practice marches and 
records kept of the durability of the shoes. 
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BrilliantShades | 


New Browns, Grays and 
Tans Are Featured--- 
Browns Lead 


HE fashionable colors that America will feature 

for the coming Spring and Summer season have 

been launched by the Textile Color Card 
Association of the United States and are shown on 
its latest Season Card for 1921 Spring, now ready for 
distribution. 

According to this forecast, colors are to be gayly 
festive—for the card abounds in brilliant shades, but 
as usual is well tempered with rich tones of medium 
and dark hue, thus filling the requirements of all 
branches of industry. 


Total of 78 Colors 


The card contains 66 silk and 12 woolen colors. 
Under separate grouping are the 10 colors which 
the Joint Styles Committees of the Shoe and Leather 
Industries, representing the tanners, manufacturers 
and retailers, adopted for the Spring season, in con- 
junction with the association. In this group new 
shades of brown, gray and tan are featured in addition 
to some of the standard colors previously established 
by the shoe trade and which appeared on the 1920 
Fall Season Card. 

Browns are very prominent and those selected are 
distinctly individual and possess excellent qualities. 
Almond is a charming light tan shade which is 
especially adaptable for women’s shoes in kid, ooze, 
buck and side-buck. Gold brown is a rich, medium 
light brown with pronounced gold undertones and 
will be found most suited to calf and kid leathers. 
This shade, together with chestnut, a medium nut 
brown, are standards and have earned a place of 
importance in the staple ranges, being adaptable to 
both calf and kid leathers for men’s and women’s 
shoes. 

New Brown Called Cochin 

A novel shade of brown is called cochin. This 
has a suggestion of copper toning which stamps it 
with smart distinction and promises to be an excel- 
lent shade for women’s shoes, in ooze, kid and calf- 
skin. Last but not least in the brown category is 
Chippendale—that rich, mellow shade that has 
been so closely associated with cordovan. 

There is a triplet of dulcet grays that are excellent 
types. The lightest is the standard silver, the medium 
is called grebe, and the darkest lava—an unusually 
attractive shade which has the excellent quality of 
harmonizing with almost any color. Kid and ooze 


In Spring Colors 


Almond a Charming New 
Tan----Cochin Has a 
Copper Tone 


will be the leathers Fashion will select as appro- 
priate for these grays. 


Retailing Value Considered 


Bronze, a well-known standard, also cream are 
included. These, it is presumed, will be exploited 
for women’s shoes in kid leathers. 

In selecting these colors the Joint Styles Com- 
mittees of the Shoe and Leather Industries gave care- 
ful analysis to the dyeing, manufacturing and retail- 
ing value of each shade. The styles quality was also 
carefully considered as well as the general color trend 
of fashion in the textile industry in order that color 
harmony between shoes, hosiery and wearing appare! 
may be maintained. 


Shoe and Hose Harmony 


How carefully this plan was adhered to, is evidenced 
by the pleasing effect that greets one when viewing 
the card. One is immediately impressed by the per- 
fect color harmony between the shoe and woolen 
colors as well as the silk colors which will likewise 
be used by all other branches of textile and kindred 
trades. 

This constructive co-operation between the shoe 
and leather and textile industries has given great 
impetus to the movement of color standardization, as 
promoted by the association and which is being en- 
dorsed and adopted by every branch of industry. 


Co-operation Asked For 


For the first time in the history of trade there is 
now a concrete, connecting link between the hosiery 
and shoe manufacturers which will enable accurate 
matching—with the least amount of effort. By 
having a definite selection of shoe colors—the hosiery 
manufacturer can now be accurately guided by using 
the American cards and dyeing to.the exact colors 
used by the shoe industry. In like manner the hosiery 
dealer can order by name or number from the Amer- 
ican card the exact matches to leather and feel 
assured of giving greater satisfaction to his customers. 

Standardization in the shoe industry means also a 
simplification of color work throughout all related 
industries such as threads, laces, ribbons, buttons, 
silks, woolens, etc. This is a movement from which 
American industry has reaped great benefit, as it is 
a movement promoted for industrial development. 
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Texas Convention to Be Held in Houston 
Municipal Auditorium 


Houston, Texas, Oct. 13. 
“\EXAS retail shoe merchants have won a reputa- 
{| tion for holding big, live-wire annual conven- 
tions of their state association. When Thomas 
Scoggins was elected 


committee. In every city visited he is closing con™ 
tracts for display purposes. 

Around the main auditorium is a balcony which 
seats about }4,000 people. A runway from the stage 
will be installed around 
the entire auditorium on 





president and his home 
city of Houston selected 
as the convention city for 
the 1921 meeting it was 
freely predicted that the 
forthcoming convention 
would be a “‘corker.” 
Already the Houston 
merchants and state com- 
mittees are busily at work 
to make the prediction 
true. February 28 and 
March 1 and 2 have 
been chosen as the dates. 
The Houston City audi- 
torium, one of the largest 





a level with the balcony. 
On this runway the mod- 
els at the style show will 
parade. The Convention 
style show will be fea- 
tured as a Spring opening 
by the shoe merchants of 
Houston and the public 
will be invited to this 
feature of the convention 
which will occur on the 
last night of the conven- 
tion session. 


Program Not Com- 
pleted 








and best equipped audi- 
torium buildings in the 
South, has been secured for the meetings. 


Displays on Main Floor 


The main floor of the auditorium will be used for 
display purposes. The space has been divided into 
booths which will accommodate more than 100 dis- 
plays. Many of these display spaces already have 
been contracted for. H. C. Scoggins, of the firm of 
Krupp and Tuffley, is visiting the shoe markets of the 
East and Mid-West in the interest of the convention 


It is the intention of 
the Convention Committee to devote the afternoons 
of each day to convention sessions, the evenings to 
entertainment features, while the forenoon will be 
given over to inspection of display and buying by 
the merchants in attendance. The program has not 
yet been completed, but several speakers of 
national reputation alreadyjhave been secured. 

The convention session will be devoted almost en- 
tirely to the problems facing retail merchants under 
existing conditions of the shoe industry. 








Dates Selected for Ohio Valley 
Convention 


Cincinnati, O., Oct. 13—Feb. 28, March 1 and 2 
are the dates selected for the 1921 convention of the 
Ohio Valley Retail Shoe Dealers’ Association. The 
convention city has not been decided upon. A meet- 
ing of the directors of the association will be called 
within a week or two and at that time the place for 
the convention will be decided on. Cincinnati is put- 
ling in a strong bid for the convention, and it is the 
opinion of many in this vicinity that the Queen City 
will be chosen. 

The Ohio Valley Association has made one hundred 
hotel reservations at the 1921 National Convention 
tobe held at Milwaukee next January. Those dealers 
in Ohio, Indiana and West Virginia who expect to 


attend the convention are requested to send their 
names direct to the office of secretary, Henry F. Hage- 
mafin, 408 Johnston building, Cincinnati, Ohio. 


Shoe Bids Received 


Washington, October 12—The following bids have 
been received for furnishing 50,000 pairs of russet 
marine shoes at United States Marine Corps, 1100 
South Broad Street, Philadelphia: J. E. Tilt Shoe 
Co., $6.50 per pair; B. A. Corbin & Sons, $5.58; 
Churchill & Alden, $5.72; Excelsior Shoe Co., $5.58; 
Preston B. Keith Shoe Co., $6.15; Nunn, Bush & 
Weldon, $5.43; R. P. Hazzard Co., $5.34; Pels & 
Co., $5.34; Rossenwasser Bros., $5.99; Jos. M. Her- 
man, $5.22; F. Mayer Shoe Co., $5.43; Leonard & 
Barrows, $5.1934; Emerson Shoe Co., $5.1914; 
Doherty, $6.41 to $6.63, according to size. 












































F all the shoe merchants attending the Milwaukee 
convention next January would put into practice 
only a few of the many suggestions offered there, 

they would increase their service to customers by 
50 per cent and service means sales and sales mean 
dollars. After all, you’re in business only to make 
money—more money each year. These are the days 
of keen competition, the days of giving and getting— 
mostly getting. If you want to beat competition, if 
you want to make more money, you must do more 
giving—you must give more service. ‘Specialized 
Shoe Service” or ““The Model Shoe Store,”’ that will 
be one of the many big features of the coming 
N. S. R. A. convention at Milwaukee. It has ever 
been the purpose of the N. S. R. A. to educate the 
shoe retailers of the country—to make merchants 
out of storekeepers—and the Milwaukee conven- 
tion will do more in 
this direction than 
has been attempted 
at any previous con- 
vention. 


Clerks and Credits 
are probably two of 
the most important 
problems of a mer- 
chant today. Tues- 
day, the second day 
of the convention, has 
been set aside as 
“Shoe Clerks’ Day,” 
and will be devoted 
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Interior View of Milwaukee Auditorium 









Oct. 16, 1920 











to the education of the shoe clerks. The educatio 1 to tl 
work will be done through dramatized reproducti 7 
by experienced actors and actresses. There will om Pas 
acted out actual scenes as to the right and wrong anc 
of meeting customers, showing merchandise, {itti on 
feet, making sales, handling adjustments, exchans ae 
collections, in fact, everything that a shoe merch 
should know will be here demonstrated. 

In the scenes “Showing Merchandise and Fitt 
Feet” particular attention will be paid to the rig ¢,.), 
and wrong way of showing shoes and how sales full o 
lost on account of the actions of the shoe clerk 
showing merchandise. 











spicio! 


bre’s 
How to Fit Crippled Feet stome 
tit is 
In this scene will be customers with crippled fq... ;, 


weak arches, bunions, etc., and all will be correc st thi 








fitted, showing Bat we 
visiting merchant a. <M 
shoe clerk just hy wa 
to do it when t i 4 
get back home. },,, ri 

Just about ore” | 
time a customer Werchar 


enter the Model Sihe han 
Store returning a pusiness 
of shoes asking fAtrona 
“her money baciumber 
“Why, of course§ The ‘ 
bought the shoes rife cust 
here only four weghe tho 
back, here they point. 
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a 1 to think that I paid $15 for them.”” The woman 
1 ” early frantic and it seems as though a customer is 
Wl but to be lost. To make things worse, Mr. Slow- 


a “Wy. another customer, steps in at this time demand- 
‘ _ , “I want to know why you refused to open an 
- ount here for my daughter.” 
lercné 
Handling Complaints 


This customer’s pride has evidently been hurt, 
feels an injustice has been done him. The store 
full of people who came to buy shoes, but whose 
{spicions are now aroused as to the quality of the 
bres merchandise and its fairness in treating 
stomers. The situation is anything but inviting, 
t it is one which can be found in almost any shoe 
bre in any town. Probably you, reader, have had 
st this sort of experience yourself. And now just 
‘5 flat would you have done in the above two cases? 
int ®e “Model Shoe Store” solves the problem in the 
st way and both customers leave in a satisfied 
ame of mind, feeling that the store has treated 
em right. The entire sketch of the “Model Shoe 
fore” is being carefully worked out now by shoe 
er Werchants who have been especially successful in 
‘| Sihe handling of the disagreeable features of the shoe 
a pfisiness and who have built around themselves the 
ig [atronage and good will of an exceptionally large 
bacfumber of customers. 
rse—i The ““Model Shoe Store’’ will be everything that 
srighe customer and patron could expect—it will carry 
wethe thought of service from the customer’s stand- 
y afoint. 
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Modern Equipment 


The construction of the entire store, which will be 
located in a large room just off the main arena, 
will be of the most modern kind. One of the largest 
store front manufacturing concerns in the country 
will do this work. The four large show windows of 
the store will be fitted up with backgrounds and 
fixtures of the most unique type and style, repre- 
senting thousands of dollars. In the same manner 
the seats, shelves and the entire exterior decorations 
will be installed by nationally known manufacturers 
and decorators. The very arrangement of the 
interior will suggest service to customers. 

The offices of the “‘Model Shoe Store” will be 
fitted up with the most modern typewriters, adding 
machines, addressograph, etc. Here will be demon- 
strated various systems of stock and cash accounting, 
here will be done the advertising work of the store, 
here will be the various customers’ lists, giving in- 
formation as to credit rating, sales of shoes, size of 
shoes, etc. Here too will be the proprietor of the 
business, the man who forms the policies of the store 
—the right kind of a boss who treats his clerks in 
such a way that they become the store’s greatest 
asset and its best advertisers. 





’ New Shoe Stores 


A. J. Daub, Womelsdorf, Pa. 

T. Urdang, Hackensack, N. J. 

Renner Boot Shop, Oklahoma City, Okla., about 
to commence business. 
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THREzZ NOVELTY STRAP EFFECTS 
Three materials also—suede, satin and patent—plus 
beading, a circular ornament in enamel and a plain 

button. Note the hosiery is in contrast 





SILVER GRAY WITH PATENT 
One button over instep and patent and gray strips to 
decorate the quarter make this open throat slipper 
decidedly new 


Black Velvet and Satin In Paris 


Helstern Is Featuring Plain Opera Slippers with Vamp in Black Velvet, 


at Biarritz. 


equally fashionable. 
possibly somewhat more exclusive than 
Deauville, but this year, at any rate, 
it was quite as crowded. All the nation- 
alities of the continent apparently gath- 
Crepe de Chine dresses 
in white, in mauve and in yellow were 


ered” there. 


the marked note for 
day time costumes. 
These were made with 
full plaited skirts~-or 
with tunicskirts meas- 
uring from 8 to 10 
inches off the ground. 


European Department 
Paris Office: 2, Rue des Italiens 
FTER the Deauville season comes the season 
Both resorts are 


Quarter and Heel in Black Satin 


Biarritz is 











A mule toe—high sandal back and tip incrusted with brilliants 


Attempt to Lengthen Skirts 


Evening dresses were made in black crepe de 
Chine, in colored crepe de Chine or in metal fabrics. 


All, without excep- 
tion, were built on 
long, straight lines 
and there was a 
marked increase in 
the length of skirts. 
The use of trans- 
parent over tunics 
which cover the ankle 
but which are hung 
over a sheath foun- 
dation in satin which 
little more than cover 
the knee, are a marked 
note. 
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Helstern model in black kid, stitched in 
white for novelty 








For the last year, the attempt to 
lengthen skirts has been in the wind. 

Up until now, however, women 
have insisted upon retaining the 
short skirt, but at present the long 
skirts seem to be gaining approval. 

At the last Longchamps races, for 
instance, at least 50 per cent of the 
skirts worn were much fuller and an 
inch orstwo longer than those which 
had been seen for two or three seasons. 

Circular skirts with godet panels 
inserted at the sides giving increased 
fullness at the lower edge are the 
new note. These skirts frequently 
measure from two to three yards in 
fullness at the hem and are, as a 
rule, from eight to ten inches off the 
ground. Obviously, with an increase 
in fullness, an increase in the length of skirts must 
come as well. Otherwise women, if they took to 








DARK GRAY SUEDE 
SLIPPER 
Cut-outs on vamp and quar- 
ter in a different way than is 
usual in America. The orna- 
ment is a sunburst clasp over 
the instep 





have the appearance of a flock of ballet dancers |‘. 
escaped by chance from the stage of the opera. 





<P at 


Nee o——¢ 
Ce ee ee ae 


Strap Effects in Greatest Demand 


In so far as shoes are concerned, this increased 
length in the fullness of skirts has thus far affected 





BOOT AND SHOE RECORDER 


61 





Gray suede with high front and counter 
—goring and perforations 


styles but little, that is to say, all 
shoes are still being made in low 
strap slipper effects. Many of the 
smart bootmakers here are even 
refusing orders to make high shoes. 

Although the majority of styles in 
low shoes are still very elaborate, 
there is a general tendency towards, 
a reversion to more simple effects in 
trimmings. For instance, the strap. 
effects which are now being brought 
out in low shoes are much simpler 
and are of much less intricate effects. 
Also the perforated trims which had 
been so marked a note in shoes for 
the last few seasons are giving way 
steadily to simple trimmings in 
white or in colored stitchings on, 
black or in contrasting color on 
colored leathers. Black with a color 


“4: is the dominant note and the majority of the 
' smartest shoes now worn are made of black patent 


wearing full skirts which just cover the knee, would i leather stitched in white, scarlet or royal blue. 


Gray Is Coming Strong, also Patent 


Black patent leather, used in combination with 
“ gray suede, is also good. pBlack and white effects are 
less fashionable than previously. ¢ Violet trimmings. 
on black shoes, it is reported, are‘to be very smart 


(Continued on page 63) 
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FE MITES Va” 










Patent and tan suede gor- 
ing and imitation lace fron 


Black and white kid strap 
is inserted in vamp and 
buttoned 





4 Novelty strap effect in blue 
calfskin with throat bands 
reaching to sole 





Strap slipper in gray suede 
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Footwear Salon of “Bob, Inc.,”” New York City 


“Bob, Inc.,” Shows Exclusive Styles 


By ORLINE D. FOSTER 


\ N THEN milady steps out of her limousine or 

trips down the “Avenue” in boots of charm- 

ing brocade, cut-outs of old gold suede, 

Russian half shoes with a trim that betrays their 

origin, or any one of a dozen delightful and individual 

styles whose general outline immediately attracts 

your attention for its beauty of design and coloring, 

it is a pretty safe bet that she has been patronizing 

the exclusive little shoe shop known to some of New 
York’s most fastidious dressers as ““Bob, Inc.” 

Up on the third floor of a large Fifth Avenue build- 
ing, in the “gold coast” row where’so many of the 
wonderful couturiers exhibit their dream models, 
Madame Bob has her delightful salon. Furnished as 
simply and quietly as your own drawing room, in 
shades of French blue and beige, it is*an inviting spot 
in which to deliberate on your_selection*of shoes. 


Patronized by Stage Celebrities 


In one corner you may see Kitty’/Gordon, inter- . 


spersing her fascinating English drawl with some 
thoroughly businesslike comments” on the shoes she 


is ordering made for the coming season, which include 
a gorgeous pair of American Beauty velvet slippers 
with high heels; a marvellous pair of old gold suede 
cut-outs with satin ties so perfectly matched they 
seem made of the same material; a bewitching pair of 
white kid and black patent leather semi-sport shoes; 
several pairs of brocade boots, a few pairs of metal 
brocade and monotinted satin party slippers and one 
or two Summery models “‘just to keep me going until 
I get back to New York.” 


Or perhaps you may happen to get in on the day 
when Irene Castle (she will always be Irene Castle 
tothe public) happens to come in to have some original 
design carried out exclusively for her use, and puts 
those very valuable little feet right down on a plain 
ordinary velvet cushion, where Monsieur Bob meas- 
ures them in the most everyday manner imaginable. 

And while these things are going on there is a con- 
tinually changing group of charming women, with 


‘Poms under their arms, who wander here and there 


looking over the models, talking with Madame Bob 
or Miss Viola Moore and conferring with them as to 
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whether they prefer a plain trim or a fancy foxing; 
whether they would choose the ivory or the pure white 
Jeather and how long they will continue to wear the 
ankle strap. 


Silks, Satins, Velvets, Brocades 


Into the group now and then comes a well-known 
couturiere who does a good share of her advertising 
through her own inimitable chic, and who counts on 
her georgette hosiery and carefully shod feet to give 
the last touch of elegance. And for these most criti- 
cal and up-to-the-minute customers Madame Bob 
has the most bewitching line of exquisite silks, satins, 
velvets and brocades. that the famous looms of Europe 
can furnish, for although any question of price is 
always taboo in the most exclusive circles, yet it must 
be mentioned quite casually that the cheapest pair of 
shoes ever made in this custom shop requires some- 
thing more than carfare added to a fifty dollar bill. 
Orders for several hundred dollars’ worth of shoes are 
by no means unusual and bills have been known to 
slip up into four figures. 

Every model is designed exclusively for their trade 
and every material from which shoes can be made is 
utilized in the making. Practically everything is im- 
ported, from the rich metal brocades to the gold kid 
in the dress slippers. 


Unusual Combinations Seen 


A few of the unusual combinations noted were 
shown in a pair of white satin slippers with satin 
brocade heels; black and gold brocade afternoon 
boots trimmed with patent kid; flame and gold bro- 
cade slippers with black satin heels; cloth top street 
boots with satin vamps; Japanese brocade with silk 
trimmings; everything imaginable in metal cloths 
for evening slippers with heels made from a motif cut 
from a piece of brocade or fancy silk; gray suede half 
shoes with ball straps of black patent leather; ivory 
kid shoes with trimmings of sand brown leather; 
gold and silver leather party slippers; high shoes with 
strapped fronts; white moire silk oxfords or ties over- 
laid with a cut out design in white kid; gray suede 
half shoes with an instep strap of patent leather and 
beautiful brides’ slippers of white brocade embroid- 
ered in seed pearls. 

Brogues were shown in some charming designs, 
notably one in distinctly Russian effect made up in 
taupe suede with a high instep and barbaric steel 
fringe. Smart little house shoes in combinations of 
French blue trimmed in ivory or black were also 
shown as were some distinctly smart beach shoes in 
white buckskin unrelieved. 


Vamps 234 to 3% Inches 


Madame Bob was asked what she expected to make 
her standard vamp for the Winter and she replied 
quite promptly: ‘We find the vamp running from 
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two and three-quarters to three and one-eighth inches 
the most popular style for our models and the most 
in vogue among our clientele. .For street wear we 
prefer rather a blunt toe but in the dress and evening 
shoes we use something a little more pointed. - In re- 
gard to our heels we cling pretty closely to something 
around one to one and one-half inches for sport wear 
and run from two to two and one-half inches in the 
French heels on the dressy shoes.” 

Madame Bob is also showing somewhat heavier 
heels on the street shoes which are something between 
a French and a straight heel. They are somewhat 
unusual and difficult to describe. Curving in after 
the manner of the French heel they have a thicker 
waist and a larger base. ; 

As the final finish to an education in the art of 
making beautiful and unusual footwear, a visit to 
this shop is suggested. 





BLACK VELVET AND SATIN IN PARIS 

(Concluded from page 61) 
for this coming Winter. Thus far, very few models 
in this color combination have been seen worn, but 
on the order books from some of the most fashionable 
bootmakers, one notices orders for low shoes.in black 
patent leather stitched with purple and with purple 
Morocco leather heels. Heels in a contrasting color 
to the shoe are conspicuous in the more ultra fashion- 
able type of models. 


Goring in Colors to Match 


The popular style of shoe which is worn by the 
great majority of the French women is made with 
high military heel, medium short vamp, medium 
rounded toe and with quarter in oxford style without 
the front lacing, being adjusted to the instep by the 
means of elastic inserts at the sides. This type 
of shoe is shown in all colors and in all grades. It is 
extensively worn in deep russet red leather. The 
elastic inserts invariably match the color of the 
leather. 

Oxford ties are also worn to considerable extent in 
this deep shade of red leather. 

Colonial ties figure less conspicuously but, when 
worn, are usually shown with very elaborate beaded, 
embroidered or with perforated tongues. 

Checker board effects in strap slippers figure to 
some extent as a tce decoration, both in high class 
as well as in popular selling models. 


Smaller Ornaments Wanted 


As has been reported many times previously, the 
vogue for the big cut steel buckles, jet buckles and 
strass buckles is dying out in Paris and the trend is 
now for very small toe ornaments. There is a big 
demand for tiny jeweled buckles which fasten the 
ankle strap in the strap slipper styles. 
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With Autumn colors as 
a background for the Shoe 
Style Show at the Brockton 
Fair a highly artistic deco- 
rative effect was achieved. 
In this setting the fashion 
show, with men and women 
models, was held twice 
daily. On each side of the 
stage was a pavilion from 
which the models entered. 
Foliage in rich Fall colors, 
arranged on lattice work, 
formed a background for 
the stage. 
in beds of 
flowers and greenery, white 


Fountains 


chairs and settees were 
grouped about and seryed 
as resting places for the 
models. White statues were 
also displayed. Autumn 
colors against the gray 
background formed an 
effective setting while elec- 
tric lighting effects added 


brilliancy. 


An Experience Meeting 
Important Session of Boston Boot and Shoe Club 


Boston, Oct. 14—The 1920-21 season of the Boston 
Boot and Shoe Club (its thirty-third) will be in- 
augurated October 20, at 5.30 P.M., at the Copley- 
Plaza Hotel, this city. 

The Executive Committee announces that it has 
planned an unusually attractive program for the 
coming series of dinners in which the highly important 
subject of shoe and leather trade conditions will be 
kept to the fore throughout. At the October 20th 
dinner there will be a general survey of the industrial 
situation, with brief addresses by several prominent 
trade leaders, followed by an ‘‘Experience Meeting,” 
in which all members are invited to take part. The 
chief speaker will be Thomas F. L. Henderson, Per- 
sonality and Business Analyst of La Salle Extension 


Brockton Fair Style Show Staged with 
Artistic Background 





One End of Runway Showing Pavilion from Which 
Models Emerged 
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Beautiful gowns for the 
girl models and the latest 
styles of sport and business 
suits for the men models 
were worn in harmony 
with the newest of “made- 
in-Brockton-district’’ foot- 
wear. 

Booths 
beneath the stage in which 
the Brockton - district 
shoes were shown in store 
window style with artistic 


immediately 


trimmings completed the 
exhibit. 

So great was the success 
of this first Shoe Exhibit 
and Style Show that it is 
practically certain that an- 
other year there will be 
a separate building con- 
structed on the Fair 
Grounds for the Shoe Style 
Show and that it will be 
a merchandising proposi- 
tion in the fullest sense of 
the word. 





University, Chicago, whose topic will be ‘The Sales- 
manship That Wins Today.” 





Army Contracts Held Up 


Washington, October 14—Announcement was made 
recently that the Quartermaster’s Department of the 
army had decided not to purchase the 400,000 pairs 
of gymnasium shoes which it was announced some 
time ago would be purchased. 

There is some doubt at this time also whether the 
department will purchase the 250,000 pairs of regular 
army shoes which was previously announced. The 
hold-up in these two contracts has been necessitated, 
it is understood, because of the shortage of money 
at the War Department at this time. It looks now 
as though the gymnasium shoes bids were indefinitely 
postponed. 
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South Broadway 


n 410 South Broadwa 
+ 53 South Spring St 






prices. 











Eleven Stores in 
San Francisco 





Lon Angeles 





The Largest Retailer of Shoes West of Chicago 


Upon us now, and full of 
promise, is another season 
of lovely shoes. Many of 
them are in--more are to 
follow. And each has passed 
the Baker test of authen- 
Coco eal ticity of style, and high 
standard of quality for 
which this organization is 
New fall styles--at 
remarkably reasonable 


EAUTsuller 


Fall Footwear Without Extravagance 


Rie hooves tie Ge ain of, Castiear’s to feature the 
newest styles and the best quality of women's foot- 
went of moderate 


Bragee oxford of calf—a wonderful aboe tor 
ear ehh ‘welt sole and military ”$11.00 









of Diack Rid—Soll made and extremety 
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We carry ax unusually 
complete line of short 
vamp models. 
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XCEEDINGLY interesting as well as educa- 
K tional are the various selling talks now appear- 

‘ing in retail advertising the country over. 
‘ome of the best we have seen for many a day are 
given below. 





“BROGUE—They probably gave it that name 
because it brings a bit o’ heavenly foot comfort to 
the wearer."-—Bullock Shoe Co., Montgomery, Ala. 





“School trains the brain, but shoes train the feet. 
Unless the child’s shoes are rightly shaped, the feet 
wil be improperly developed.—Cracowaner’s, 
Tampa, Fla. 





“The more critical a man is about his shoes, the 
more likely you are to satisfy him.’’—George Bros., 
Fitchburg, Mass. 


“It is the EXTRA EFFORT that brings success. 
And it is this dominant characteristic that has made 


famous our Horsfall Shoes.’’—Horsfall’s, Hartford, 
onn. 








Selling Talks in Retail Advertising 


‘“‘Brogue—They probably gave it that 
name because it brings a bit o’ heavenly 
foot comfort to the wearer.” 


“There’s no economy in buying inferior shoes. 
This has been proven time and time again.’’—Payne 
Shoe Co., Topeka, Kans. 


“TAKE TIME WHEN YOUR SHOES ARE 
FITTED. Not a day passes but that some good 
customer comes to us, wanting to be fitted in a 
hurry. 

“That isn’t a problem for us. We can fit shoes 
quickly. A great many fitting records have been 
made here, but that is not the right way to fit shoes, 
to buy shoes or to sell shoes. 

“An ordinary pair of shoes usually receives from 
100 to as high as 500 days of wear. Multiply that by 
10 hours and you have from 1,000 hours to 5,000 
hours. 

“So when we ask that you take at least 20 minutes’ 
time in fitting your shoes, we think it a reasonable 
request. Don’t you?”—Laythe-Fellows Shoe Co., 
Greenfield, Mass. 


“You can’t afford poor shoes today—they cost 
too much.’’—Florsheim Shoe Store, Denver, Colo. 
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“Pigs is pigs, ’*but shoes are not shoes, unless they 
fit, feel and look the part.—Halle, Memphis, Tenn. 


“You need dependable feet, then why suffer pain 
when Schweriner offers absolute relief?’”—Common 


Sense. 


“Whether riding or walking your feet should be of 
no annoyance to you.” 

“Good feet are a valuable asset and contribute 
much to health.” 

“What pleasures can you create with irritable or 
troublesome feet.” 

“Question carefully the value of your feet and 
their great necessity, act intelligently.” 

“Let your feet enjoy freedom and development, 
in return, the repayment will be tenfold.’”—The 
Common Sense, Reading, Penn. 


“The alert business woman. She uses this shoe 
in business because it is befitting. It’s a shoe that 
suggests efficiency and alertness. It’s the right shoe 
for a business office. Try it on.”—Walk-Over Boot 


Shop, Salem, Mass. 


“Autumn days—days that are made for walking. 
Enjoy them in a pair of smart, comfortable walking 
boots.” —W. G. Simmons, Hartford, Conn. 


“We believe in shoes that fit the feet—instead of 
making the feet fit them.’—Davis Shoe Company, 
Tampa, Fla. 


“The little shoe man says: Our shoes wear out, 
but they take their time about it.”.—H. Morrier, 
North Adams, Mass. 


“Never a twinge of discomfort in this dependable 
boot. Don’t you sometimes think you would give 
the world for a shoe that you could walk in for miles 
without tiring or hurting your foot? Well, here it 
is! And it’s a good looking boot, too. Its con- 
servative style makes the foot always trim and neat.” 
—Aishberg, Hartford, Conn. 


“After the storm of foot discomfort comes the 
rainbow of promise. It is reflected in our store 
window.”—The Model Boot Shop, Spokane, Wash. 


“FOR MEN—The ‘Kum-Bac’ Shoe. (Every 
‘Kum-Bac’ customer has always ‘come back’ for 
another pair of ‘Kum-Bacs.’)”—Williams, Northamp- 
ton, Mass. 
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or two on a luncheon that they know will last them 
only until dinner time, try to save a dollar or two 
on shoes that should last them for months.’’—Stanley 
Shoe Company, Duluth, Minn. 


“Smartness and comfort, what an appealing com- 
bination.” —Economy Shoe Store, Youngstown, Ohio. 


“GRAND OPENING—The footwear event of the 
year.”’—Michaelson’s, Denver, Colo. 


“Here are sturdy school shoes. If children ave 
to be mentally alert they must be physically com- 
fortable. They will not mind a long walk to school, 
they will enjoy their outdoor games and they will do 
their school work better if their feet are properly 
clothed. You can buy the right kind of stockings 
and footwear here.’’—Emporium, St. Paul, Minn. 





Leather Statistics Asked 


Census Bureau Wants to Know Stocks on Hand 


Washington, D. C., October 14—Report blanks 
have been sent out to the hide and leather dealers of 
the country by the Bureau of the Census of the 
Department of Commerce asking for stocks on hand, 
etc., for the month of September. 

These reports have been sent out as a result of the 
passage at the last session of Congress of the so-called 
Kreider bill asking for monthly figures of stocks on 
hand. 

Owing to the delay in getting out the report blanks 
and the necessary routine of the new work two months 
will have elasped without figures being obtained by 
the government as to stocks on hand. The last 
figures collected by the Bureau of Markets were for 
the month of June and the new figures will be for 
September, leaving July and August figures not 
available. Just when the September figures will be 
available cannot be announced at this time, every- 
thing depending upon how quickly the reports are 
made by the dealers to the bureau. 





Footwear for Christmas Sales 


Of a brisk demand for novelties in footwear for 
Christmas sales the reports begin to come in. A 
Chicago house has an extraordinary demand for 
heather hose, for men, women and children. They 
promise to be popular for Christmas gifts: And if 
woolen hose sell, brogue oxfords also will sell. 

Silk stockings are standard merchandise for Christ- 
mas gifts. Millions of them will be sold this year. 

Buckles, too, are good merchandise at Christmas 
time. A maker of novelty slippers of very high grade 
is very busy getting out slippers for Christmas gifts. 









“Some men who think nothing of spending a dollar 
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Making the Buying of Shoes a Pleasure 





Children’s Department in Boston Store Attracts Trade 
by Its Beauty 
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NE of the most unique children’s shoe depart- 
ments in the country was officially introduced 
to the little folks of Boston and their parents 

This is a department 


on Saturday, September 25. 





















Views of Children’s Shoe Department— 
Gilchrist Company 


within a department, and is on the 
third or shoe floor of the Gilchrist Company. 

The Gilchrist Company has had the 
Boston agency for the Educator line since 
last January, and the success of the agency 
from a sales standpoint prompted the 
management to maugurate this special 
children’s department. 

Fred Vorenberg, treasurer of the com- 
pany, suggested the decorative scheme, 
and was aided in the general arrangement 
by W. G. Dennison, publicity manager of Rice & 
Hutchins, Inc., and Fred W. Small, manager and 
buyer. 

Well Lighted Throughout 


The department occupies a space of about 40 x 20 
feet. It is well lighted by three large windows, and 
is set apart from the main shoe department by a 
partition with open door and six arched windows. 
Suspended from the top of the door is a transparent 
glass sign, on which appear in large white letters the 
words: “Educator Department.” 


Wooden Curtains Which Chime 
Pale gray curtains made of small wooden slats, 
fastened with brass screws, and hung on both sides 
of the department, chime as they sway to and fro 
when displaced by salespeople entering or 
leaving. 


Egypt and Mother Goose 


The woodwork is painted pale gray and 
is decorated with Egyptian designs. Over 
the door, the motif used is the sacred 
scarab. 

The opalescent glass shades have the 
Egyptian colors, as have also the twenty or 
more fitting chairs and stools. The latter 
are of dark mission wood, on which the 
lotus and iris stand forth in red and green. | 
























A green Wilton rug is used as a floor covering. Dimin- 
utive rubber mats are placed at the door and in front 


of the fitting chairs. A fitting platform of mission 
wood, covered with green velvet, occupies one side of 
the department. 

But the feature which delights the children the 
most and which is likewise of much interest to the 
grown-ups is the wall paneling on which Mother 
Goose’s rhymes are pictured in colors. Here appear 


the cat and the fiddle, and the cow which jumped 
(Continued on page 72) 
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An Attractive Window Display—The Stevens Shoe Co, Is in Mason City, Iowa 


Store Records----Their Use and Value 


How the Stevens Shoe Company of Mason City, Iowa, Keeps Tab 


on Its Finances and Merchandise 


By E. C. LOGAN, Western Editor ““Boot and Shoe Recorder”’ 


N every mercantile business, whether it be large 
| or small, wholesale or retail, the two big ele- 
ments to be considered are first, finances, and 
second, merchandise. 
related and interdependent. Yet, each demands a 
separate system of accounting and bookkeeping. 
Records should be as simple as possible, yet they 
should provide the information necessary. The 
number of record books kept must necessarily be 
governed by the size and scope of the business. 
Financial accounting has always been considered 
as necessary to the conduct of mercantile business. 
It is only within the past few years, however, that 
much thought or attention has been given to stock 
accounting in the average size retail store. 


What Real Records Show 


Merchants today are beginning to recognize the 
necessity and. value of having adequate records of 
merchandise, purchase and sales, to use as a guide 
in future buying. in the present pricing of merchandise 


The two are necessarily close ° 


on hand, to determine what departments are going 
ahead and what departments ‘are deteriorating, what 
lines are showing a profit and what lines are showing 
a loss, to determine the rate of salaries or commis- 
sions that may safely be paid to the salesforce, to 
determine the amount that can be safely spent for 
advertising, rent, and similar expenses—in fact, to 
enable the merchant to know his business rather than 
to guess at it. ; 

Mercantile business is conducted for profit; the 
object of making, keeping and studying records is to 
ascertain whether or not the business is making a 
profit, and if that profit is adequate. 

Most businesses are started in a smal] way and 
gradually grow larger. With the growth comes need 
of change in the records used to keep tab on the 
activities of the business. 


Cannot Know too Much 


This has been the experience of the Stevens Shoe 
Company of Mason City, Iowa. This concern started 
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in business in 1884 in a small way, and since that 
time many changes have been made in both financial 
and merchandise accounting systems used in the 
business. 

The forms reproduced represent the principal 
records in use in the Stevens store at the present 
time. 

Mr. Stevens, in commenting on the records now 
in use, says: ““We believe a merchant cannot know 


BOOT AND SHOE RECORDER 


Plate C—Portion of "Page from 
Stock Record Book. WP410 
Indicates the Kind of Shoe 
and the Number of the Par- 
ticular Shoe in Question 


too much about his business; we have found it neces- 
sary to make many changes in our systems in the 
past few years, and if our business continues to grow, 
as it has been growing, we will probably make many 
other changes in the future: We are constantly look- 
ing for something better and whenever we can find a 
system that is more simple and more accurate, we 
will use it. Our present records give us the informa- 
tion we need.” 


Plate B—Record Showing Purchases from Wholesaler or Manufacturer 
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STEVENS SHOE COMPANY 


DEPENDABLE SHOES 


Phone No. 51 105 No. Federal Ave. 


Name 


47 
O51 # 
36 
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Puy 
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IN CASE OF ERROR OR EXCHANGE RETURN THIS SLIP. 


GOODS SENT OUT ON APPROVAL WILL BE CONSIDERED SOLD 
WHEN KEPT OVER 48 HOURS. 


MFO. BY AMERICAN SALES BOOK CO., LTD., ELMIRA, N.Y PAT. JUNE 38, 1883. 
RE-ISSUED PAT. NO. 12624, MARCH 26, “@?. 

















Plate D—The Sales Slip Carries Department Index Letter, 
Stock Number, Size, Width, Cost in Code and Selling Price 


Financial Accounts 


The financial accounting system consists of the 
usual combination cash-journal. It is a double entry 
bookkeeping system and each debit entry must have 
a corresponding credit entry. Three ledgers are 
used in connection with the journal—these are: 
accounts receivable, accounts payable and the general 
ledger, and also a cash journal, ruled in two columns 
so that posting to the general ledger is done only 
once a month in the majority of items. 

The cash journal is balanced daily; the trial 
balance of ledgers is taken once a month. 


Stock or Merchandise Accounts 


For convenience and to better determine the 
profit and loss of various lines, the Stevens store 
is arranged in 16 departments, as will be seen by 
referring to Plate F. 

The first record to be considered is the buyer’s 
record (Plate B). This record shows the maker or 
wholesaler from whom the shoes are purchased, 
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general description of the shoe, leather, last, sole, 
heel, height, etc., the price, sizes and widths; date of 
purchase and shipping date. This we do not repro- 
duce because the description is suflicient. 

When the shoes are received, they are checked 
against this record and are checked into stock and 
charged to the department to which they go. Each 
shoe is given a stock number and a department index 
letter. Sizes received are transferred to a stock 
record book (Plate C). 

The vertical lines on this record represent the sizes 
received, and the horizontal lines (which are made 
with a red pencil) indicate the pairs sold. The 
horizontal line is erased in event the shoes are re- 
turned. This record is made up by checking the 
sales slips daily. 

It will be noticed that the sales slip (Plate D) 
carries a department index letter, stock number, 
size, width, the cost in code, and the selling price. 
This gives the bookkeeping department all necessary 
data in posting to other records. 

In the event the shoes are returned by the customer 





Stevens Shoe Company 
| DEPENDABLE SHOES | 


Phone No. 7 South Federal Ave. 
Name. Vhemae - oe “a 














O, K’D BY 
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SALES CHECK NOS. 











WRITE HERES 
yauconae". Se eee. ‘Due Bill’ 


IN CASE a ~_ BILL’’, WRITE HERE 
T DUE CUSTOMER 
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CREDIT VOUCHER 


LE MARS PRINTING CO., MASON CITY, IA. 














Plate E—Tells the Whole Story of Any Transaction Involv- 
ing an Exchange 
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Men's Shoes Men's Oxfords Men's H’s Siprs 


the pink credit and exchange voucher (Plate E) is 
made, which tells the whole story of the transaction. 


How Records Are Made 


At the close of the day’s business, the sales slips 
are segregated as to departments; cost and selling 
prices determined, and the totals of cost and selling 
prices in each department are entered on the per- 
petual inventory (Plate F). Monthly totals of each 
department, and the grand totals for the month are 
also entered in the perpetual inventory record book. 

This record shows the amount of merchandise on 
hand at the beginning of the month to which is added 
merchandise purchased during the month, and from 
the total of these items is deducted the sales and 
merchandise returns to factories. This net amount, 
then, becomes the new balance for the beginning of 
the following month. 

A double-carriage Burroughs Adding Machine is 
used to obtain speed and accuracy in compiling the 
records. 

Monthly Summaries 


A complete trial balance is made and entered each 
month in what the Stevens Company call their book 
of ‘‘comparative statistics and business analysis.” 

In order that the company executives may know 
exactly where they stand every month, comparative 
monthly records are kept. The first of these is 
headed: “Complete Monthly Statement.” The 


& Ox. | Little G S & Ox. |] Womgn’sShoes || Women’s Pumps 
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Stippers | Miss. Child, Inf. 


Plate F—In this Record Book 
Are Entered Totals Made Up 
from the Sales Slips. The 
Column Headings Show the 
Various Departments Into 
Which the Store is Divided 


column headings represent the month during which 
the trial balance was taken and covers a period of 
years. If the trial balance is that of May, for in- 
stance, the statement shows the condition of the busi- 
ness at the end of May for a period of years. It is 
really comparative, therefore. The items listed on 
this statement include: 

Value of stock on hand at first of month, net sales, 
cost of sales, gross profit, total expense and net profit. 

In addition to this there is the comparative monthly 
sales sheet—headed in the same way, which shows in 
the order named: 

Gross sales, returns, net sales, collections, inventory, 
purchases, merchandise returned and net purchases. 

On the same sheet are the cumulative totals, giving 
the figures for the year up to the month for which the 
statement is taken. These totals include sales to date, 
expenses, purchases and collections. Farther down 
on the sheet the expenses are analyzed—being divided 
into advertising, allowances and repairs, donations, 
dues and subscriptions, employes’ salaries, freight and 
parcels postage, insurance, officers’ salaries, rent and 
house service, miscellaneous expense and miscellaneous 
supplies. By glancing through this analysis, the ac- 
countant can see at a glance what class of expenses 
show increases or decreases. If the increase seems out 
of all proportion, of course, an investigation is insti- 
tuted and steps are taken to cut down. 

Many merchants seem to have the idea that mer- 
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Cashier’s Desk, Stevens Shoe Co. 


chandise and financial accounting systems may be all 
right for a big store that employs a lot of help and does 
a large volume of business, but are tomfoolery in a 
small or medium-priced store. 


One to Two Hours a Day 


The Stevens Company has demonstrated otherwise. 
The time expended daily in making up the records 
consumes possibly from one to two hours. At the end 
of the month it takes probably three hours to get the 
trial balance'and make the necessary entries. 

No matter at what price the time is figured which is 
devoted to this work, it cannot in any way be as ex- 
pensive as buying what is not needed and taking the 


MAKING THE BUYING OF SHOES A 
PLEASURE 


(Concluded from page 67) 


over the moon, the mouse and the clock, Jack and 
Jill, Tom the Piper’s Son, Little Tom Tucker, 
Humpty Dumpty, Old King Cole, Mary and Her 
Lamb, Jack-be-Nimble, Jack and the Beanstalk, 
Hush-a-Bye-Baby, etc. 

And it is entirely logical that these pictures should 
appear here, for on the very spot now occupied by 
the Gilchrist store, back in 1719, lived Mother Goose 
herself—Mrs. Elizabeth Goose—whose daughter, an- 
other Elizabeth, married Thomas Fleet, a Pudding 
Lane printer of renown, and who, say many author- 
ities, put into print the doings of his mother-in-law. 

In working up the idea of something to appeal to 
the children, action pictures were decided upon. 
These are the only appeal used. The management 
does not believe in the distribution of souvenirs, nor 
in an amusement section equipped with various toys. 
There was an exception made on the opening day, 
when rulers for school children were distributed. 
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Store Interior, Stevens Shoe Co. 


consequent losses on hit-and-miss purchases and a hit- 
and-miss system of selling, and pricing merchandise. 

Mason City has a population of about 20,000 and is 
in a farming district of lowa. The Stevens store does 
an annual business of around $125,000 to $135,000, 
employs four salespeople besides the two principal 
stockholders—Mr. Stevens and Mr. Moore. Last 
year was the banner year in the history of the concern, 
but so far this year sales are ahead of last year’s record. 

Records will not do business or get business for a 
store, but the merchant who has a good, clean-kept 
set of records usually has a good, clean, well-kep: 
store, and good, clean, well-kept salespeople, and a 
good, well-satisfied clientele. 











rrepenes Already for Big Tri-State 
Convention 


St. Louis, October 13—The decision which was 
made recently to change the dates of the Tri-State 
meeting of retail shoe merchants of Missouri, Kansas 
and Nebraska at St. Louis has met with the approval 
of the executives of the three state associations and 
the meeting will therefore be held February 28 and 
March 1 and 2 of next year. 

The preparations for the convention are being 
planned and active work will begin on the part 
of the city and state associations shortly, the 
former being under the leadership of Arthur E. 
Ebbs of Swopes and the latter under the presi- 
dency of Charles E. Williams of the Williams Shoe 
Company. 





Drop in Price of Laces 


Providence, R. I., October 13—A large manu- 
facturer of low-priced shoe laces has announced a 
40 per cent cut in his selling prices. 


























Beaded Straps Very 
Popular 


Black kid open work strap sandal. Made 
from Surpass Kid. Beaded with fine cut 
beads. Full Louis heel. Extra heavy 
sole and leather shanks. 


KIMBALL & SHERMAN (0 


HAVERHILL , MASS. 
BOSTON OFFICE , RICE BLDG, 10 HIGH ST, ROOM 701. 


$ 
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ON’T be satisfied 
that your shoes are 
as good as they can be 
made until you have tried 


sa " 


some made of Scherer’s 


“Flower City” Kid. 


_ 








The experiment is one 
you should make for it al- 


A Sa e e a 


ways results in “making 
better shoes still better.” 





OSCAR SCHERER & BRO., Inc. 
29 SPRUCE ST., N. Y. 
Factory, Newark, N. J. 
Originators of and Leaders in Fancy Colored Kid 


SCHERER COLORS NOW IN DEMAND 
MIDNIGHT BLUE No. 14 LIGHT BROWN No. 8 
BELGIAN BLUE No. 21 BEAUTY BROWN No. 5 
MAPLE BROWN No. 12 CHAMPAGNE No. 18 
BOOZIE BLUE No. 38 TERRA COTTA No. 3 
HAVANA BROWN No. 10 BRONZE No, 34 

WINE No. 6 
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THOSE BETTER. SHOES 


@ wee ws 


are chosen by smart 
women because of * 
their style correc 
and well known 
excellence of fittin 
and wearing qualities. 


They appeal stron 
to vetailers for These 
reasons. 


EY ee 


John Kelly Inc.— Rochester, N.Y. 


NEw YORK CITY ROOM 105 GRANA BVILOING., CHYRCH AND DVANE STREBT s R JOHN HALLIWELL. 
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It’s Style That Sells Shoes 


and Style depends on two things, Leather and Making. You can 
make sure of the fine, even textured leather your trade wants if 


you specify 


BROWN’S QUALITY CALFSKINS 


The public has been educated to prefer the better grades of shoes and leather. This educa- 
tion has put dollars in your pocket. Don’t let thern get back to the old idea that any kind 
of leather will do. Show them these “Sunpru’’ Shades: 


KOKO 3 OTTER 12 


RICHTAN 11 


BLACK OOZE BROWN OOZE 


and for the export trade, No. 15, Plain or Boarded 
We'll be Pleased to Send Samples 


Cc. D. BROWN & CO., inc. 














THE ADVANTAGES OF 


2) 


P erfection 


Circlettes 


2) 


With the Sharp Shoulder and Broad Wear- 
ing Surface 
They don’t scratch floors 


They don’t wear slippery 
They don’t drop out 


PUT "EM WHERE THE WEAR COMES 
_TRADE SUPPLIED BY 


F. W. Whitcher Co., eit. 





They do protect 
They do stop uneven wear 
They do prevent runover beel 














EXECUTIVE OFFICE AND FACTORY 


mn ROCHESTER, NY 


50 SOUTH =! 
#4 GOLD SI 


Make Buyers 
Out of Passersby 


Hugh Lyons period display fix- 
tures continue to grow in popu- 
larity because they lend beauty 
and attractiveness to the display 
window. 


If you have not received our cata- 
logs showing our Adam, William 
and Mary, Chippendale and 
Queen Ann designs, we will be 
pleased .to send them to you. 
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S. FRANKLIN ST. 








Here’s your opportunity to put the livest 


retail advertising manager in America at work in the 
é His year’s advertising campaign is already 
written, his plans are fully made, he’s ready to get on the job any time! 


interests of your store. 


Who ishe?_ Frank 


Farrington—retailer, adver- 
tising expert, convincing writer 
of sales copy. He’s condensed 
his whole campaign complete 
in a series of 50 remarkable let- 
ters that are all ready for you 
to use. Every one of them is 
full of human interest and live, 
interesting sales points about 
the leading lines you carry. 


Frank Farrington’s 
service and advice as you 


get it in this set of letters is 
easily worth $500 to any live 
retail store. We have conserv- 
atively put the price at $100.00 
—$2.00 a letter—but these let- 
ters are not for sale. 


The complete set 
with a preface of sales hints, 
contest ideas, and suggestions on 
compiling and keeping mailing 
lists was written by Farrington 
at our request to make direct 
mail advertising easier and more 
valuable for the Multigraph user. 


The letters are given FREE 
with each Multigraph retail 
equipment. 


i: you want to get 
rid of ‘‘shelf loafers”— if 
you want your stock to turn 
over at dizzy speeds—if you 
want to see your store grow to 
the size it ought to be—you’ll 
want details about the Multigraph 
and the 50 Farrington letters. 
The coupon will bring them in 
a hurry—if you mail it that 
way. 


THE AMERICAN MULTIGRAPH SALES CO., 
1653 East 40th Street, Corner Kelley Avenue, 


Clevelan 


. ’ Just the machine for turn- 
Multigraph Senior jr cut‘ the Farrington let. 
ters, for printing labels, folders, booklets, stationery, and 
the like, and for imprinting manufacturers’ literature. An 
efficient, compact, reliable duplicating device. It does form 
typewriting and office printing and produces high quality 
work, adequate for the average business. 


It sets real type for genuine 
Flexo-Typesetter printing from printers’ ink. 
Any bright employee can learn to use it, and with a little 
practice can do the job of typesetting swiftly and surprisingly 
well. The device is light, compact and strong. It not only 
simplifies the setting of the type, but provides for keeping 
the type in such a way that it is always ready when wanted. 


The American Multigraph Sales Co., 
1653 East 40th Street, Cleveland, Ohio 


Gentlemen: 

Please tell me how I can build business 
with the 50 Farrington letters and the 
Multigraph. 


es es Nien cee 
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This National Cash Register will help you 


solve your “help” problem. 


Interest your clerks in the business and they will work in your 
interest. Your good clerks will not leave and all of your clerks 
will become better clerks. 


One of the surest ways to interest your clerks in the business is by 
having a profit-sharing or bonus plan. 


The best way to get the necessary figures for such a plan is by 
using an up-to-date National Cash Register. It gives you printed 
and added records which show (1) the total sales of each clerk, 
(2) the number of customers waited on by each clerk, (3) the 
volume of sales in each department of your business. 


We make cash registers for every line of business. Priced $75 and up. 


NATIONAL 


CASH REGISTER CoO. 


DAYTON. OHIO. 
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This new medium brown shade is 
having a steadily increasing call 


Color 32 from makers of the highest grade 


° shoes. It is accepted as the new 
Medium Brown brown shade, and should be sampled 


ase in order to be appreciated. 
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Color 33 ,; Tony Red 


Tony Red (Boarded) 
eet lly all our b board 
Nothing could be more remarkable ‘ Practically all our business on board- 
than the continued demand for this le a t hers od leather inom the Tone: Teall telat 
famous color originated by us. De- : 
spite predictions to the contrary, always Nothing seems to please our trade 
we are still having large and steady ion: taal feo a: Naat seal 


orders for Tony. $s h OWS 


which 
way 
the 
style 


CRESCO \ 


The old reliable. Year by year we make 
more of it for winter shoes. It seems an 
accepted trade fact that CRESCO is the 
only waterproof leather that takes a polish. 


TANNERIES SPONE SALESROOMS 
DANVERSPORT 4G” GGRNA 95 SOUTHST.BOSTON 
uch P.A.HENRY % CO. 
‘WOLFENSTEIN s SHANAHAN Germs 


39 SPRUCE STREET 
NEW YORK 


See ee eHMIMelMniiienmiiiiinieniiiiiiiie TMM MMe nein mine mien iter tt ett 
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lorioy cREAM 
GRIFFIN = GROWN LEATHER 


GRIFFIN ‘“In-Er-Tube”’ RE 
“RAPID” Brack ae 


BLACK SHOE 
GRIFFIN LOTION 
CREAM In white, block light tan, 


A quick dye that dyes to 
a jet black any color polishes easy, requires no agate au ro gen 
leather. Leaves no dis- liquid, keeps indefinitely, my —— and a 
agreeable odor. 30z.size, remains soft to the last. — inbailetn ne Tt isto 
“ 0 $22.30, per Per gross, $15.00 payee oe mf yew cold cream 
—e Per doz., $1.30 3 oz. Size, $21.00 per Gross, 
$1.80 per Doz. 


GRIFFIN MANUFACTURING CO., Ine. 
67-69 MURRAY STREET . - NEW YORK, U.S. A. 





















































ISAWELT 


PATENT PENDING 


FELT SLIPPERS 





, 


| Sturdy Shoes for Children that will Pay Dividends in 
| Honest Wear and Satisfaction on the Buyer’s Investment. 


| “Everett” | TWO HEADLINERS IN STOCK 


FOR YOUR CUSTOMERS’ 
COMFORT! 


You have only to see the ISAWELT felt 
slippers to be convinced that all we say about 
them is amply justified. As a felt slipper it is 
positively unexcelled. 

These slippers are products of quality through- 
out—made of the best grade felt—leather sole 
and heel—stitched like a welt which gives them 
the durability of a shoe. 


ROMEO EVERETT 
OXFORD $2.25 6 OXFORD 
K 5 7 BLACK 
8 BROWN 
9 BLUE 
10 OXFORD 
Sizes 5 


HEALEY. PHELAN SHOE CO, [Bf 7 Miran’ Department ia Incomplete Without this Line 
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WILLIAMS, HOYT & CO. 
ROCHESTER, N. Y. 


STONEHAM, MASS. 
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ELY on the manufacturer who 
uses NAVONOD CALF in your 


orders. 


You may be reasonably certain that 
he uses just as excellent materials and 
workmanship in every part of the 
shoes. 


NAVONOD CALF is the outward 
evidence of quality within. 


Boarded Suede 
[ DONOVAN, BROTHERS ihe, | 
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their good old 

shoes away too 

soon: There's comfort left in them- 
you can supply a new appearance. 


Thousands of shoe stores are giving their customers the benefit of Goodyear Shoe Repairing which 
brings trade to all branches of their business. Shoes are more than repaired — they are remade 


with all the fine appearance of new shoes. 

You may obtain a Goodyear Shoe Repairing Outfit on very easy terms. We install the machines, 
teach their operation and give the full benefit of Goodyear Service. 

Write for plan by which you can establish a modern shoe repairing plant with Goodyear Shoe Repairing Machinery. 


United Shoe Repairing Machine Company, 4 Albany Street, Boston, Mass. 


18 So. Market Street 37 Warren Street 93 Centre Street 286 Third Street 130 Mill Sereet 306 Broad Street 
Chicago New York Brockton Milwaukee Rochester Lynn 
1423 Olive Street 276 Main Street 145 Essex Street 619 Mission Street 221 No. 13th Sereet 11 Florence Street 
St. Louis Johnson City, N.Y. Haverhill San Francisco Philadelphia Marlboro 
708 Broadway 30 Euclid Arcade 87 Main Street 236 No. High Street 16 No. 2nd Street 216 Chartres Street 
Cincinnati Cleveland Auburn, Me. Columbus, Ohio Harrisburg, Pa. New Orleans 
301 American Casualty Building, Reading, Pa. 
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Carl E. Schmidt’s Color C Russia 
Caif Bal, Longfellow Last, Heavy 
Single Sole. 


MADE WITH SPRING STEP 
RUBBER HEELS 


Huckins & Temple Co. 
CUSTOM MADE 


Shoes 


If you have an eye for STYLES which attract trade, 
VALUES which win repeat sales and PRICES which 


mean quick profits, see this line. 


Huckins & Temple Co. 


MILFORD, MASS. 
Boston Office, 135 Lincoln Street 





a 
Spring Step Stability 


Spring tt Rubber Heels have 8 NAIL 
OLES, while most heels have but 6. You 
can quickly demonstrate the practical ad- 
vantage of this to your customer, Mr. Re- 
tailer, in the following simple way. 


Place your index finger across a Spring 
Step Heel in the manner indicated in the 
illustration. 3 Nail holes will be revealed 
above the finger, but the same test applied 
to the six-holed heel shows only 1. 


The additional security at the back of the 
heel which SPRING STEPS thus offer, 
makes a vital difference in their wear and 
good appearance. 
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BE PREPARED!! 


GREAT DEMAND FOR WOMEN’S BROGUE OXFORDS 


THE CALL COMES FROM EVERY PART OF 
THE COUNTRY. DON’T BE WITHOUT THEM 


LLL r xh 





 —s> 


YDSO *K 


dl ee ae gg ae 


** Keith’s Konqueror’’ style, number 832, caps the 
climax for a desirable brogue shoe. 


READY TO SHIP 








SO OOOO) OK ROE 


Made up in our usual careful way of tan calf 
and carries a 1-inch heel. 


yom 


AA-D—Sizes 2-8, Price $7.25 


The PRESTON B. KEITH SHOE COMPANY 


BROCKTON (Campello Station), Mass. 
New York Office, 299 Broadway, Room 415 Boston Office, 207 Essex Street 
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—— Restore Weigh Bearing Where H Belang 
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HEEL. OUTER BORDER 
Foot 
Naturally 

















Nature Tread Pads do not brace or support 
the arch. By bringing into use only the 
natural treading area of the foot, namely heel, 
outer-border and ball and allowing the inner 
side to be free from all pressure, they enable 
weakened arches to restore themselves to a 
normal condition. 


One thousand dealers already handle 
Nature Tread Pads and the great encourage- 
ment extended to us by the medical profes- 
sion and the laity is due to the fact that these 
pads were designed to meet a demand rather 
than to create one. 


A 

A 

A 

A 

Increase your sales—feature ‘“‘Aulde Newberry A There are no adjustments to make. No 

A 
A 
A 
A 
































Comfort” Shoes. come-backs. No bother. No time lost. 
Cue aes Supt. will supply you—as your Each — mae sees. Slip oe size 
Vi into shoe and sale is readily made. ight asa 
Fond EE Poise a eae ae feather = Ly: —- ———. — 
Sold in 24 pai : prices, adults $3.50; children’s $2.50. Order 
eerannety trial Pie stating length and width of shoe. 

a 


FERN& POOR CO. Inc. | aaa 


* NEWBURYPORT. MASS. = r The Nature Tread Manufacturing Co., 
® ; Dept. A, 1006 Tacoma Bldg., Chicago, III. 
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Racine, Wis.—_FACTORIES—Waupun, Wis. 


$4.95 


Per Pair 

















Medium English 
Last 


“BACK TO PRE-WAR PRICES” 


We Have Taken Our Loss 


Our Prices Are Based On 
TODAY’S LEATHER MARKET 


Above Number Combines Style and Quality 
Cocoa Brown, Full Grain Calfskin Uppers 


Nine Iron Rock Oak Outsole— 
Grain Leather Insole 


ORDER NOW 
6-11 In Stock B, C, D 


DAVIES SHOE MFG. CO. 


RACINE, WISCONSIN 


To Our Customers—Above prices will apply on all unshipped orders 


























Mike Welsh has been hand-sewing 
Regal Shoes for nineteen years. 























td smash 


VER since the first American shoemakers set- 
tled with the Pilgrims in the old Bay State 
Colony the art of building good shoes has been 

a noble New England tradition. 











= 


IF YOU could but watch these modern Regal craftsmen—scores 
of them descendants of the old master shoemakers—watch them 
as they carefully build a pair of shoes, their eyes and hands 
working together with infallible accuracy—you then would know 
why the world looks to New England for the best in footwear. 
























egal Pall Mall 


hn Stock - at Boston 


A Russia Calf Bal; Circular 
Vamp Fox Pattern Perforated; 
16 Double Sole with Duflex 
Middle; 8-8 Red Rubber Heel; 
Invisible Eyelets to Top. 


Stock No. Price Code Word 
4530 $8.25 ~Pierce” 


the advantage and prestige of handling a recognized 
quality line of nationally-advertised shoes we offer the 
exclusive Regal Agency in their territory. 


TT PROGRESSIVE SHOE MERCHANTS who appreciate 


WE SHALL be very glad indeed to go into more details with you regarding 
our profitable Agency plan. 


A REGAL representative is now in your vicinity and will welcome an oppor- 
tunity to present the Regal line. Just drop a card to our Boston office. 


Sales Rooms 





CHICAGO SAN FRANCISCO NEW YORK CITY 
209 South State St. Cor. Fourth and Market Sts. 1369 Broadway 
1512 Republic Bldg. 910-912 Pacific Bldg. (at 37th St.) 

J. J. Gaffin C. E. Nelson E. M. Webster 


Dain fice Boston Wass. 


OTT 


IAA 
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BOOTZAND 














HAGERSTOWN 
IN STOCK 


STITCHDOWN BOOTS-ROMEOS-SCOUTS 
5-8 84-11 114-2 2%-6 6-11 
1256 —Black Elk Scout $2.00 
1256H—Black Elk Scout, heel.... $2.50 $2.90 $3.50 
1266 —Mahogany Elk Scout.... 2.00 
1266H—Mahogany 
heel 2.50 2.90 3.50 


40 
2.90 


2.90 


320 —Tan swe Button.. 
320H—Tan Lotus Button, heed... ‘ 
235 —Tan Lotus Blucher 
235H—Tan Lotus Blucher, heel. . 
245 —Black Calf Blucher 
245H—Black Calf Blucher, heel. . 
285 —Smoke Blucher 
285H—Smoke Blucher, heel... . . 
385 —Smoke Button 
385H—Smoke Button, heel 
300 —Black Kid Button....... 
300H—Black Kid Button, heel. . 
302 —Patent Button 


301H—Gun Metal Button, heel.. 
265 —Mahogany Elk Blucher. . 
265H—Mahogany Elk Blu., heel 


McKAY BOOTS 
5-8 84-11 114-2 2%-8 

311 —Gun Metal Button, wedge.......$2.00 $2.35 
311H—Gun Metal Button, heel 2.35 $2.75 
313 —Patent Button, wedge 35 2.75 
313H—Patent Button, heel 2.75 3.15 
410 —Gun Metal Polish, Medium High 

Cut, wedge 2.10 2.45 


410H—Gun Metal Polish, Medium High 
Cut, heel 2.45 


1410H—Gun Metal Polish, Medium —_ 
Cut, heel, English toe 
412 = Polish, Medium High Cut, 


3.15 


1414H—Brown Polish, Medium High Cut, 
heel, English toe 


ee 3.15 3.95 


Hagerstown Shoe & Legging Co. 
Hagerstown, Maryland, U.S.A. 


=IN STOCK 
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FOR IMMEDIATE DELIVERY 
START-RITE TURNS 


542—Pat. But., white calf top. 
$2.25 


112—Pat. But., dull top. 202—Black Kid But., Pat. Tip. 
2-5, no heel $1.90 2-5, no heel $1.55 

102—Pat. But., dull top. 802—White Washable * . 
2-5, no heel......... J re no | $2. 
4-8, spring heel 


Terms 5%-10 days. Net 30 days 


CO-OPERATIVE SHOE CO. 


301 BELL BLOCK CINCINNATI, OHIO 








ATLANTIC AVE and ESSEX ST. 
400 Rooms-500 Baths 4% Aday and up 


ABSOLUTELY FIREPROOF 


Buyer and Seller meet face to 
face at the “Essex’’ and close 
many a deal. The * ‘Essex’ ‘is ‘ 
headquarters for shoe and 
leather men who get together 
frequently for the transaction 
of business. Rates are reason- 
able. Service is prompt. Have 
your friends meet you at the 


“Essex.” 


THE HOTEL ESSEX CO. 
BOSTON 



































McCARTHY BROS. 
PROPRIETORS 
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A Line That Will Win Trade 


Condon Shoes express the last word in all those 
attributes which insure a perfectly satisfied cus- 
tomer. 

They are STYLISH, the WORKMANSHIP is of 
a standard above criticism and the MATERIALS 
put into them insure long service and dollar for 


dollar value. 


CONDON BROS. 


BROCKTON, MASS. 








SPRING STEP SURETY 


SPRING STEPS have 8 nail holes, while 
most rubber heels have but 6. 
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The , hol dded at the swi | 
ScIMUINNNNUNNTHUNIINITHNNIHIIIT at the back, thus inuring pevtoct security THULUMUNIUUNNUITAUIUIIIMNHINIiz= 


are first inclined to gap and draw away 
from the leather base. 


= 


The 8-nail hole feature is but one of several 
— mark SPRING it thor = most 
reliable, “~ _—- thoroughly satis- 
factory ‘aa bber 























BOOT AND SHOE RECORDER Oct. 16, 1920 


POLO LULL et ol 








SIDE LEATHERS 


Color 14 
Dark Brown 


COLORED 


Color 18 
Medium Brown 








REG USA 


Have 


THOU OE on 


—all the appear- 
ance of calf. 


—to try WILO 
7 ? Colored Side 
een 5 Leathers in shoes 
Them is to be agreebly 


In Shoes? ? surprised. 


TTS M MMe Me Mel ir. 


—even better serv- 
ice. 


—worth while sav- 
ing in price. 


eRe TTT eTIIIMeliiiiimreniiiiiiinrel titi i ied 


TOMO 


ee eL OLLI OM OMe RLU OLE LULL 


C. D. Kepner Leather Company 


137-139 South Street, Boston, Mass. 
223 W. Lake Street, Chicago, IIl. 
HOU OO EO OPO OO OOOO 
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Dress Occasions 


! MEN'S PATENT OXFORDS 


Custom Quality 


In Stock — Order Now 
cps 97.00 


Hand Turned — A Perfect Dancing Shoe 


HAZEN B. GOODRICH & COMPANY ! | 


— 


No. 900 








_———<— =< oo os 
IOC ie ICI 


HAVERHILL, MASSACHUSETTS 
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The Third 
Post Ad 


Illustrated is the third of the 
Nunn-Bush half-pages which 
appears in the Saturday Eve- 
ning Post next week. 


Not only is the Nunn-Bush 
line nationally known—it is 
also a line that is carried un- | 
— branded on our floor. These | The Penalty 
regular numbers — there are of a Good Reputation 
over a hundred in every size . r’ the mehing <f Mene-esh Supestine 
: Shoes, only one pair of vamps is cut 
and width — enable a mer- from each skin. The quality of the 
j remainder is not trustworthy enough for this 
chant to operate his store fine footwear, we believe, so it is used for 
with a smaller stock. From some lesser purpose. ; 
our reserve he can fill his stock To some, this care in the selection of leathers 
may seem more discriminating than is neces- 
every day. A smaller stock sary. But it is in the maintaining of such 
. distinctions in materials and workmanship 
means a smaller investment, that Nunn-Bush Shoes have achieved their 
a quicker turnover, lower eo, 
prices to the consumer as the | page sao apn nti 4 
result of rapid turnover, all Hunn Bush figle Desk on sequent 
of which means better yearly tw," 


7 SHOE Co. 
profits to the merchant. MILWAUKEE, WISCONSIN 





a 


We will be glad to write you 
more in detail; giving you 
more exact information if you 
will ask for it. 


Nunn, Bush & Weldon 
Shoe Co. 


Milwaukee 





HREM 


"ial! \ 


Kieses assesses 25 5252525 SSeS 5252S RASESASaGssasasetasete 
‘ 525252525252! 
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“DANDY ANN” 
SLIPPERS 


MONEY MAKERS READY TO SHIP 
STYLES THAT ARE ALWAYS SALABLE 


ONE-STRAP 
SANDAL 
7-8 HEEL 

$2.00 











BOUDOIRS 
LOW HEEL 


Stock No.100 Black’$1.45 __ WITH 
Stock No.101 Red * 1.60 RUBBER HEEL 
Stock No.102 Tan 1.65 $2.10 


BLACK CAB—TURN SOLES 





3.STRAP 

SANDALS SS 

9-8 HEEL ae 
$2.15 . 


ORDERS SHIPPED DAY RECEIVED 


MARY ° 
JANES y 
$2.10 


7-8 HEEL 
$2.00 All sandals made either high or low heel 


TERMS 2% 10 DAYS—NET 30 


THE BAY STATE SLIPPER CO. 


DEPARTMENT 10 HAVERHILL, MASS. 









































THE SHOE ABOVE THE MARK 
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HITCH YOUR WAGON TO A 
STAR WITH SHOES BRANDED 








E’RE branding our shoes now. “Yorker” is the name we’ve 

chosen —a name that is emblematic of all the style and 

value a knowing, big-city chap demands in his Brockton built- 
for-service shoes. 


With the advertised name of “Yorker’’ we intend to capitalize for you, 
our customers, the good-will of the millions of people who are buying our 
shoes. We’re going to give them the name of “Yorker” to associate with 
your stores. 











Can you appreciate then, the great publicity and added sales influence you 
will enjoy in having “‘Yorker’’ shoes to supplement your local reputation. 
It’s the biggest thing ever done for Shoe Retailers in America. 


If you want to hitch your wagon to a star and establish your store as a 
“Yorker’’ Shop, write us, right now, while allotments are still pending. 
Only one dealer in.a town or district, so act quickly. 


AND REMEMBER— 


We’re still selling Shoes Unbranded to those who would rather sell them 
that way. Write for a catalogue of Fall and Spring 1921 styles for Men 
and Women. 


























cnoue Sameond Shoe TE mxznor 


DETROIT PITTSBURG 


CLEVELAND 196 CHURCH ST., NEW YORK CITY PHILADELPHIA 
FACTORIES ~ BROCKTON, MASS. 
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Buyers’ Easy Reference Directory 





No. 7177 
IN STOCK 
Black Kid, 8 inch Polish, 


Cuban Heel, Flexible 
Goodyear Welt, B to E. 


$6.00 


Bluestein Bros. 
173 Summer Street 
BOSTON, MASS. 


— ¢ a 9 ee 6 ee ee 


No. 7177 





—re “Those totally different shoes” 


— > <a fe fe —_— 2 —a 














ALIFETIME OF 
SHOEMAKING 
EXPERIENCE __ 


ait 
HARNEY, TRACY, CREHAN CO. 


FACTORY * 589 ESSEX ST., LYNN, MASS. 
BOSTON OFFICE: 10 HIGH STREET. 








) th net eee eS 








Kistler, Lesh & Co. 


SOLE LEATHER 
AND 


BELTING BUTTS 
TANNAGES 


Mt. Jewett Burke Muskegon 


Boston, Mass. 


St. Marys 


332 Summer St., 


R. A. CHENOWETH & CO. 
147 Lincoln Street, Boston, Mass. 
Migrs. of TOP GRADE TURNS 


‘ A 
Winning Style 


MYER T. ORNSTEEN SHOE CO. 


HAVERHILL, MASS. 





Manufacturers 
of Women’s 
McKay Boots 
and Shoes. 
“The Shoe of 
Quality.” 





p nae New Factory Capacity 3,000 Pairs Daily 


Boston Office, 212 Essex Street 











Profit by 
Treatment 
of Foot 
Troubles 


Segoe I te GUARDS to those who suffer with burning, aching 
fee elief which is sure to follow means satisfied customers 


P| added caine. A card will bring details. 


foot@tards 


FLEXIBLE ARCH SUPPORT COMPANY 
69 E. 12th Street New York, N. Y. 




















PENTUCKET LINE OF WOMEN’S COMFORT BOOTS 
Made to Order—Quick Deliveries 
No. 101—Black Vici 15-Eyelet Polish, Plain Toe. 
Price $4.85 


No. 102—Same as above, with Tip $4. 
No. 104—Black Vici Foxed, 15-Eyelot Polish, be 


Cab. Top and Tip 
No. 205—Glazed Cab. 13-Eyelet Polish, — 


Price 
No. 206—Same, with T: $3.60 
No. 208—Glazed Gab 15-Eyelet Polish, 4 4 


Price 
Sizes 244-8. Widths C, E, EE, with Cushion 
Rubber Viesls 


In CaseLots Only 


PENTUCKET SHOE CO., Inc. 
HAVERHILL, MASS. 























FOREIGN BUSINESS 


Your overseas customer prefers to do business his way. 
If he does not read English, he should be written to in 


his own language. Make it easy for him to understand 
your message. 

Our business is to translate English into French, and 
vice versa. Not only letters, but catalogs, brochures, 
pamphlets, etc. 

Write the Editor, The Export Recorder, 207 South St., 
Boston, for his opinion of our work. 


D’AVESNE TRANSLATION BUREAU 


755 Boylston Street Boston, Mass. 
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BROGUES—OH! BOY—SUCH BROGUES 


YOUR ORDER IN NOW MEANS YOUR ORDER 
OUT IN TIME FOR FALL BUSINESS 


Stock No. 642—Brown Cordovan Brogue Bal. Raw- 
Stock No. 524—Brogue hide Slip Sole. Sizes and Widths: AA, 7 to 11; 
Last. Gallun’s 4 Nor- A, B, 6 to 11; C, D, 5 to 11. 
wegian Brogue Bal. Raw- sia eie 
hide Slip Sole. 


ys 


k _— L 1 
Sones Se. BOP —-Decane Last. Gullen'y 4 Marwegien Stock No. 679—Regent Last. Brown Cordovan 


Brogue Ox. Rawhide Slip Sole. 
Stock No. 693—Brown Cordovan Ox. Rawhide me Varsity Ox. Win e Tip. i. and Widths: AA, 7 to 11; 


Sole. trey ee Widths: AA, 7 toll; A, B, 6'to 11; A, B, 6 to 11; C.D ,5tol 


The Dalton Company, Inc. 


Men’s Fine Shoes 
BROCKTON, MASSACHUSETTS 


BOSTON: 183 Essex Street NEW YORK: 651 Marbridge Building Chicago: 1415 Great Northern Building 
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THE BEST THAT THE WORLD OFFERS 


in footwear is reflected in Sicony creations. 
Our close personal touch with the trend of style in European capitals and in fashion centers 
everywhere means that every model we offer has undeniable 


authority of design. 

Also, your tying up with our lines offers you the complete re- 

sources of two big factories, splendidly adapted to work with 
you on your shoe and 
slipper problems. 


No. 446—Dainty Satin Mule, bench made turned No. 219X—Handsome Satin Opera Evening Slipper, 
strictly bench made, vamp of plain satin, either white, 


leather sole, full Louis heel, rosebud trimming and t 
fleur de lis. Stock. Colors, black satin, pink, blue, pink or blue, overlaid with imported silver thread lace, 
copen, rose and lavender. Sizes 2% to 8. 17-8 full Louisfheel. Sizes AAA to C width. 


7 KM-STONE IMPORTING CO- 
couspiete catalog FOOTWEAR ORIENTAL” DOMESTIC on request 


12-14-16 East 220d Street + New York 



































A BUCKLE IS 
THE ONE BRIGHT 
SPOT ON A SPAT 


Why Not Make 
NO. 422 It Attractive? NO. 423 


MALLEABLE MALLEABLE 
IRON-CAST Manufacturers of spats and IRON-CAST 
STANDARD FINISHES OVergaiters are justly proud of sTaNDaARD FINISHES 
AND SIZES their products. In fabric and AND SIZES 
design they are deserving of an important place in the footwear 
market. Yet some producers neglect the one bright spot, the one 

spot that catches the attention of the buyer, the buckle. 


“Anchor Brand” buckles help to improve the appearance and in- 
crease the attractiveness of spats and overgaiters because they 
are well proportioned and have a high, lasting finish, applied with 
modern methods by expert workmen. And the material of which 
the buckles are made is the best we can buy for this purpose. 











BRANCH BRANCH 
SALES OFFICES NORTH & JUDD *At&5 oFfrices 
127 DUANE ST See Se 608 VICTORIA BLDG Nhs 
CHICAGO, NEW BRITAIN SAN FRANCISCO, by 
326 W. MADISON ST. CONNECTICUT POSTAL TEL. BLDG, 
Wholesale Only 209 Samples Free Upon Request. 
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“GLOVE GRIP” SHOES 


“Made by Arnold”’ are now Advertised 
in The Saturday Evening Post 


Effect of this Consumer Sales Work is Bene- 
fitting Retailers. Grasp this Opportunity and 
Link Your Sales Effort with this Advertising 


Model S-807—The “‘Vassar.”’ 814-inch Bal. Dark In 
Brown Kid. Imitation straight tip, 15-8 heel. 
Sizes AAA-AA, 4 to 9; A and B, 3 to 8; C and D, 
ri reer eee . $10.50 


Model S-804—The “Vassar.” 84-inch Bal. 
Glazed Kangaroo. Imitation straight tip, 15-8 heel. 
Above run of sizes. Price................,.$10.00 


12 Styles for Men ---9 for Women --- In Stock 


Model S-474—The “Speed.” Coco Calf Bal. 
Custom Half O’Sullivan Heel. Sizes AA-A,7 to 11; 
B,6toll; C,D,E,5toll. Price......... $9.45 


Model S-433—The “Speed.” Glazed Kangaroo 
Bal. Custom Half O’Sullivan Heel. Sizes AA-A, 
7 to 11; B, 6 toll; C.D, E,5toll. Price $9.60 


SEND FOR 
STOCK STYLE BOOK 
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M. N. ARNOLD SHOE COMPANY 


NORTH ABINGTON, MASS. 
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THE CLARKE 
FOOT MEASURER 


It takes the guess out 
of shoe fitting 


It gives the correct length and width of 
the foot in one operation. 

It assures absolute accuracy of fit. 

It has an extremely favorable psychological 
effect upon the customer—convincing him 
that your service, your store and your 
merchandise are dependable. 





Clarke-Emerson Mfg. Co. 


Worcester, Mass. 


Write us—for the full story! 














SHOE FINDINGS THAT ARE PROFITABLE! 


A CARS geass 5% Pe 


“* SILVERITE ”’ 
Wool Soles — Bound and Cord Edge 
HEEL Cushions, Insoles—HEEL Linings 
Write for Catalogue and Price List 
L. G. & S. S. CO., Mfgrs., 81 High St., Boston, Mass. 


























Boudoirs In Stock 


Direct from Manufacturer 


High-Grade Black Cabretta 

Hand Turned Boudoirs, bound 

edge quilted sock lining, large 
silk pom-poms, 4-8 
heels, good grade 
soles. 
Price .. 2.5.54: Gk 
Terms: 4% 10 days, 
net 30. 


Salem Shoe Co. 


Salem, N. H. 
Remember it’s New Hampshire 
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“KEWPIE TWINS” 
Standard Shoes for Children 


World 
Reg. U. S. Pat. Off. 


Illustrating Several of the Many Staple and Attractive Styles 


These Two 
Styles Genuine 
Goodyear 
Stitched 
Note 
12 to 2 Run 
Has Regular 
Heel 


No. 1221—Black Kid Button. 
. $948 Dlack Kid Lace. No. 1524—Patent Button. 
. 1740—Gun Metal Lace. 
. 1840—Mahogany Calf Lace. 
. 2640—Pearl Bearhide Lace. 
Run of Sizes and Prices 
Kid Calf 
$2.50 8¥4to 11% 
3.35 12 to 2 


John Foster Division 


These Two 
Styles 
Goodyear Welt 


No. 10156—Tan Calf , $6. oy ees 7% to9 
Sizes 214-7 Widths AAA to D $6.25 $6.75 $7.50 
A, B, C Widths 


The Quality (] |. Distributed 
Is Higher ames ar papi! di at 
Factory 


Than the SHOES , LEATHER-FINDINGS Prices 


Price x 
Saint Ledusis eo S.A. 
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Watch our ads 
and see our seri- 
als associating © 
our company 
with Brockton, 
the leading 
Shoe City of 
the East. 




















This is a picture of the mid- 
way and the Erhibition Hall al 
Brockton Fair where our shoes 
were exhibited at the style show. 
Nearly 300,000 persons at- 
tended the Fair in four days. 
Our shoes were shown in Booth 
No. 21 in the center of the style 
show and were the center of 
attraction for style and quality. 


HIS model is a winner. 





= shoes and you will buy no others. 
For style, wearing quality and perfect 
fitting, our shoes are on the top. 
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Try our 


E MFG. CO. 


BROCKTON, MASS. 
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K-Z Definition 
of 
CHILDREN’S QUALITY SHOES 


Realizing the wisdom of the parable “A chain 
is only as strong as its weakest link,” K-Z 
welts are thorough- 
ly inspected and 
rigidly tested for im- 
perfections, with a 
result that all K-Z 
‘shoes represent the 
utmost in quality, 
style and workman- 
ship. 
Convince yourself of 
K-Z quality. 

Write for samples or 

salesman ‘TODAY. 





No. 2006 
Chocolate Elk, Hi-Cut Lace, Goodyear 
Welt Skuffer, Tredshure Last No. 16. 
Sizes 5-8, D and E Widths; Sizes 84- 
11, D and E widths. 


KALT-ZIMMERS MFG. CO. 


Milwaukee, Wis. 
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Little Talks to Shoe Retailers— No. | 








U. S. 
RUBBERS 


j C7 are some dealers who depend entirely upon the weather to 
sell rubbers for them. 


Others adopt a progressive policy of trying to sell rubbers with every 
pair of shoes. 


Whichever way you sell rubbers, you will find greater plus business by 
handling only a line that is sure to satisfy. 


“U. S.”” Rubbers are the fastest-selling line today because: 
Every pair is reinforced where wear is hardest. 
Their shape is retained by the special snug fitting. 
All linings are sturdy, durable and a protection to the shoe. 


Their appearance is unusually smart, setting a style standard in 
women’s and children’s models. 


A national campaign is advertising them throughout the country. 


They are made by the same effort that builds all “U. S.”” Rubber 


products. 


United States Rubber Company 
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A GENERAL SUMMARY 


4 Slowing-Up of Retail Orders 
Noted 


\ slowing-up of retail orders has been 
noted the past week, especially from 
the large merchants who have already 
bought what they consider will be 
requisite for their Fall and Winter 
trade on light and heavy rubber foot- 
wear. There is some intermittent busi- 
ness from the smaller stores, who are 
filling in on immediate business and on 
certain grades. The weather man is 
really the arbiter of the whole situation. 
If clear skies prevail, sales will not be 
promoted; if clouds, rains, and later 
deep snows are the order of the weather 
department, business will come with a 
rush and merchants will be in much 
the same predicament as many found 
themselves last Winter when even the 
big city streets were piled high with 
snow and slush. There is surely not an 
over-production of rubber footwear 
and merchants will do well not to 
underestimate their future needs. 


Heels and Soles 


The rubber heel and sole business 
reflects the general condition in the 
shoe industry. While manufacturers 
are not complaining, the energetic sales 
departments are busy with plans for 
increased orders. In the opinion of one 
rubber sole and heel man, business will 
probably be spotty until the first of the 
year. ‘Something will probably start 
between now and the first of the year,” 
said this authority, “and with January 
1 we shall see some really big sales. 
Our business is affected by the shoe 
manufacturers’ business. We all know 
the big sales showing that one of our 
large shoe manufacturers made last 
August; there are others who will make 
big records. It will be remembered 
that all of this retrenchment and lower- 
ing of prices was not predicted until 
next Spring—we came into the price 
reduction period much sooner than we 
expected and I believe that we will 
come into the period of increased busi- 
ness much sooner than many expect. 





Cor 


Rubber ro 
The Market Situation - Prices and 
Style Information - Trade Notes 
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We know that the consumer likes 
rubber heels, so do the retail shoe 
merchants. There is a feeling on the 
part of the consumer that he is get- 
ting more value for his money, when 
he buys a shoe with a rubber heel 
attached, and it is not necessary 
for him to go to a shoe repairer to 
get this feature, at an added cost of 
75 cents to a dollar. It is a well- 
known fact that previous to this period 
of quiet in the shoe trade many man- 
ufacturers shipped as high as 90 
per cent of their product with rubber 
heels attached.” 

Of especial interest to merchants in 
agricultural districts is the red walrus 
of the United States Rubber Company, 

















The Red Walrus—an overshoe of especial appeal .to 
farmers—made by United States Rubber Company 


an overshoe with features that make an 
especial appeal to farmers. 

The walrus is made to meet the farm- 
er’s need for a high shoe to be worn over 
leather shoes, easy to put on or take 
off, warm and comfortable, and that 
can be easily cleaned of the dirt of the 
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PITTI 


It has an all-rubber surface, 
is lined with thick fleece, and slips on 


barnyard. 


easily over leather shoes. It is the sort 
of sturdy shoe that can be worn about 
the barnyard all day and cleaned by a 
dash of water when the day’s work is 
over. The all-rubber surface gives full 
protection against snow and water. 

In some farming sections the walrus 
has already established itself, but there 
is a distinct new field for it in many sec- 
tions. It is just the type of overshoe 
that an intelligent, neat housekeeper 
will want her husband to wear while 
at work, so he may drop them at the 
door when he enters the house. 


MARKET IS WEAKER 


Paras and Plantation Grades Gen- 
erally Lower on the Spot 


Further weakness developed last 
week in the rubber market. Paras and 
plantation grades were generally lower 
on the spot. Futures also were off 
from %c to 2\%c. First latex crepe 
ruled about %c higher than ribbed 
sheets on all future positions. London 
cabled slight advances in smoked sheet 
and standard crepe futures, but Paras 
were unchanged in that market. 

Local brokers take a gloomy view of 
the general situation and fear the 
possibility of dumping of stocks by 
some of the pro- 
ducers who are car- 
rying heavy loads at 
present. As for 
demand, tire manu- 
facturers, who use 
about two-thirds of 
the total output, 
are stocked up and 
the dulness of the 
automobile trade 
does not indicate a 

clearing of these 
stocks in the near future. A fair 
small lot business is reported from 
insulated wire manufacturers and 
the boot and shoe and mechanical 
goods trade, but the general tone is 
weak with no sign of early 
improvement. 
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REMEMBER 


Our Factory is running and we 
are making quick deliveries on 
our very popular line of Men’s 
Medium Priced Goodyear Welts. 


Our Boston office is at 
143 Lincoln Street, in 
charge of F.'C. =. 
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Late Quotations 





24 


Para—Up-river, fine...... 25 @ 

















Up-river, coarse........ 16 @.. 
islagG, GOS.........0... Bae 
Island, coarse.......... 16 @.. 
Caucho ball, upper... .. i | 6. 
Caucho ball, lower...... as &.: 
Casco Kasse ass's 154@.. 
Plantation—First latex, 
CRB 6 s4cxn0 a 23% @ 


Brown crepe, thin, clean. 20 @.. 








Rolled, brown crepe.... 1644@.. 
Smoked, ribbed sheets.. 224@.. 
Centrals—Corinto........ 19 @.. 
BometeiGe.. ..<..5:.5.. 3 ee. 
Guayule, wet.......... 24 @2 


Balata, block, Cindad...*72 @.. 
Balata, block, Panama. .*50 @5 
Balata, sheet...........*1.00@.. 
Mexican—Scrap..........*22 @.. 


*Nominal. 


Scrap Rubber 


Slight reductions are to be 
noted in the top three quota- 
tions, but outside of that the 
market remains dull and un- 
settled. 

Boots and shoes.....6 @64 
Arctics, trimmed... . 434 @5 
Arctics, untrimmed.. 334 @4 





Tires—Automobile . .24@ 
Bicycles, pneumatic. 134 @ 
Hose, steam, fire....... @1% 
Inner tubes, No. 1. ....@10 
Inner tubes, No. 2..... @6 


New Rubber Heel 

A rubber heel known as the 
Spri-Foot, manufactured by 
the Kleistone Rubber Com- 
pany, is well adapted to both 
men’s and women’s shoes. It 
has good fitting qualities. Not 
only shoe repairers, but high- 
grade shoe manufacturers are 
manifesting a keen interest in 
this heel. A very large propor- 
tion of rubber is used in its 
construction. It is steam.cured 
by a secret process and put into molds. 

The bunionettes made by this com- 
pany relieve pressure of the shoe on 
bunions and_ enlarged joints; they are 
strictly sanitary and are easily cleaned 
with soap and water. 


RECLAIMED RUBBER 


Volume of September Business Less 
Than in August 


Business in reclaimed rubber during 
September was less in volume than that 
for August. Owing to conditions in the 
automobile manufacturing industry -re- 
sulting in a marked lessening of de- 
mand for tires and topping material 
the manufacturers of these goods have 
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very generally asked reclaimers for 
deferred shipments on their contracts 
from two to four months. Practically 
no new business is being placed. Re- 
claiming plants are operating. The 
long continued record low prices of 
crude rubber grades has affected the 
prices of reclaims generally, although 
it is stated as a matter of trade opinion 
that crude is not displacing reclaims in 
those goods for which the latter is 
specially suited. 

The demand for red reclaim has en- 
tirely disappeared from the market. 


Maltese Cross Heel 
A new design of the old standard 


*“Maltese Cross’? rubber heel is called 
the “Scoop.” It is of the concave type 
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the manufactured product. In full the 
letter reads as follows: 

“Under the present unsettled condi- 
tions, we think it is perfectly natural 
for you to have some curiosity as to 
what the policy of this company is to be 
regarding possible revision of prices. 

“It has always been our policy to 
foster a feeling of confidence toward us, 
and we recognize frankness on our part 
as a means to that end. 

“Therefore please be advised that we 
intend to protect those placing their 
orders for Spring delivery early by 
guaranteeing them that any reductions 
made in our own line will automatically 
apply to any unfinished orders’ in our 
hands on date of said revision. In 
other words, you will benefit by any 


that is now so popular becausefof its «. future reductions made up until time of 





The Spri-Foot Heel—large percentage of rubber used in its 
construction — made by Kleistone Rubber Company, 


Warren, R. I. 


added springiness and gripping quali- 
ties. The finish and workmanship of 
the “Scoop”? rubber heel are of the 
highest standard of “Maltese Cross” 
quality. 


Price Protection Promised 


Selby Shoe Company Issues Trade 
Circular to That Effect 


Portsmouth, Ohio, October 13—In a 
letter to its customers, under date of 
October 9, the Selby Shoe Company 
announces that merchants placing or- 
ders now for Spring delivery will be 
given ample protection in case of a drop 
in prices between the date of receipt of 
the order and the date of shipment of 





shipment.” 


Charles A. Bliss Dead 


Prominent Shoe Manufac- 
turer of Newburyport 
and Public Citizen 


Newburyport, Mass., Octo- 
ber 13—Charles A. Bliss, treas- 
urer of the Bliss & Perry 
Company of Newburyport, 
died at his home here October 
10. He was 53 years of age, a 
prominent manufacturer and 
a man of wide public interests. 
He was born in Newburyport, 
graduated from Harvard and 
first engaged in the banking 
business. He was one of the 
organizers of the N. D. Dodge: 
& Bliss Company, and 28 
years ago organized the Bliss 
& Perry Company, to manufac- 
ture fine slippers and oxfords. 

He was a director of the 
Merchants National Bank and 
Institution for Savings, New- 
buryport, and a director and 
former president of the New- 

’ buryport Y. M. C. A. He also. 
served as director of the Mas- 
sachusetts and Rhode Island Y. M. C. 
A. and of the commission of foreign 
missions of America. He was head 
of the Water Board at Newburyport 
for a great many years. During the 
wer he was active in the great 
drives. As head of the No-License 
League, Mr. Bliss did much to improve 
social conditions in Newburyport: 

He is survived by a widow, five sons 
and one daughter, also three brothers. 
and three sisters. 

The funeral was held from his home 
in Newburyport Wednesday afternoon 
and out of respect to his memory the busi- 
ness establishments of that town closed. 

The business of Bliss & Perry Com- 
pany continues without interruption. 
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We are pleased to announce that our 


Imported Patent Leather 


Product of the 
Tanneries de France 


(STRASBOURG) 


has stood the test in many of the 
foremost shoe factories in this coun- 
try. It has proven entirely satis- 
factory and has surpassed its well 
known pre-war standard. 


Stock will always be carried in 
this country, and we invite 
your request for samples. 


F. HECHT & CO. 


Main Offices | 


10 Spruce Street + New York 
Sole Representatives for the U.S. A. and Canada 
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Prices and the Market 


Some Phases of the General Shoe, Leather and 
Hide Situation Which Indicate Stability 


and Improvement 


Considerable talk is heard about 
getling back to pre-war prices or to the 
level which obtained prior to the 
Armistice. If anyone will take the 
trouble to analyze the situation they 
will find that the leather trade did 
six months ago what Henry Ford is 
doing, only the matter has not had so 
much publicity. Now that some of the 
big automobile people and others are 
marking down their prices people want 
to know when the leather trade are going 
to take similar action. Of course these 
are people who are probably not familiar 
with the leather market or the condi- 
tions pertaining to shoe and leather 
manufacture. 

Now the consumer, the retail shoe 
merchant, the shoe wholesaler and the 
shoe manufacturer are all trying to be 
very cautious in protecting their inter- 
ests. The consumer does not like to 
buy a shoe at what he considers a high 
price and then find out that he could 
have saved a few dollars by waiting a 
few months. On a larger scale the 
retail merchant, the. wholesaler and 
manufacturer are doing the same thing. 
They wish to be guaranteed against 
loss. The manufacturer in buying 
leather wants a guarantee that he will 
be protected if the market declines 
after he has bought it. Likewise the 
shoe merchant wants the manufacturer 
to make him a price, and then if the 
market drops before he gets the shoes 
Mr. Manufacturer will drop his prices 
accordingly, which is ridiculous on the 
face of it. 

What tanners are able to buy hides 
and then collect from the hide dealers 


if there is a subsequent drop in price? ° 


The whole situation shows a lack of 
faith and confidence. The wage earners 
of this country have worked themselves 


up to a certain basis. The exigencies of 
the war made it necessary, even if it 
was an unwise move, to grant about 
anything that labor wanted. We 
reached an abnormal plane, and now 
no one wishes to go back to pre-war 
standards excepting the people in their 
buying. They wish to receive on 
present standards and buy on pre-war 
basis, which would all be a delightful 
dream if it would work out, but the 
experience of the next twelve months, 


107 





=| 


i= 
sy AIDEN ESL EC E1111 Eee 


sth 


ALLEL ELBE 


SUTIN 


and it has already set in, will show 
that it would be against all economic 
hypotheses to attempt to establish a 
low basis of commodity values under 
such abnormal production expense. 

As to actual prices, the hide market, 
for example, is on a level very closely 
approximating that of 1915. Some 
varieties of hides and skins which go 
into our staple leathers are selling on 
the same basis as they did in 1914. 
No. 1 buff hides quoted at from 14 to 
18 cents per pound were on about 
the same level in 1913 and 1915. Heavy 
native steers now offered on a basis of 
28 cents per pound were quoted at 
261% to 27 cents in 1915. Calfskins 
are lower than they have been since 
1915. They are quoted all the way 
from 18 to 30 cents per pound today 
for No. 1 Chicago city calfskins. In 


CURRENT LEATHER AND HIDE MARKET QUOTATIONS 
Prices Under 1919 and 1914 Are for the Corresponding Week with This Year 


Sole Leather 


Hemlock sole, heavy No. 1............ 
Hemlock sole, seconds, mid . 

Oak sole, No. 1 bends.. ‘ x 
Oak sole, No. 1 backs, all weights. 
Union steers, flat. ote eae 
Union cows, ee. cdi 
Offal, hemlock heads.................. 
Offal, hemlock bellies................. 
Offal, hemlock shoulders.............. 
OI OIE, POONER 556.605 oe cc cede 
NS SOT re eee erry 


Chrome, S. A. dry hide, 71% to 10 iron sides 
Chrome, green hide, 6 to 8 iron sides..... 


1914 1919 1920 
Cents per pound 

—@30 56@ 57 48 @— 

24@26 54@ 55 45 @— 

47@50 96 @1. 00 1.00@1. 20 

45 @46 82@ 84 75 @85 

—@44 84@ 85 70@75 
80@ 83 70@72 
10@ 12 13@14 
12@ 18 - 15@18 
30@ 32 30@— 
15@ 16 15@18 
18@ 19 17@19 

Cents per foot 

43@ 50 @55 

* —@ 50 @57% 


Upper leather quotations are not given, owing to the wide range of prices which 


depend on quality, grade and selection. 


Hides and Skins 


1914 1919 1920 
Cents per pound 
Heavy native steers.............. — @21% 48 @50 —@28 
Heavy native cows............... 19 @19% 47 @48 —@26% 
NINA 4 oo ode Sensi bowie aise sie 17 @17% 37 @38 16@17 
Chicago City calfskins............ 18 @22% 70@90 20@35 
Oe a are 244%@— —@16% 26 @28 
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COA SS KG) 
FABRICS 


cotton, wool, worsted, silk 
and satin—are made especially 
for shoes. We make them the way 
you want them—of materials that 
give satisfaction. 


§ We will match any shade of 
leather upon receipt of your guide 
sample. 


§ Write us to-day for full particulars 
about CASKO FABRICS. 


CASKO FABRICS CORPORATION 


Manufacturers and Distributors 
PHILADELPHIA, U-S:A: 
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New Bedford, Mass.—All roads in 
this section led to the State Armory 
September 28-30, where the Second 
Annual Style Show was held under the 
auspices of the New Bedford Chamber 
of Commerce. 

There beneath an array of flags, on a 
1920 model runway, the proper Fall 
costuming for men and women, from 
head to foot, were displayed. Besides 
the flags, the drill shed was attractively 
arranged for the occasion, with rows of 
booths along the sides and west end 
trimmed in blue and gold. Two octag- 
onal pagodas, located on the floor be- 
yond the runway, extended down 
through the center from the east end, 
with a band stand over each entrance. 
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Snapped at New Bedford Style Show 


New Bedford Style Show 


Fall Footwear from Leading Retail Shoe Stores Displayed 


Models Show Snappy Shoes 

Local girls showed the latest styles 
in shoes from the following retail shoe 
stores—Walk-Over Boot Shop, Lucas 
Shoe Company, Cushing & Boucher, 
and Champegny & Le Blanc. The 
models wore black and brown high 
boots, in calf and kid, with Louis heels. 
Strap effect pumps, ornamented with 
small rhinestone buckles at the crossing 
of the straps at the ankle and at the 
instep, were effective in Louis heel 
models. A few two-tone colors in 
field mouse and brown oxfords with 
spats and two tones in boots were 
shown by Dane Wright of “Tattle 
Tales.” 


So much for the new voters, and now 






for the men models: Ray Carter, Her- 
mel Devos, Ray Garvey, Henri Davig- 
non, Martin Mitchell and Frank Mc- 
Grady showed men’s Fall shoes as well 
as the latest in other articles of men’s 
apparel. 


A. H. Desjardines, Chairman 

A: H. Desjardines, president of the 
New Bedford Retail Shoe Dealers’ 
Association, was chairman of the 
general committee and acted as 
announcer. Several members of the 
local Chamber of Commerce were 
present, as was also a_ delegation 
from the Taunton Chamber of Com- 
merce. 














1912 they were quoted at 18% to 22 
cents, in 1913, 19 to 23 cents per 
pound. Kips quoted today at 15 to 
25 cents were quoted at 19 to 22 cents 
in 1914. So far as the hide and skin 
market is concerned, it is on a level 
which should encourage extensve buy- 
ing. If tanners hesitate to stock up on 
present prices of hides it is open to 
speculation when they would be willing 
to take action. The present need for 
leather and leather products all over 
the world is still in excess of the normal 
supply of hides and skins, particularly 
when we take into consideration the 
ravages made on raw material supplies 
by the great war. 





Most grades of upper leather are on 
a level no higher than that prevailing 
during the latter days of the war. As 
a matter of fact much better bargains 
in leather can be picked up in the 
Boston market today than there could 
be in 1918. Sole leather is on about 
the same basis as it was in 1918, and if 
anything it is lower at the present time 
than in 1917. 

The overhead in shoe manufacturing 
is higher on account of tremendously 
increased wages. Manufacturers are 
stoutly resisting any demands for still 
higher wages on the part of operatives, 
and a movement is now on foot which 
has come to our notice where the 


manufacturers have requested the oper- 
atives in their center to accept a 20 per 
cent reduction in wages. We anticipate 
that any reductions of this nature, 
whether justified or not, will meet with 
stubborn resistance. If the public, 
however, is to buy still cheaper leather 
products, shoes, there must be a low- 
ering of the productive expense, which 
may be divided between the labor 
and the materials. 

Some tanners expect to work off 
their present leather holdings a small 
portion at a time together with what 
they make up on new orders at the new 
low levels, thus taking their losses a 
little at a time. 
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IN STOCK 
, for 
SIX-SIXTY 


TRY THIS 
ON YOUR CUSTOMERS. 


THIS TEN INCH BOOT is ONE OF THE SMARTEST 
of THE SEASON'S DEVELOPMENTS, and is 
QUITE WITHIN YOUR REACH FOR EARLY 
SHOWING. 


A PERFECT-FITTING, GRACEFUL PATTERN, with 
FLEXIBLE SOLE, and made on OUR 
MOST POPULAR LAST, with CORRECT HEEL, 
OUR SELECTED GRADE of BLACK KID. 


AND THE PRICE IS ONLY $6.60. 
AA, A, B, C, and D; SIZES 21-2 to 8. 


SIX OTHER BOOT STYLES (equally good) ALREADY 
IN STOCK. 
DID YOU RECEIVE FOLDER ILLUSTRATING 


THESE? 


, nee 





MANCHESTER, N. H. 





920 
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INDIANA TRAVELERS’ NEWS 


From the September Issue of a 
Live-Wire Sheet 


The regular monthly meeting of the 
Indiana Shoe Travelers’ Association 
was held on September 18. A noon day 
luncheon was served, which was well 
attended by the local travelers. A 
number of visiting knights of the grip 
were present. President J. B. Meek 
presided. A communication from the 
national secretary was read, in which 
the attention of all traveling men was 
called to ‘“‘excessive hotel, taxi and 
transfer company rates.”” The com- 
munication emphasized that when such 
incidents occur that a receipted bill be 
obtained and forwarded to the proper 
authorities at Washington, D. C. 


Newburg Most Efficient 


Wilbur Newburg, chairman of the 
Display Committee of the Indiana 
Convention, made his final report, which 
proved the efficiency of Mr. Wilbur and 
also that he is the logical man for the 
same position at the next convention. 
Mr. Wilbur was accorded a vote of 
thanks. 

The committee which has been try- 
ing to find suitable quarters for club 
rooms has practically decided on the 
Assembly Room, 370, at the Dennison 
Hotel. It will be possible for the 
association to have a place by Decem- 
per where all members of the Indiana 
Shoe Travelers’ Association and visit- 
ing members may meet and furthermore 
will have access to all the leading trade 
journals and magazines without addi- 
tional expense. Mr. Warren was 
appointed chairman of the Hotel Com- 
mittee to finish the unexpired term of 
Samuel N. Juneau. 


Regarding Karl Wert 


Karl C. Wert, formerly manager of 
Stout’s East Washington Street store, 


is now representing Lund-Mauldin 
Shoe Company through Iowa, Kansas 
and Nebraska. Mr. Wert was one of 
the best-known retail shoe salesmen in 
Indianapolis, having formerly been 
associated with George J. Marott, 
Walk-Over Boot Shop and later asso- 
ciated with the Stroup Shoe Company. 
This is the third Indianapolis man, all 
members of the Indiana Shoe Travelers’ 
Association, to join the Lund-Mauldin 
Company salesforce. 


Juneau at Los Angeles 


Sam Juneau, formerly Indiana mana- 
ger for the Selz Shoe Company, has 
been transferred to California, with 
headquarters at the Haywood Hotel, 
Los Angeles. 


Regarding Herb Poyneer 


Herb Poyneer, formerly with Lunn & 
Sweet Shoe Company, has associated 
himself with the Dobbs Shoe Company 
of Chicago. This is a new company, 
promoted and financed in Chicago, 
operating under entire control of a 
number of efficient men from the 
Brockton, Mass., district. They will 
make two lines of men’s dress welts, 
one representing a very high standard 
of value in leathers, lasts and patterns, 
the other will be the standardization of 
about 10 styles to be sold only in 
volume and as shown in sample. Mr. 
Poyneer will have full charge of the 
selling end and will cover the larger 
cities of the United States. ‘“‘Herby”’ 
has “some big job,’’ but his friends 
know that he can fill it to a king’s 
taste. 

In Southern Indiana 


Mark Gullion, formerly with Scheipps 
Bros. of Evansville, has accepted a 
position to cover Southern Indiana fcr 
the Hood Rubber Co., succeeding Mr. 
Roth. Mr. Roth, formerly with the 
Hood Rubber Co., has joined the sales 


staff of the Selz Shoe Co. for a certain 
part of Indiana. Mr. Roth will occupy 
an office in the Saks Building. 


**Say Hello Rad”’ 


Will Ratcliffe, formerly city sales- 
man for the Chas. Meis Shoe Co., 
is now associated with the Lunn & 
Sweet Shoe Co. and will cover Indiana. 
Mr. Ratcliffe succeeds Mr. Poyneer. 
When you meet this blonde, say hello 
Rad, that’s what we call him and he is 
some good scout and will make good. 
Bestfwishes and good luck, “Rad.” 

John T. Welsh, son of Tom Welsh, 
shoe buyer at the Star store, Indian- 
apolis, will represent the Chas. Meis 
Shoe Co. in Indianapolis and nearby 
towns, and will maintain offices in the 
Saks Building. 

Harry C. Miles, who for 11 years 
represented the F. M. Hoyt Shoe Co. 
in Illinois, has resigned his position 
and taken on the Crossett Shoe for 
the same territory. 


Well Wishes 


To all the above named we wish 
success, and to those old’ veterans who 
have been making the territories that 
these brother members cover, it is’ up 
to you to see that they get acquainted 
with the trade and offer them sugges- 
tions in making the territory. Keep in 
mind your first trip in a new territory, 
you still retain a kindly feeling to that 
fellow who made it possible for you to 
enjoy your trip. 


Michaelree and Davis 


C. R. Michaelree has taken over the 
Harper Kirschten Shoe Co. line for 
Indiana and has an office on the second 
floor of the Saks Building. 

W. C. Davis of Lebanon, Ind., has 
opened a new store and has added 
women’s and children’s shoes. 
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C302—Wave Oxford, Made trom No. 26 Russia 
Calf, Fells Last, Heavy Single Sole, Center Tip 
Perforations. Pinked and Perforated. 
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B125—Carlton Last, No. 4 Norwegian B232—Marbridge Last, No. 26 Russia 
aon, Double Sole. aoe. sigma Single Sole, ““Wing- 
oot” Heel. 
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MEN WHO KEEP YOUNG 
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Richards & Brennan Co. 
Randolph, Mass. 


Boston Office N. Y. Office 
83 Essex Street Marbridge Building 
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Mark Reed Recovering 
“Weare informed that Mark Reed, 
who has been in poor health for some 
time, is recovering rapidly and will be 
able to resume his duties this season. 
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and he would be pleased to hear from 
his old acquaintances and associates 
We were very sorry to 
lose Charlie, a good shoe man, well 
liked by the trade in general and always 


at any time. 





“Quite a number of the boys 
have been out on their territories 
for some time and are unanimous 
in reporting that they are booking 
some immediate business and 
that future orders are few and 
far between. We believe that 
these conditions will work out 
to our. mutual benefit. Mer- 
chants have been selling Summer 
footwear and have dollars in the 
bank instead of shoes in the stock 
room to be carried over until 
next season. Their purchases for 
Fall are intact and have a good 
run of sizes to start off the season 
and they are only buying a few 
staple styles and sizes that are 
needed, or possibly some new 
pattern that has recently sprung 
up and is very conservative. This 
has been the bulk of your busi- 
ness, but we believe that you are 
just that much ahead, yet you 
are obliged to make your second 
trip during the season. 

“These conditions have had 
their effect on the leather market. 
There is plenty of leather and no 
buyers, plenty of raw, no offers; 
this applies to both this and 
foreign countries. 

“Tt is our opinion that you will 
not see kidskins and side leathers 
very much cheaper, if any, for 
many years than it is at the 
present time. Labor alone is 
now holding up the price of shoes 
and any merchant who believes 
that labor will continue to be 
high priced should be ever ready 
to place his order for next Spring 

on his regular lines, leaving an 
opening for three or four styles 
of women’s novelty pumps and 
oxfords. 





BUSINESS CONDITIONS 


As Seen hy the Indiana Shoe 
Travelers’ Association 


“It is possible and probable 
that merchants can buy shoes 
within the next 60 days and now 
cheaper than they can beyond 
that period. Most manufacturers 
are willing to guarantee their 
prices, so there is no chance for 
the merchant to lose, and it is 
up to you, Mr. Salesman, to get 
right down to brass tacks and put 
your customer right on this 
proposition if you want him to 
stay in business. 

“Take his order for future de- 
livery and see that he is taken 
care of as you yourself would 
appreciate if it were reversed. 
October first is the time to adopt 
this method and neither you nor 
your customer will be disap- 
pointed. The retail shoe business 
in general is big and will continue 
so indefinitely. We are assured 
of the best and biggest crops ever 
known and this alone is the back- 
bone of all industry. People have 
plenty of money and are going 
to spend it, so it is up to the 
merchant to place his order and 
it is up to you salesmen to see 
that he does place his order if you 
are interested in his welfare. 

“Manufacturers in normal 
times began cutting Spring orders 
November 1. Now that they are 
cutting shoes for at-once and 
cannot under any circumstance 
get to Spring orders until Decem- 
ber 15 or January 1, you can 
readily see the necessity of in- . 
sisting upon your customer plac- 
ing his business now, that he 
may have them in due time and 
he is sure to want them March 1. 
Your interests are mutual, so 
go to it.”’ 








We will sure be glad to see Mark’s 
smiling face peering over Red Cross 
samples again. 

“Charlie James, formerly with the 
Walton Shoe Co. in Indiana, has 
been transferred to Baltimore, Md. 
His address is 3925 Canterbury Road 


had a new joke that would chase away 
the blues on a rainy day. 

“Charlie Wilson and “Johnny Walker”’ 
spent the greater part of the Summer 
in and around Canadian waters fishing 
for Muskies. Some very large catches 
were made.” 
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The bulletin urged increased member- 
ship and that “new recruits’ ”’ applica- 
tions be brought to the October 9 meet- 
ing. An appeal was also made for an 
ad from a hotel for the February issue, 
at $25 for a page and $15 for a half page. 
The money from this advertising is used 
tohelp finance the national organization. 


Oakman on Trip 


Waldo N. Oakman, president of the 
National Shoe Travelers’ Association, 
who travels for the Pels Shoe Co., 





WALDO N. OAKMAN 


President of the National Shoe Travelers’ 
Association 


Brockton, has started on his Fall trip 
which takes him to all parts of the 
United States. 


SUNDAY FOR LEISURE 


A San Francisco Shoe Salesman 
Heard From 


A San Francisco shoe salesman re- 
ports that customers very generally 
now object to looking over samples on 
Sundays. With the increased popu- 
larity of the automobile retailers are 
getting to use Sunday more and more 
for week-end recreation and rest. This 
makes the salesman spend more time 
on the road, but it gives him opportu- 
nity to enjoy a little more leisure. 


With Holland Line 


Arthur Martin of Brockton, for many 
years with the F. M. Hoyt Shoe Co. 
as salesman in Michigan, has taken the 
Holland Shoe Co. of Holland, Mich., 
into Wisconsin, Minnesota and. Iowa 
this Fall. 

(Continued on page 131) 
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WE are always a full step ahead of the field when 


it comes to Rubber footwear. 


The demand for the Boots and Shoes with the Red Line one 


the 
the 
wau 


Round the Top is still growing and growing—footwear 
users everywhere report service from Goodrich far 


ahead of other brands. Hardly a day but letters come $500 
in to our factories from enthusiastic customers— post- of t 
men, farmers, miners, sportsmen—all types of men in all acco 
kinds of service. oan 
Quality was our aim when we first introduced Goodrich N 
Footwear—Quality alone has brought about the present It 
tremendous demand—and quality right now is making nati 
new friends for Goodrich dealers. - 
How about that stock—is it ready for the heavy winter until 
demand? -_ 
to be 

THE B. F. GOODRICH RUBBER COMPANY He i 
Akron, Ohio mitt 
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Goodrich 2“)er : 


HI-PRESS Footwear 
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F. H. STOVER RETIRES 


Prominent Merchant Sells Store to 
George E. Keith Co. 


The purchase of the Stover Shoe 
Store, 137-139 Grand Avenue, from 
Floyd H. Stover by the George E. 
Keith Stores Co., and the retirement 
of Mr. Stover from the retail shoe busi- 
ness to devote his entire time to large 
financial interests which he has built 
up in recent years, form the “biggest 
piece of news” which the Milwaukee 
retail market has developed in many 
a day. Confirmation of the rumors of 
the change was made early this week 
by Mr. Stover and C. A. Helmbacher, 
who is now in charge of the business as 
general manager. 


The Stover Shoe Store is not only one 
of the most elegant and sizable shoe 
shops in Milwaukee, but it ranks as 
one of the largest and most beautiful in 
the United States. It does probably 
the largest volume of business in Mil- 
waukee and in its entirety is valued as a 
$500,000 business. The consideration 
of the sale is not made public, bvt 
according to reliable information the 
amount runs into six figures. 


New Manager from Rochester 


It is good news to the leaders of 
national, State and local association 
affairs that Mr. Stover will remain in 
the closest possible contact with them 
until after the annual convention of the 
National Shoe Retailers’ Association, 
to be held in Milwaukee, January 10-14. 
He is a member of the Executive Com- 
mittee of the Milwaukee Association 
and one of its most indefatigable 
workers. Due to his retirement from 
active contact with the retail business, 
Mr. Stover has forwarded his resigna- 
tion as a member of the Styles Com- 
mittee to President Orr. 


The new manager of the Milwaukee 
Walk-Over store, C. A. Helmbacher, 
has been witn the Keith Company 12 
years and in an executive capacity with 
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Milwaukee 


the Walk-Over store organization for 
six years. He comes to Milwaukee 
from Rochester, N. Y. While in that 
city, Mr. Helmbacher was a leader in 
local organization work and is now 
serving as president of the Rochester 
Association, which position he _ will 
resign at once. 

The working organization of the 
Milwaukee store remains unchanged. 
R. L. Stover continues in charge of the 
one department, and Adam Zareck in 
charge of the other department. Mr. 
Stover is a brother of the retiring 
proprietor. The Milwaukee branch of 
the Keith Company will be operated 
by a distinct corporation to be organ- 
ized and incorporated under the style 
of The Gekco Co. of Milwaukee. It 
will be capitalized at $500,000. 


COSTS TO BE LOWER? 


Manufacturers Predict Decrease 
Next Spring 


Predictions are made by boot and 
shoe manufacturers of Milwaukee that 
costs of making shoes may be cut as 
much as 20 to 25 per cent next Spring, 
whereas shoes for the Fall trade were 
made up largely on the old scale of 
costs. A representative manufacturer 
has the following comment to make on 
conditions: 

“Dealers still are ordering shoes in 
the most sparing way. They still think 
prices are going down more and they 
are holding off so as to buy at the 
bottom if possible. Most of our sales 
are in the very small towns where 
the dealer buys merely to fill in the 
numbers sold out. In a general way, 
much of the trade is in bargain lots, or 
special deals where some manufacturer 
had an accumulation and had to sell 
out at low prices so as to move the 
goods and get funds. In the same way, 
leather is being sold at bargain prices 
on a bid basis for special lots. This 
has left the trade in a generally de- 
moralized condition. 


Factories at, 25 Per Cent 


“I do not believe that Milwaukee 
factories are running much over 25 per 
cent of capacity today, although there 
are exceptions. It would be possible 
today to equip a big boot and shoe 
factory with help, from superintendents 
down to all the machine operators, 
from the ranks of the present un- 
employed.” 

Reports concerning the tanneries 
are to the effect that business is very 
quiet and few plants are running better 
than 40 per cent of capacity. It is 
said that in the East, shoe and leather 
trade is even more stagnant than in the 
West because the East makes more of 
the high-priced, fine grade shoes, and 
these are much harder to sell than the 
medium-priced goods which make up 
the bulk of Western manufacturing. 


RETAIL BUSINESS BETTER 


Merchants Are More Actively After 
Business 


The quiet period in retail trade in 
Milwaukee, dating from the middle of 
September to the beginning of October, 
has been overcome. Not only have 
weather conditions become strictly 
seasonable, but the trade itself has gone 
out after business in a more active 
fashion. Last Saturday was one of the 
best week-ends the local dealers have 
experienced in many weeks. Crisp 
Autumn weather has helped materially, 
the last half of September having 
brought a torrid wave such as is usu- 
ally experienced in this zone in the 
hottest months of the year. 

Despite the fact that cold weather 
has been a strong reminder that Winter 
is coming on apace, the bulk of boot 
and shoe trade in Milwaukee continues 
to be in the pump and oxford. Boots 
have had little call so far, the chief 
interest being in the new Fall styles of 
low shoes. The ankle tie and ankle 
strap, which are being featured in the 
display windows, are in principal de- 
mand. The women buyers are dis- 
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| Where to Buy 


Women’s Shoes 


WHITES THAT ARE WINNERS 
‘nh WHITE SHOE NOVELTIES 


NI 
HARTMAN SHOE COMPANY 


HAVERHILL, Ms 





COLLINS & STAPLES 
Makers of 
HAND TURNED LOW CUTS 
Straps, Pumps and 
Ties in — Satin 
and All Leathers. 
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Pactory, Boston Office 
Haverhill, Mass. 110 Lincoln St. 








SIXTY STYLES OF 


COMFORT SHOES 
IN STOCK 
Juliets, Oxfords, Bals, Polish, Sandals, etc., 
women’s Flexible Welts and warm | lined 
shoes, men’s slippers. 
TIMSON BROS., Inc. 
620 Atlantic Ave. Boston, Mass. 








PHILLIPS-CRAM “- 
Senate Pees 
Slippers 
26 River St., Haverhill, Mass. 


Boston Office 
: 207 Essex Street 





Women’s Turn Comfort Boots 


P IMMEDIATE DELIVERY 
Sold in dozen pairs or case lots. Straight 
, uns. Sizes3to8. Price $2 
Cushion Sock Lining Rubber Heels 
Terms, 5% 10 days 
SILVER SHOE CO. 








69 Essex St., Haverhill, Mass. 
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BOUDOIRS 


High Grade Wholesale Prices 


Blacks, $1.50-$1.60. Tan, Red, $1.70-$1.80 
Pink, Blue, $1.80-$1.90 
One-Strap Sandals, $2.00 and $2.10 
JOHN E. McNAMARA 
|. Haverhill, Mass. 











Women’s McKay 


Slippers and Boots 
of Character 
Harrison-Lockwood Co. 


Factory. Haverhill, Mass. 
ton, 108 Lincoln St. 














 E: A. &M. C. Witherell Co. 


Manufacturers 


Women’s Turn 
Boots and Slippers 


Fact 
Haverhill, Mass. 
Boston Office 
147 Lincoln St. 





BOOT AND SHOE RECORDER 


criminating keenly in favor of the latest 
styles and it is difficult to interest them 
in the goods that have become more or 
less staple by reason of the class of goods 
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pushed at regular and cut prices during 
the past Spring and Summer. Thy 
memory of deep gashes in selling price 
seems to linger. 


St. Louis 


FACTORIES AT 65 PER CENT 


Slight Gain in Manufacture of 
Novelties 

The operations of the St. Louis shoe 
factories continue somewhat below even 
their labor capacity which has for a 
long period been below the rated ca- 
pacity of the plants and the output 
generally may be figured at about 65 
per cent of the volume possible under 
the most favorable labor and factory 
conditions. There has been some 
slight gain in the volume of new styles 
and novelties going into work, but it is 
not yet sufficient to create any great 
enthusiasm among the sales depart- 
ments over the outlook for the late Fall 
business. Every evidence coming in 
from the salesmen seems to point to 
a determination on the part of the 
retailers to avoid all buying possible 
for as long a period as possible in order 
to liquidate their present stocks. With 
the present renewed wave of price 
cutting spreading over the country in 
general wholesale lines outside of the 
shoe business, local analysis of the con- 
ditions lean to the belief that retailers 
will have to cut their regular stocks 
more deeply in order to liquidate 
themselves into a position to become 
really interesting buyers to the manu- 
facturing and wholesale trade. 

The new high styles are not being 
sought with any extreme avidity by 
the retailers, while there is a very 
interesting development of the demand 
for straps and other low cuts for im- 
mediate delivery. This is credited 
largely to the delayed arrival of cool 
weather, although a few days last week 
gave hope of the real arrival of Fall 
and for a very short time enlivened the 
orders coming in from nearby points. 
The specialty plants are receiving some 
orders, but it is notable that these are 
for fewer pairs in the runs ordered, 
indicating again the disposition to keep 
away as far as possible from heavy 
increases to the stocks on hand. 


BUSINESS LITTLE BETTER 


Cool Weather Brings Only Tempo- 
rary Improvement 


A few days last week of really cool 
weather gave a short spurt to the local 
retail shoe trade, but it did not last 
long as the weather turned warm again 
and business lapsed back into the 


rather dull tendencies which have beep 
prevailing for some little time. Some 
little life has been given to evening 
footwear by the arrival of the annual 
event scheduled for October, the visit 
of the Veiled Prophet and the accom. 
panying ball, but this was about the 
only feature of the buying up to the first 
of the current week. For the present 
week the retail stores and departments 
have been putting some pressure on 
various items with the hope of starting 
new business and there has also been 
a continuance of the selling of various 
lots, either selected stock or bought 
from wholesalers with a surplus of left 
over goods on hand. While some selling 
has been accomplished the general 
results have not been exceptionally 
large in the aggregate of the disposal of 
merchandise. Sensenbrenner’s has been 
pushing a lot of boots and oxfords 
selected from stock at $6.95, cut from 
$8 and $10 per pair, but in the evening 
lines has offered black satin slippers at 
$12.50 per pair which is not a sensa- 
tionally low price. Harry Fiedeler at 
Famous-Barr shoe department has been 
offering $6 to $10 lace boots at $4.88 
and $5 to $7 boots at $3.88, while $3 
to $4 low cuts have been priced at 
$1.88, all these in all leathers, colors 
and heels. But in the regular lines his 
offering has been on high suedes in 
black and brown at $14.75. Brandt's 
has been playing the new season’s goods 
entirely with satin boots in black and 
brown at $13.50; black suede and kid 
straps in the low cuts at $12.50 and 
the tongueless boot, ribbon laced, at 
$13.50, also in satin. Evening slippers 
at $8 to $12 and college girl boots in 
brown at $6.45 have been other features. 
Swope is continuing the offering noted 
last week of brogues at $12.50 and en- 
phasizing the woolen hosiery to go with 
them. Kline’s is also pushing the 
brogue idea at $10 and suggesting the 
wool hosiery also. Both the Grand 
Leader and Nugent’s shoe department 
have been featuring extreme bargains 
of the basement type. At Ackerman’s 
tan and black boots at $5.85 have been 
the chief attraction put forth. One 
local jobber has also been putting on a 
retail sale in the down town district 
with a run from $4.65 to $5.65 on 
brogue boots of welt manufacture. 
Williams’ has confined itself to the chil- 
dren’s lines and school shoes in its 
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advertising together with felt comforts 
and similar goods. The anniversary 
sale at Hutchison’s is still on. 


Opens Hosiery Department 


The Shoe Mart the past week an- 
nounced the opening of a hosiery de- 
partment in connection with its regular 
shoe business in which both men’s and 
women’s footwear are handled as well 
as children’s. The new departmént has 
been given spacious quarters and the 
stock has been made quite comprehen- 
sive in styles, colors and grades. In 
the men’s lines the prices will run from 
10 cents to $1.25, while in the women’s 
the range will be from $1 to $8.50. 
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Goldman Shoe Co. Moves 


; The Leo Goldman Shoe Co., near 
nating the corner of Fourteenth Street and 
) been Washington Avenue, which has been 
calmly watching the razing of the 
building round and about to make 
way for a new structure has been com- 
pelled by the encroachment of the 
wreckers to move across the street to 
other quarters. President Leo Gold- 
man’s determination to stick it out was 
due to the terms of a lease which he 
construed differently from the owners 
of the property as to the notice to be 
given. He also plans to take the matter 
of damages to his business into court. 
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To Increase Factory Size 


The increase of the space required 
for the W. T. Moore Shoe Co., by 
reason of the growth of the company’s 
business, will shortly be taken care of 
by factory space which has_ been 
acquired adjoining the present plant of 
the company. It will be equipped as 
rapidly as the machinery can be ob- 
tained and the building put in readi- 
ness for its installation. 
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To Build New Factory 


The contract having been let for the 
s in new factory of the Juvenile Shoe Cor- 
ures. poration at Aurora, Mo., Vice-President 
oted A. Lee McCall is making arrangements 
em- to remove from the headquarters office 


with in St. Louis to Aurora, where he will 
the have charge of the new plant during its 
the construction and equipment as well as 
and afterward. The Juvenile Corporation 


vent is also understood to be arranging for 
ains the construction and equipment of a 
an’s new plant in Illinois, but negotiations 
een have not reached a definite stage. 

ne semiisciniaiiliaets 
ne Wholesalers to Meet October 22 
rict Plans are under preparation among 
= the shoe wholesalers of St. Louis for the 
= Fall meeting of the Western Association 
hill of Shoe Wholesalers which will meet 
its October 22. The day previous to the 


opening of the association’s meeting 
will be devoted to meetings of com- 
mittees for the preparation of reports, 
etc. The association will be enter- 
tained by the local houses, probably 
with a dinner and an evening at the 
theatre, although the detail plans have 
not been worked out. 
































































Special Train to Milwaukee 


The plans which are being made by 
the Associated Shoe Retailers of St. 
Louis for attending the national con- 
vention at Milwaukee in January con- 
template the chartering of a special 
train which will take the local associa- 
tion 100 per cent strong together with 
the wholesalers from St. Louis and 
retailers from out in the State who are 
being warmed up to a large attendance 
by correspondence and otherwise al- 
ready. The convention being only 
90 days away now there is only about 
time enough to complete all the arrange- 
ments involved in getting the member- 
ship to agree to attend. The local 
wholesalers and manufacturers, in- 
cluded in the St. Louis Association of 
Shoe Wholesalers and Manufacturers, 
are also pressing forward the prepara- 
tions for the joint exhibit for which 
space has long since been arranged for 
in the most eligible portion of the dis- 
play space. Chairman Charles 5S. 
Strayer, of the committee in charge of 
the display, is authority for the state- 
ment that there cannot possibly be 
anything in the exhibition to surpass 
the St. Louis presentation of footwear. 


Additional Factory Space Leased 


The W. T. Moore Shoe Company has 
leased additional floor space in the same 
building in which it now is. Machinery 
has been ordered and will be installed 
as soon as the building is remodeled. 
This company is extending its territory 
and putting on new salesmen. 


Wholesalers Plan Dinner 


The local wholesale shoe houses are 
planning a dinner and an evening at 
the theatre by way of entertainment for 
meeting in St. Louis, October 22, of 
the Western Association of Shoe Whole- 
salers. It is expected that this meeting 
will develop very important discussions. 


Swope’s Store Remodeled 


The remodeling of Swope’s Shoe 
Company building has just been com- 
pleted. The entrance has been con- 
structed after the colonial period, the 
structural metal work all being in the 
polychrome color. The display win- 
dows are marked by simplicity and 
cleanness. The floors are of solid 
polished oak. The backboards are in 
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WheretoBuy 


Women’s Shoes 





FERN & POOR CO., Inc. 
Manufacturers 
Newburyport, Mass. 
Women’s Turn 
Comforts 


Boots & Slippers 
for the wholesale trade 














ALGIER SHOE MFG. CO. 





sateetiain tities, Gee Welts 
138 B dway, Brooklyn, N. Y. 











The “Spartan” Shoes 


, 4? ae 
Girlé’of All Ages 
The Acme of Perfection 

Cartied in Stock 
Send fer Our 


Bacon-Rollins Co. 
Factory: Lynn, Mass 











“Fernco-Quality” Comfort Shoes 
Ladies’ Hand Turned 


OOTS, OXFORDS 
. AND SANDALS 














Pao Pua 





| Niece alle 





Party Slippers 
and Novelties 
In Stock In Widths 
Send for Fall 
Catalog 


The Westcott- 
Whitmore Co. 
Syracuse, N. Y. 











Home Case 


PRINCESS—In Stock 
Glazed colt, flexible 
McKay,Stock No. 700 
ed Write for 
phlet showing other in-stock comfort nu 
BRANDAU SHOE CO., Detroit, Mich. 











> IN-STOCK 


Complete ie of Men's 
Everetts, Romeos and 
4 tA ome, 








sina Golden Bro 
Also Women's Beulele in 
Cabretta and Quilted Satin, 





























Where to Buy 


Men’s Shoes 









































































Stacy Adams Co. 
Manufacturers of 
MEN’S FINE 
SHOES 
BROCKTON, MASS. 




















































~~ Gentlemen’s 
eltteton Shoes 
SHOE A.E. Nettleton Co. 
SYRACUSE, N. Y. 
nm 
h: fen ee 
M.A PACKARD COMPANY 
JOHN RPHY 
HOE 
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paneled sections in French gray. The 
illuminating at night is by enclosed 
overhead lights. Shoes are displayed 
on odd shaped stands, some being in- 
dividual and others having a capacity 


LOW CUTS IN LEAD 


Bulk of Business on Oxfords and 
New Strap Effects 


What kind of footwear are Chicago 
women buying? The answer depends 
entirely upon who is interrogated. 
Managers of the more exclusive Michi- 
gan Avenue and Loop stores affirm 
that low cuts almost exclusively make 
up the volume of sales. For street 
wear, oxfords in brown calf, brown and 
black kid with welted soles carrying 
12-8 to 15-8 cuban and military heels 
are very popular. 

For afternoon and evening wear 
gray, camel and brown ooze, black 
kid, black, brown and blue satin in 
strap effects and pumps with 16-8 and 
17-8 Louis heels are greatly in de- 
mand. 

The strap effects cover a wide range of 
ideas in shoe patterns. Very popular 
are the one or two strap effects which 
have very narrow straps and instead 
of the customary button have a delicate 
brass buckle. Others are the cross strap 
effects, while the plain one strap is 
selling well. 


Some Boots Selling 


Some boots, both in black and colors, 
are being sold in the high grade stores, 
but the great big bulk of the business 
(70 to 90 per cent of it) is on low 
effects of various types. Tongueless 
boots of various cut-out designs and in 
a range of colors including gray, blue 
and black are gaining some favor among 
the buying public. 

In the medium grade stores more 
boots are being sold, but even in this 
class of stores low cuts still have the big 
call. There has been enough nibbling 
by the public on ten and half inch boots 
in colors to warrant the prediction that 
this class of footwear will prove very 
popular when the thermometer takes a 
drop towards the freezing point. 

It is fortunate that no one style or 
color holds the center of interest. Foot- 
wear designers have worked their own 
ideas of style into their products to a 
greater extent than for many seasons 
past. As one merchant puts it, ““Every- 
thing is good that looks good, fits good 
and has artistic lines.” 





Chicago 
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of four or five pairs. The balcony has 
also been enlarged, making more room 
for office space which was previously 
on the second floor. The color scheme 
carried throughout is French gray. 





BOOTS AND OXFORDS BOTH 
SELL 


Heavy Leathers With Straight Tips 
Seem Most Popular 


In men’s shoes brogues in both 
boots and oxfords are good in every 
class and grade of stores both in the 
wider toes and the more modified Eng- 
lish last. 

In the strictly high grade stores 
fewer brogues were bought for the Fall 
season. Heavy leathers, with straight 
tips having small perforations and with 
pinking around the vamps, are gaining 
prominence. 

Regular custom lasts made plain and 
neat but with heavy soles—a regular 
““He-Man’s”’ shoe, in both oxfords and 
boots—are among the prominent sellers 
in the better grade shops. 





Orders Come More Freely 


Traveling men representing men’s 
factories are sending in a large number 
of orders. The individual orders do not 
average aS many pairs as was the case 
a year ago, but they indicate that mer- 
chants are sizing their stock carefully 
and have more confidence in the mar- 
ket than was the case 30 or 60 days ago. 
The reports of these travelers indicate 
that the merchants throughout the 
Middle West are transacting the usual 
volume of business and are in an opti- 
mistic frame of mind as to the future. 

Many of the orders are for Spring 
shipment, which bears out the optimis- 
tic spirit of the merchants. 

Irving Florsheim of the Florsheim 
Shoe Company in speaking of the 
present situation said, ‘I believe the 
merchant can place his orders at the 
present time in full confidence, as to 
both styles and prices on men’s shoes. 
The average factory has repriced its 
merchandise on the basis of present 
leather prices and leather prices repre- 
sent a fair average value for the leather 
produced from the hides based on the 
quotations of the last 60 or 90 days. 
There may be slight fluctuations but 
the big drop in hide and leather has had 
its influence in shoe prices and further 
declines, if there should be any, are 
likely: to be very slight and will un- 
doubtedly be taken care of by the 
manufacturer should they occur.” 
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Reorganization of a Chicago Firm 

The Solvol Products Corporation 
has recently been formed and has suc- 
ceeded the Solvol Chemical Company. 
The new organization will continue the 
manufacture of cloth and _ leather 
cleaners made by the old firm. In- 
creased capital has been attracted to 
the business and the scope o° operations 
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will be widened. The cleaners made by 
this firm have proven their merit in 
both shoe stores and automobile acces- 
sories stores. The manufacturing end 
of the business will be under the direc- 
tion of J. E. Wallenhaupt, president of 
the corporation. E. B. Sickle, the vice- 
president of the corporation, is general 
manager. 


Haverhill 


BUSINESS CONDITIONS IMPROV- 
ING 


Orders received from traveling sales- 
men, as well as letters and telegrams 
from merchants, unmistakably indicate 
an improved demand for footwear. 
Meanwhile the Manufacturers’ Asso- 
ciation and the Shoe Workers’ Protec- 
tive Union are proceeding with their 
work of classifying factories and stand- 
ardizing prices. In another week’s 
time it is expected that this work will be 
completed to the satisfaction of all con- 
cerned. 


To Diversify Industries 


A committee appointed by the 
Haverhill Chamber of Commerce to 
investigate the desirability of making a 
concerted effort to diversify Haverhill’s 
industries reports that every possible 
effort should be made in that direction. 
A meeting of the new industries com- 
mittee will be held in the near future to 
consider the situation. For many 
years the question of diversifying busi- 
ness for Haverhill has been under dis- 
cussion. Cities like Worcester, Hart- 
ford and Springfield are pointed out as 
examples of municipalities where this 
plan has proven highly successful. 





Factory in Full Operation 


The Harry E. Adams shoe factory 
plant on Walnut Street started October 
1 on at once business for the line of 


medium-priced welts with which this 
concern is identified. Mr. Adams says: 
“‘We have sufficient orders on hand to 
keep us busy for some time to come. 
New Spring business is coming in 
well.” 


From Theos to Straps 


The waning popularity in some lo- 
calities, especially in the Eastern cities, 
of women’s Theo ties has brought about 
developments which are creditable to 
the ingenuity of local manufacturers. 
Recognizing the present vogue of the 
strap pattern of women’s pumps at 
least one Haverhill concern is trans- 
forming Theos which they have on 
hand into straps. This is a compara- 
tively easy matter from a shoemaking 
standpoint. The change from ribbon to 
strap enables the manufacturer readily 
to dispose of these goods and to turn 
a loss into a profitable transaction and 
at the same time to give>the merchant 
the advantages of a style of which 
he is in need. 


New Concern Making Shoes 


L. N. Block & Son recently began 
the manufacture of women’s McKay 
shoes in this city with factory on Wash- 
ington Street. Another new concern is 
Jacques & Clement, who will make 
children’s turn shoes with factory loca- 
tion in the new factory building on 
Hale Street. 


Brockton 


SHOES FOR GOVERNOR 
COOLIDGE 


The appearance of Governor Coolidge 
of Massachusetts at the Brockton Fair 
on October 8 was the signal for a salute 
of 21 guns and a roaring reception from 
the many thousands of people there 
assembled. An interesting incident 
in connection with the Governor’s visit 
was the making and fitting to his feet 
of a pair of shoes. Sufficient progress 
had been made in the production of 


the shoes previous to the Governor’s 
arrival to enable him to wear them 
away from the fair grounds. The shoes 
were of black kid of the bal pattern. 
There were 45 processes required in the 
model factory at the fair to bring them 
to completion. 


Shoe Manufacturer to Wed 


President John J. Daly of Wall, 
Doyle & Daly, Inc., of this city is to be 
married October 20. The bride-to-be 
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Where toBuy 


Men’s Shoes 
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anufactured by 
La Cresse Boot and Shee Mig. Ce. 
La Cresse, Wisconsin 











WATERPROOF 


Boo hoes, 
Fal Dolton: 
Strap. 






A.H. 
MILWAUKEE, WIS 
Established 1887 








Stock Dept. 5 & 
Is at Your Service SS 


THE STETSON SHOE CO. (Inc.) 
South Weymouth, Mass. 








Ss 135 STYLES 
Zh IN STOCK 
MEN’S-WOMENS 


SEE OUR CATALOG 
weirs mape __196 CHURCH STREET,N-Y. 
IN OVR 4 
BROCKTON e 
FACTORIES 








BETTER SHOES 
BETTER SERVICE 
Rocker Bottom Wooden 
Sole Footwear 


SHOES, 6 to 14 Inches 
BOOTS, 14 to 20 Inches 


Send for Catalog and 
Prices 








REECE SHOE COMPANY 
Columbus, Nebraska, U. S. A. 














Wherers Buy | 


Shoes at Auction 














HENRY LILLY CO. 
88-90 Reade St. New York 
AUCTION TRADE SALES 


SHOES AND RUBBERS 
Every Wednesday and Friday 











QUESTIONS 
ANSWERED QUICKLY 


in “Where to Buy” columns—a 
growing directory for all the trade, 
presenting answers briefly to cur- 
rent problems in merchandising. 
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Where to Buy 


Children’s Shoes 
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SOFT SOLES 
A Wonderful Line for the 
Wholesaler 


and 2 pieces. 
3NU BABY SHOE CO., East 1 Mass. 








HAVE YOU SEEN OUR LINES? 
Factory 1—Bed and | Factory 2—Infants’ 
Boot Socksand “Foot | Soft Soles, Hand 
Comfort” Slippers | Made _ Moccasins, 
(made in all sizes and “First Walk” (1-5) 
best selling colors). and Turns (3-8). 


Nature Lasts In Stock Now 
THE B. & P. FOOTWEAR CO., INC. 
Dept. 4 Oswego, N. Y. 








Soft Soles and Moccasins 


Ask your Jobber for our 
Goods. We do not sell 
the retail trade. 
Newcomb-Anderson Shoe Co. 
ROCHESTER, N. Y. 








SHOE KINGS 


PLACE ORDERS NOW AND INSURE 
EARLY DELIVERY 
Write for Catalog 
F. W. HAHN CO. 
ROCHESTER NEW YORK 


ROCHESTER’S FELT : 








**ELAM?’? 
Flexible First Step Turn Shoes 


For the Jobbing Trade Exclusively 


F. S. ELAM SHOE CO., Inc. 
Rochester, N. Y. 











H.H.FREELAND 





AShoe forBoys 
That Wears 


Marston & Tapley Co. 
DANVERS, MASS. 














W°-C.Good¢ger 


Manufacturer of 
Children's Dlexible GDurn Shoes 
For Jobbers i 
89 Allen St... Rochester, V7 
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is Miss Marie Randolph Whitehead of 
Albany, Ga., in which city the wedding 
will take place in St. Theresa’s Catholic 
Church. Following the ceremony Mr. 
and Mrs. Daly will come directly North. 
They will reside in Newton, Mass. 
Mr. Daly is also a director of the Beck- 
with Box Toe Company in Boston. 
Miss Whitehead is a graduate of Merry- 
mount-on-the-Hudson and of Gault’s 
School of Music. 


Planning Milwaukee Decorations 


Vice-president J. Howard Field of 
C. A. Eaton Company represents Brock- 
ton on the Decorating Committee of 
the N. S. R. A. Convention Style Show 
to be held at Milwaukee in January 
next. Mr. Field says that Kilburn 
Hall, which has been secured by the 
New England Shoe & Leather Associa- 
tion to accommodate the exhibits of 
40 or more New England shoe manu- 
facturing concerns, will be decorated in 
an artistic way. 


In-Stock Facilities Emphasized 


Brockton shoe manufacturing con- 
cerns are more than ever before em- 
phasizing the advantages offered mer- 


New 


TRADE STILL DULL 


Business Stimulated Only by Cut 
Price Sales 


The advent of October failed to 
bring about much of an improvement 
in the general shoe situation in New 
York. 

Business is still on a_ limited 
basis, except where special sales are 
held to stimulate the sluggish buyer 
into activity. Sufficient cut price sales 
are in progress to provide the public 
with good grades of staple shoes at 
prices around the $10 mark. On 
novelty footwear, such as the high 
topped boots, strapped boots and 
novelty pumps, prices appear to range 
from $15 to $18, with few merchants 
asking more than this. On account of 
the high price, few are pushing the 
novelty lines. 

The continued warm weather until 
the present has worked against the sale 
of high boots, say merchants, with the 
result that so far the bulk of sales in 
women’s shoes has been on pumps and 
oxfords. Men have been heavier pur- 
chasers of high shoes, but the keen 
price competition has prevented most 
of the merchants from receiving full 
prices for this class of footwear. Cut 
price sales of men’s shoes are frequent 
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chants by the factory in stock depart- 
ments. Among the latest in-stock book- 
lets is that sent out by Charles A, 
Eaton Company, makers of the Craw- 
ford line. This lists and illustrates 
more than 25 styles, mostly in plain 
effects, bals and bluchers. There is 
also shown the oxford in brogue and 
semi-brogue effects, as well as the 
patent dress oxford. 


New Concern Starting Business 


The Leopold Selis Shoe Company 
recently began business in the neighbor- 
ing town of Stoughton for the manu- 
facture of men’s welts. John F. Quinn 
is in charge of the business as local 
representative of Mr. Selis. The super- 
intendent is John R. McCarthy, formeriy 
of Brockton. 


Shoes for the Marines 


The Emerson Shoe Company, in thie 
neighboring town of Rockland, has 
received a contract from the United 
States Government for 50,000 pairs of 
shoes for the Marine Corps. The 
concern’s bid was $5.19 per pair, the 
lowest of 14 bids submitted. 


York 


and many of them have gone far below 
the $10 mark. 


Men’s Boots at $7.75 


James McCreery & Company are now 
offering more than 4,000 pairs of men’s 
high shoes and oxfords at the flat price 
of $7.75. It is recalled that last Fall 
this concern ran a large sale of Johnston 
& Murphy shoes at $8.75, when the 
wholesale price was a dollar or two 
above this figure. In addition to calf 
and kid skins many of the shoes in the 
McCreery sale are of cordovan and 
Norwegian grain leather. 

McCreery’s last week staged a sale 
of women’s shoes at various prices 
under $10. Among those that found 
particular favor was a one-eyelet tie 
with a combination gypsy seam vamp 
and wing tip, at $8.95. Plain oxfords 
or those with the wing tip are among 
the best sellers in the women’s line. 
These are worn with wool heather hose, 
most of which are ribbed. The exclusive 
shops are showing complete lines of 
these wool hose and are doing a good 
business on them. Among others, 
Cammeyer’s are carrying an extensive 
line of such hose imported from Eng- 
land. Among the popular numbers are 
those printed in the soft brown and 
green tone figures. 
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In Stock Business Better 


Several shoe jobbers here last week 
asserted that the demand for shoes for 
immediate shipment is picking up. It 
appears that some merchants who 
formerly bought directly from the 
manufacturers this year placed fewer 
orders with the producers and are de- 
pending on the jobbers for filling in 
their broken lines. This applies mainly 
to the staples, as even those jobbers 
who stock a certain amount of fancies 
this year went rather light on novelty 
footwear. 


Makers Report Dull Business 


\lanufacturers report that business 
continues at about the same dull pace. 
There are a few orders placed now and 
then for nearby shipment and-a very 
few Spring orders have been placed. 
The widespread publicity given the 
drop in cotton and cotton goods has 
injured early business on white canvas 
and duck shoes according to salesmen 
who have been showing these lines. 
One manufacturer asserted that the 
buyers are expecting radical price cuts 
in white cloth shoes for next Summer’s 
selling. 


NEW CHILDREN’S SHOE STORE 


Run by I. Miller Under Name of 
**Millerkins”’ 


An exclusive and segregated shop for 
children has been opened in the 42d 
Street I. Miller store under the name 
of ‘Millerkins.”” The kiddie shop is 
located in a room adjoining the old 
Miller store and an entrance has been 
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cut through from the old store. The 
kiddie shop has a separate street win- 
dow but no entrance directly from the 
street. In the children’s store is 
stocked a complete line of infants’ and 


misses’ footwear in probably the widest: 


range in the city. The line is particu- 
larly strong in fancy shoes and in the 
few days that the store has been open 
a large business has been done on this 
class of footwear for infants and 
children. 

The store is under the personal direc- 
tion of Miss Ida Bosch, who for eight 
years was in charge of the children’s 
department in the Brooklyn Hanan 
store. 

In addition to the usual line of 
colored kid and combination color for 
children the store is showing baby 
shoes in black satin and Russian boots 
for older children. The latter are a 
distinct novelty and have attracted 
much interest. They sell around $10 a 
pair and more than eight pairs were 
sold in the first week. The boots come 
in brown calf with an inlay of brown 
suede in the top, white, with a black 
patent inlay and black with a red inlay 
and various other striking combinations. 
Other novelties include red kid pumps 
for growing girls and an extensive line 
of gray buckskin high shoes for girls. 


New Bush Terminal Tenant 


Among the new tenants of the Bush 
Terminal Sales Building is the P. E. 
O’Brien Shoe Company, making the 
Kiddie Car Shoe. The company’s main 
office is at 101-107 Broadway and the 
factory is at Lititz, Pa. 


Boston 


RETAIL TRADE SATISFACTORY 


October 2 and 9 Both Good Days— 
Month’s Results A waited 


The retail shoe business for the past 
two Saturdays has been exceptionally 
good. One shoe department catering 
to men, women and children showed an 
increase of $3,000 on Saturday, Octo- 
ber 2, over the corresponding day a 
year ago. Other stores report good in- 
creases. While merchants realize that 
it takes more than a few days to make 
business really good, and with all due 
allowance for the optimism which per- 
vades any man’s mind who has a real 
pride in his particular proposition, it is 
safe to predict that with the public’s 
resistance to buying of the past few 
months, and with Boston’s big popula- 
tion to be shod with seasonal footwear, 
October sales are going ahead of Octo- 


ber, 1919, both in number of pairs and 
in dollars and cents. The stores in 
general report a very satisfactory busi- 
ness for September, many businesses 
running ahead of the corresponding 
period of last year. Stocks are clean 
and merchants are buying only for im- 
mediate needs, except on holiday stock, 
of which a goodly amount has been 
bought. 


Attractive Windows 


Windows and,show cases are attrac- 
tive with Fall goods at attractive prices. 
Many special offerings are made on 
goods in the window and in advertise- 
ments in the newspapers. Hosiery in 
heather mixtures and silk have been big 
sellers and at reduced prices. 


Merchants will undoubtedly _ sell 
many attractive house slippers this 





Where to Buy 


Children’s Shoes 














STICKLES 


KO-REC'TOE 


THE L. D. STICKLES SHOE CO., Mfrs. 
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“In Stock Turns” 


‘Limited Quantity” 
cs aeeees white cab. top cir. fox no 


$1.95 
$2.15 


“High Cuts, Turns”’ 


Pat. lace gray suede top cir. fox spring 
heel 4-8. . $2. 
Pat. lace gray kid ‘top cir. fox: spr. ‘heel 4-8 $2.60 

Pat. tace gray buck top cir. fox spr. heel 
ES ree $2.85 
Pat. lace beaver buck top cir. fox spr. 
OL REE Ee eT ee $2.85 


Terms 5 per cent 10, Net 30 
JOHN M. AHEARN SHOE CO. 


683 Atlantic Ave. 








H.C. BRown CoMPANY 


INCORPORATE! 
CHILDREN’S SHOES 
CONERAL OFFICES. 155 LINCOLN STREET. BOSTON MASS 

















WheretoBuy 


Ballet Slippers 
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BALLET SLIPPERS 


Women’s Black, - $1.65 and $1.75 grades 
Misses’ Black, - $1.60 and $1 65 grades 
Child’s Black,- - $1.55 and $1 55 grades 
Boudoirs, Black - $1.50 and $1.60 grades 
JOHN E. McNAMARA 
HAVERHILL, MASS. 








VERY BEST IN BALLETS 
TRY OUR 
YOU SURELY WILL BE PLEASED 
Women’s Black, sizes 4 to + 4 as 
Child's ad - 8 a 104 1.55 
Whites Ten Cents a Pair More 
PURITAN SHOE CO, Inc. 74 Reade St., N. ¥. C. 








«Jronclad” 


GYM SHOES 





Made in 
Leather and 


BROOKS SHOE MFG. CO., Philadelphia, Pa. 





















































































































Where to Buy 


Standard Shoe Materials 
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Colored 
Chrome 
Sides 


Beggs & Cobb, Inc., Boston, Mass. 








COATED GEM DUCK 
ADHESIVE BACKING CLOTH 


Rubber and Leather 
Dry Foot Welting 
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year, in beaded moccasin effect and 
other novelties; the demand for these 
lines last Christmas was very great. 


High Shoes Selling 


About 65 per cent of the women’s 
trade has been on boots the past week, 
mahogany shades being the favorite 
with nine-inch tops. In the fancy pat- 
terns, orshigher tops, there seem to be 
only a few scattered pairs—staples are 
the favorites. In men’s footwear about 
75 per cent of the sales has been on high 
shoes. 


At Thayer McNeil’s 

At Thayer McNeil Company’s, C. H. 
Pollock, manager, stated that business 
for the month of September proved very 
satisfactory—in fact an increase over 
the corresponding period of last year, 
and more pairs sold. Low shoes and 
spats are still big sellers in women’s 
shoes in sales, but men’s high shoes have 
taken a jump the past week. 


AT JORDAN MARSH’S 


Clever Trims Arranged by J. J. 
Roche 

At the men’s shoe department of 
Jordan Marsh Company’s, R. J. 
Grimes, Assistant Buyer, reports that 
men’s high shoes have been sold in the 
proportion of 75 per cent the past two 
weeks. Some beautiful models in black 
and mahogany Cordovan also in Rus- 
sian grain, with rawhide waterproof 
sole have moved well. Business was 
reported as good. While cordovan 
shades are the biggest sellers at this 
store at present, a little later the de- 
mand will be largely for blacks. 

Some very attractive patterns in 
men’s imported golf shoes are being 
sold. These were announced some 
weeks ago in a special display with golf 
shoes. A window display which was 
made recently, and which attracted 
much attention, was later supple- 
mented with an inside case showing Pro 
Patria homespuns, made by disabled 
English soldiers at the Seaforth Weav- 
ing Institute, Aberdeen, Scotland. The 
display was on imported homespun 
materials, from which hosiery and 
suits were made by special machinery, 
especially suited to the disabled man. 
Homespuns were well displayed and on 
each fold of the material was a card 
containing the name of the crippled 
soldier and his regiment. These dis- 
plays were arranged by J. J. Roche. 


SPECIAL OFFERINGS 
At Regal’s, Emerson’s and Willson’s 
Shoe Shop 


In the windows of the Regal Shoe 
Store, corner of Bedford and Summer 
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Streets, a large window card read as 
follows: 

““Men—A_ general calfskin Regal 
shoe on pre-war basis—$10. Not 5 
per cent of men’s shoes in America 
made of this fine grade of leather. See 
our big values at $6.65, $8.00 and 
$10.00.” 

At the Emerson Shoe Stores of Sum- 
mer, Hanover and Court Streets, a 
special value in men’s mahogany cordo- 
vans, brown calfskins, imported Scotch 
grain, in brogue effects, as well as 
Kangaroo kid and black calf leathers 
were offered at $8.00, $9.00, $10.00, 
$12.00 and $12.50; boys’ shoes at $6.00 
and $7.00. 

Men’s cherry tan cordovan and grain 
brogues with heavy sole and natural 
finish were offered at Willson’s Shoe 
Shop at $10.85. Heather imported 
stockings were advertised at $1.35. 


VISITORS FROM UTAH 


Norman and Bert Christenson Here 
to Buy Shoes 


Two retail shoe merchants from Utah 
visited the “Recorder” office on Mon- 
day of this week—Norman Christenson 
of Salt Lake City and Bert Christen- 
‘son of Ogden. These men left Utah on 
September 22; they visited St. Louis 
en route to Boston. They are on a buy- 
ing trip and visited several large East- 
ern factories, and some of Boston's 
leading retail shoe stores. They left 
Thursday for New York and expect to 
stop at Cincinnati and Chicago before 
returning home. 

Norman Christenson is a member of 
the Mountain States Shoe Retailers’ 
Association. His father, who is now 76 
years old, came from Christiana, Nor- 
way, and set up a shoe cobbler’s shop 
at Ogden, way back in the days when 
the city boasted of only one brick build- 
ing. Mr. Christenson, Sr., later started 
a retail shoe store at Ogden, which he 
operated until two years ago. His two 
sons, Bert and Alfred, were at first in 
business with their father and later 
went into business at Ogden for them- 
selves, Bert being proprietor of the 
Economy Shoe Store at 2359 Wash- 
ington Street, also the Sample Shoe 
Store, at 2415 Washington Street; 
Alfred being the proprietor of the 
Christenson’s Cut Rate Shoe Store, on 
Washington Street. 


Salt Lake Conditions 

Leaving Ogden in 1905, Norman 
Christenson went to Salt Lake City, 
where he conducts an exclusive men’s 
and women’s shoe store, known as 
Christenson’s Boot Shop, on East 
Broadway, the leading shopping dis- 
trict. Mr. Christenson has been a 
“Recorder” subscriber for the past 22 





1920 


d as 


Regal 
ot 5 
erica 

dee 


and 


Sum- 
2, a 
rdo- 
‘otch 
I] as 
thers 
0.00, 
6.00 


rain 
ural 
Shoe 
rted 


Oct. 16, 1920 


years. He states that up to the time he 
left Salt Lake City, business had been 
very satisfactory, but that he had heard 
since coming East that it was simply 
fair. “‘People are looking for lower- 
priced merchandise,” said Mr. Christen- 
son-— for instance, they want a $12 for 
about $8—they do not want any reduc- 
tion in the quality, nor would they ex- 
pect to find it at our store. It may be 
that $10 will eventually be the standard 
price for a high-grade women’s shoe.” 
Mr. Christenson further stated that 
Salt Lake had a population of about 
140,000, with about eight shoe stores. 
He is window trimmer at his store and 
gives much attention to clever arrange- 
ment. 

Bert Christenson reported that the 
sanie conditions which prevailed in 
Sali Lake City were typical of Ogden. 
The Ogden shoe stores depend upon a 
farming population of some 35,000; 
the city is a great railroad center. 


FAR-EASTERN CONDITIONS 
Paul P. Whitham Talks at Boston 
Shoe Trades’ Club 

United States Trade Commissioner 
Paul P. Whitham, who has recently 
returned from a tour of investigation in 
the Far East, addressed the members of 
the Boston Shoe Trades’ Club at a 
luncheon-meeting, October 6. He was 
introduced by President Everit B. 
Terhune. 


BOOT AND SHOE RECORDER 


After presenting some general facts 
regarding the present and potential 
trade of China, Japan and other coun- 
tries in that part of the world, Mr. 
Whitham said that already the Chinese 
are beginning to wear American shoes, 
especially those who live in the treaty 
ports. He expressed the opinion that 
our shoes would constantly grow in 
popularity with the Chinese, and said 
that the time is coming when the great 
undeveloped areas of China will be 
furnishing America with far greater 
quantities of hides than China at present 
sends us. 


Like Yankee Shoes 


In the Philippines, he said, the young 
Filipinos are all obsessed with the idea 
that in order to be up-to-date they 
must wear Yankee shoes, and it keeps 
their fathers hustling to earn the money 
to pay for them. 

The Far East, said Mr. Whitham, is 
in a trade sense the land of tomorrow 
and that tomorrow is not very far dis- 
tant. Its people have waked up and we 
couldn’t stop them now if we wanted to. 
The world’s greatest development along 
mercantile and transportation lines is 
undoubtedly going to take place in 
Asia. 

At present the balance of trade is 
considerably against the United States 
with respect to these countries, and we 
must all pull together to readjust it. 


Cleveland 


BUSINESS GIVEN BOOST 


World’s Series Attracts Buying 
Crowds to Cleveland 


Cleveland has all been “het up” the 
last week over the world series. The 
local shoe merchants also have been 
pop-eyed all week. Last Saturday, on 
the occasion of the playing of the 
first world series baseball game in 
Cleveland, some of the proprietors of the 
largest and busiest shoe stores in the 
city were at the ball game. That goes 
also for managers of syndicate stores, 
whose bosses are in Boston, New York 
and Philadelphia. 

The reports that will go back to 
headquarters of these syndicate stores 
about Saturday’s business, however, 
will not disclose that the manager was 
away. For business was good all day 
Saturday, notwithstanding that 26,000 
men and women crowded into the ball 
park. 

It is getting into the Fall season 
and the time has arrived when one 
just has to purchase if the feet are to 
be comfortably and stylishly clad during 


the cold days of the Fall and zero 
weather that is to come with the 
advent of Winter. 

The world series brought thousands 
of women to Cleveland from all over 
the country. While the men stood about 
in the hotel lobbies and talked baseball, 
the women walked up and down 
Euclid Avenue and shopped. The shoe 
stores naturally came in for their share 
of this business. 


Timely Window Trims 

The advantage of making the window 
exhibit conform to special events in a 
city was aptly demonstrated here while 
the world series baseball games were in 
progress. 

The downtown stores worked the 
ball games to a great advantage in their 
displays. The proprietors knew that 
the public mind would be on the series, 
and so they played up baseball. Large 
posters of the Brooklyn and Cleveland 
players were to be seen in some windows. 
Views of the games in Brooklyn were 
mixed in with nobby shoe displays. 
Pictures of world series’ incidents, such 
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as the giving of flowers to Managers 
Robinson and Speaker, the conference 
of managers and umpires before the 
game, etc., also were to be seen in the 
windows. 

Wherever these pictures were on 
display men, women and children were 
to be seen viewing not only the pictures, 
but the attractive shoe displays. There 
is no question in the minds of the city’s 
best merchandisers but that the window 
exhibits helped business a lot. 


Wool Hosiery Sells Well 


Business picked up considerably last 
week in woolen hose and spats. This 
does not mean that boots did not move 
well, for the contrary was true. Nippy 
weather that made the housewife put 
on more bed clothing nights caused a 
rush for the stores for high shoes, and 
at the same time the oxford wearers 
suddenly became aware that their 
ankles were cold. Silk stockings are 
selling well for this season of the year 
and a drop in prices has helped along 
this class of business. Local men in 
view of the slump in the silk market 
were looking forward to lower prices 
next Spring, and were hustling to dis- 
pose of their stocks that were pur- 
chased before the silk market in Japan 
went to pieces and caused a slump in 
raw silk in this country. Now every- 
body is looking ahead cautiously and 
watching for developments before mak- 
ing commitments for the future. 


Cleaning Up Old Lines 


One of the notable sales of the season 
was that conducted Monday by The 
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Stearns Company. The store had a 
number of discontinued lines, widths 
AA to B, sizes 5 to 9, that it placed on 
a bargain counter at $6.85 per pair. 
Some of the shoes had sold as high as 
$16 and there was quite a rush for the 
shoes. In the list were gray kidskins, 
with gray Napoleon cut cloth tops. 
Louis XV heels. Although the models 
were a little old yet the sale convinced 
the store management that with a right 
price old lines can be cleaned up. 


Merchants Buying Slowly 


A canvass of dealers along Euclid 
Avenue disclosed that they are buying 
close, although the volume of business 
has picked up considerably. News- 
paper agitation continues in favor of 
lower prices and this reacts on the 
public. As the public is the factor 
with which the dealer comes in contact 
he says that it is hard to buck 
anything that the public is for. The 
Cleveland shoe retailer, however, says 
that he would be much better satis- 
fied if the agitation for lower prices in 
papers would cease. He argues that 
prices would become normal much 
quicker if the law of supply and demand 
were permitted to operate than if 
artificial means are resorted to. 


Ankle Strap Models Popular 

At the Pocock-Wolfram store, in- 
step and ankle strap models are proving 
quite popular with the trade. The 
strap pumps are shown in black satin, 
brown or black suede and black kid, 
with full Louis heels. The shoes are 
glove fitting and when tried on make 
an appeal that almost is irresistible. 


Cincinnati 


J. P. ORR OPTIMISTIC 


Says, However, That Stocks Should 
Be Reduced Gradually 


The following letter, received recently 
from J. P. Orr, president of the 
N.S.R. A., by Henry F Hageman, secre- 
tary of the Ohio Valley Association, will 
be of interest to retail shoe merchants 
the country over: 

“As regards the business outlook, the 
retail trade, according to our reports, 
appears to be very fair; the volume for 
September fully up to last year. Crops 
are good; labor is, generally speaking, 
well employed at remunerative wages, 
and I cannot but feel optimistic at the 
outlook for Fall and Winter. 

“It is time, however, to exercise 
caution and reduce stocks. The drastic 
reductions that have taken place in 
hides should sooner or later be reflected 


in lower priced leather and the belief 
appears prevalent in many quarters 
that we are entering upon a falling 
market.” 


Insurance Business Growing Fast 


Henry F. Hagemann left this week 
for a four weeks’ vacation, after having 
conducted a strenuous campaign in 
behalf of the Shoe Dealers’ National 
Underwriters, the fire insurance com- 
pany of the N. S. R. A. During this 
campaign, Mr. Hagemann _ reports, 
many new policy holders were recorded, 
and the movement toward securing 
lower premium rates for shoe stores the 
country over has had a remarkable 
growth. Over $5,500,000 in fire insur- 
ance has been placed by the Shoe 
Dealers’ National Underwriters. The 
dividend savings for the policy holders 
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is expected to reach $20,000 for 
1920. 


Introducing Arch Protector Shoes 


The Val Duttenhofer Son’s Company 
for the first time is introducing to the 
trade its line of Arch Protector shoes. 
Though only a short time in existence, 
according to John Duttenhofer, presi- 
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dent of the company, this line 
has met with a very satisfactory de- 
mand. 


Studies Conditions in East 


George Vallman, secretary of the 
Helming, McKenzie Company, spent 
the past week in New York making a 
study of conditions. 


Louisville 


RETAIL BUSINESS GOOD 


Trade Stimulated by Cool Weather 
—Big Sale Held 


Cool, clear weather which is a bit 
ahead of the October season is _ result- 
ing in an excellent volume of business, 
according to several of the leading local 
merchants, there being a good run of 
business in the specialty stores and 
women’s departments, while men’s 
stores are also doing a fine business. 
The side street stores also report a 
much better business than had been 
expected. Sales of work shoes are still 
being affected by sales of Army mer- 
chandise by so-called salvage companies, 
which are working pretty close to the 
heart of the retail district. 

Some exceptional shoe bargains were 
offered during the weeks at Herman 
Straus & Sons Company, during the 
annual Lockhart Fall mill end sale, 
C. A. Lockhart, a sales expert, coming to 
Louisville, and putting on a ten-day 
sale, affecting every department im the 
store, and resulting in a considerable 
turnover in merchandise. 





Endicott-Johnson Store Opens 

Half-page advertisements were used 
in local newspapers in advance of the 
opening of the new Endicott-Johnson 
Shoe Company store at 456 South 
Fourth Street, which in addition to its 
own makes of shoes is retailing shoes 
for man, woman and child. Louis- 


ville merchants in numerous cases have 
dropped the Endicott-Johnson line, and 
are cleaning up remaining stock, find- 
ing it impossible to compete in a retail 
way against a manufacturer who sells 
almost as cheaply at retail as he does 
at wholesale. 


No Style Show to Be Held 


Plans for a Fall style show of shoes, 
hats, clothing, etc., through the Louis- 
ville Retail Shoe Association, with the 
co-operation of the ready-to-wear de- 
partment stores holding membership 
in the shoe association, has fallen 
through, due to inability to make 
proper arrangements for the show as to 
place, and through the fact that mer- 
chandise men didn’t want fine garments 
shown publicly, claiming that it 
killed future sale. This has been shown 
to be true in that practically all open- 
ings and style reviews in the stores have 
been abandoned. 


New Advertising Trend 





Some of the large department stores, 
such as Kaufman, Straus Company, 
John C. Lewis & Co., and others, are 
now coming out in the newspapers with 
confidence statements, telling the pub- 
lic that stock on shelves in their stores 
will be readjusted with all breaks in the 
wholesale markets, so that consumers 
will be given advantage of all reduc- 
tions in values. 


Columbus 


TRADE LURED BY PRICE CUTS 


Volume of Business Expected to 
Show Increase 


Spurred on by large advertisements 
announcing reduced prices in the 
several departments, the buying public 
began to sit up and take notice last 
week, especially on Saturday. Indica- 
tions are that the trade will be even 
better and that the volume of business 


: will show a very satisfactory increase. 


The Dunlap Shoe Company in a 


page advertisement in the local press 
announce “Back to lower price levels.” 
This company is holding a sale of 
women’s shoes that put the dollar up 
to its old-time value—$30,640 of Dun- 
lap’s seasonable shdes to be sold for 
$20,148. The business for the past 
week with this’ concern has _ been 
beyond expectations. 

While all the leading shoe stores in 
the city are featuring the new Fall 
styles at prices about equal to the 
Spring season, none of them has seen 
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fit to stage such a spectacular display 
as the Dunlap Company. The Brown- 
ing Shoe Company has had several 
sales in its lower price shoe department 
which have greatly increased the volume 
o° sales. 


Merchants’ Buying Policy 
Unchanged 

Jobbers report that the retailers 
throughout the State are still pursuing 
a hand-to-mouth buying policy and 
are buying only goods needed for their 
immediate requirements. Efforts to 
arouse enthusiasm among the small 
merchants are of little avail, according 
to road men who are home for the week 
end. With comparatively few excep- 
tions all local shoe plants are busy on 
Spring orders and goods for immediate 
shipment, orders for which are coming 
in from salesmen who are out on the 
road with Spring samples. In practi- 
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cally all the plants the eight-hour day 
is now the custom. 


Store in New Quarters 


The Newark Shoe Stores Company’s 
main store has moved into new quarters 
at Spring and High Streets. This new 
location will give them about double 
their former space. The room being 
in the shape of an L will give them an 
entrance both on High Street and 
Spring Street. This store, which is just 
completed, is very tastefully decorated 
and contains new and_ up-to-date 
furnishings. 


John J. Baird Returns 


John J. Baird of the A. E. Pitts 
Company is now back in harness again 
after spending the past two months at 
his Summer home in northern Michi- 
gan. 


Lynn 


NEW STYLE SOLES PERFECTED 
Leather Is Leveled Over a “‘Bolster”’ 


Watson Shoe Company is developing 
style in the soles of shoes. A new way 
of shaping soles to give them style 
they have in the Watson shop. They 
take selected soles_and temper and lay 
them in the usual manner. They also 
add a “bolster,” where the shank 
breaks into the forepart of the shoe: 
They then level the sole over this 
“bolster’’ and they get a circular ball 
shank or a cottage shank, according to 
the shape of the “‘bolster.”” This process 
of shaping shanks, by the way, is 
patented. 


Some New Color Effects Seen 


Boots, in new color effects, have 
appeared in the shop of the Travers 
Shoe Company. One 10-inch boot has 
a blue kid vamp and a blue suede top. 
The pattern of the upper is outlined by 
a fine line of perforations and silk 
stitches. In the same boot patterns 
also are brown kid vamps and brown 
suede tops and black glazed kid vamps 
and color No. 18 buck tops. Another 
combination is a maple brown vamp 
with a camel color top. These boots 
are made with high heels of wood or 
leather and military heels. 


Extra Strong Top Lifts 


A specialty of “extra strong top 
lifts” is made by a North Shore firm. 
It produces turn shoes for street and 
dress wear. An “extra strong top lift’”’ 
on high heel shoes is certainly a wel- 


come improvement, for the longer the 
top lift wears the longer the heels keep 
straight and true, and the better the 
shoes look. The heel, of course, gets 
the hardest wear on any shoe, and the 
point of hardest wear should be made 
the point of strongest resistance to wear. 


Shiny Shoes for 1921 


A patent leather man is optimistic 
about shiny shoes for Lynn’s trade in 
1921. He says that patent side leather 
has lately been improved much and 
now can be used in competition with 
colored side leather. While patent 
leather is not yet absolutely uncrack- 
able, yet it is less likely to crack than 
it ever was before. 


The Pelt of the Pig 


A lot of pieces of pigskins come to 
Peabody these days, not whole skins, 
for the packers leave the skin on the 
hams and bacon, but just pieces of 
skins, cut from the backs. Tanners 
tan these pieces of skins into leather 
for shoes. Taps, insoles, counters and 
box toes and other shoe stock are made 
from pigskin these days. Many a per- 
son has the pelt of the pig on his feet 
and doesn’t know it. 


Students Use Size Stick 


A retail store, a simple little store, 
is a part of the Lynn shoemaking school. 
Each student of shoemaking in the 
school is expected to fit and sell a few 
pairs of shoes in the store. A size stick 
and a tape he must use on every foot 
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and fit the shoes according to the meas- 
ures. The customer is asked to return 
the shoes to the store, when they are 
worn out, with a report of how they fitted 
and how they wore. The information 
guides the student in his shoemaking. 
The school, by the way, is not intended 
to train clerks and does not receive 
students from out of the State. Yet 
most every day it gets a letter from 
some distant point. The writer asked 
if he can be enrolled in the school. 


Laces 90 Inches Long 


A Lynn firm is making laces 90 inches 
long, which is longer than ever it made 
before. They are for extra high boots. 
It notes that some makers of women’s 
shoes, who use to put 72-inch laces 
in nine-inch boots, are now using 81-inch 
laces. 


Fine Shoes for House Work 


For the women who will pay $10 
for a pair of shoes, but won’t pay $10 
a week for a housemaid, a Lynn firm 
has developed a new line of shoes 
which may be called Theo comfort 
shoes, for they have the style of a Theo 
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Black Kid Boudoirs---Turns 
IMMEDIATE DELIVERY 

High-grade soles, leather heels and ben, 
ns 6:.% + + & ae 6.2 6 Ae @ * 
Clean colors—Red, blue, pink and tan 1.75 

Write for sample. Trial orders appreciated 

Terms, 5% 10 days 
SILVER SHOE CO. 
Haverhill ~ - Mass. 
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Children’s Shoes 




















LOWER PRICES ON WOMEN’S 
FELTS 












In Stock 
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No. 133 
Fine Grain Genuine Black Glazed 
Kid, 34 Fox, Imitation Stitched Tip, 
10-Inch Lace Boot. 
In Stock, A, B, C and D 


Price, $8.00 








IN-STOCK 








No. 132 
Fine Grain Genuine Black Glazed 
Kid, 34 Fox, Plain Toe, 10-Inch Lace 
Boot. . 
In Stock, A, B, C and D 
Price, $8.00 
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Quality “== Comfort 
SHOES 


This line of Black: Kid Turns for Women em- 
bodies every detail of thoroughness, uniformity 
and quality that the most discriminating mer- 
chant could ask for. Our attitude has been to 
rigidly adhere to a quality product, with which 
a merchant could build up a permanent business 
that would at all times be based on uniformity 
of quality, fairness of price and absolute satis- 
faction to the wearer. 


We have a stock folder that brings our line 
right to your desk—Send for it today! 


Ault-Williamson Shoe Co. 


MANUFACTURERS 
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tie and the fit and comfort of high 
grade comfort shoes. A lot of them 
have already been sold, especially to 


women who do their own housework 
and wish to have pretty and comfort- 
able shoes while doing it. 


Rochester 


“WATCH YOUR STOCKS” 


Don’t Let Them Get Too Low, 
Says Rochester Merchant 
Members of the Rochester Associa- 
tion of Retail Shoe Merchants are of 
the opinion that many shoe men, due 
to the tendency towards a drop in shoe 
prices, will let their stocks get lower 
and lower and thereby lose a lot of 
business and the opportunity to make 
new customers. ‘‘Some merchants be- 
lieve in the ‘I’ll-sell-what-I’ve-got- 
policy’ and refuse to look at any new 
lines that come along, hoping to buy 
them later at still lower prices,’ was 
the opinion of one member present. 
“This policy is wrong,’ contended this 
member, “for I fear that he’ll be con- 
tinually turning away trade and not 
reducing his stock on hand very 
rapidly.” 
Believes in Direct Mail Advertising 
Several Rochester shoe merchants 
expressed their opinions of direct mail 
advertising at the regular weekly noon- 
day luncheon held at the Chamber of 
Commerce last week. - William Pidgeon, 
Jr., outlined the effective follow-up 
system he has in operation at this store. 
At the time a sale is made the salesman 
gets the name of the customer. Two 
weeks later that purchaser receives a 
letter from the store thanking him or 
her for the patronage and trusting that 
the transaction was in every way satis- 
factory. Seven months after that first 
letter, if in the meantime no purchase 
has been recorded on that individual’s 


card, another letter is sent reminding 
the customer that Pidgeon is still sell- 
ing shoes. In addition the Pidgeon store 
is constantly sending out advertising 
and good will literature to his mailing 
list, which numbers many thousands. 
When asked why he sent the second 
letter out seven months after the pur- 
chase Mr. Pidgeon explained that 
statistics prove that the average man 
or woman in the United States buys a 
pair of shoes every seven months. 
Another reason was that the seven 
months’ lapse would bring the time 
right into a new season and the con- 
sumer would naturally be thinking of 
shoes for that season. 


Change in Felt Prices 


Rochester jobbers are quoting slightly 
lower prices on women’s and children’s 
felt slippers and shoes. The average 
reduction on several well-known brands 
of felts is about 15 cents. One Rochester 
jobber has received a notification from 
three manufacturers advising that prices 
for felt footwear were a trifle easier. 
According to the dealers there are plenty 
of felts in stock but they predict a big 
felt season this year. Local shoe mer- 
chants and those from surrounding 
towns are calling for ankle strap novel- 
ties. Suedes are still going strong with 
satin cross strap pumps gaining in de- 
mand. Spats are beginning to move 
and oxfords are being sold as rapidly 
as ever. Better grades of silk hosiery 
and especially knitted wool hose are 
finding a strong demand. 


Pittsburgh 


RETAIL TRADE IMPROVES 


Picks Up With the Arrival of Real 
Fall Weather 


Although business fell off consider- 
ably during the month of September 
because of splendid Summer weather, 
merchants are beginning to look with 
more favor on the business outlook for 
the remainder of the present month. 

Trading during the past week has 
been very good. A dash of snappy 
Autumn weather ushered hesitant buy- 
ers from whence they departed with 
comfortable new boots and in many 
cases with heavy weight Fall oxfords 
and woolen hosiery. 


If the business of the past week, which 
a good number of merchants claim to 
have been a record-breaking week, in- 
dicates the barometer of the weeks to 
follow, then shoemen can expect a very 
busy season. Merchants already have 


started to supply the needs of thou-® 


sands of town and out-of-town school 
students. The social season will soon 
be in full swing and festive occasions will 
bring demands for low and high cuts of 
every fashion to fulfill the requirements 
for dance, theater or opera. And those 
leaving for California and parts South- 


ward; and brides who wanted a wedding 


for Winter and a honeymoon in warmer 
climes, are finding their particular shoe 


BOOT AND SHOE RECORDER - creo 129 


al ‘ » 


in the neatly trimmed windows and 
stores of the city. 


Brogue Shoes Selling 


The merchants who ‘“‘took a chance” 
on brogues this Fall are satisfied that 
they made no mistake, for this type 
of shoe, both boot and low cuts, has 
taken bigger than ever anticipated for 
this vicinity. Considering the fact that 
Pittsburgh, climatically speaking, re- 
ceives more than its share of raw, damp 
Fall and Winter weather, some mer- 
chants were justified in hesitating to 
stock up with the brogue or even the 
plain cut oxford, but the season and 
taste for the Winter low cut start ed off 
just right and next year should see a 
still larger business for this particular 
style shoe. 


Stock Reducing Sale Held  : 

Verner’s Fifth Avenue store adver- 
tised’ an unusual sale of shoes during 
the past week. The sale was braught ' 
on to reduce their large stock of wom- 
en’s fine boots and as a result ‘they made 
some sharp price cuts. Forty-eight 
hundred pairs in this sale were -the 
choicest models of this season’s, style. 
All lines, sizes and widths’ weré com- 
plete. The prices set forth below show 
the measure and attractiveness of ‘the 
sale; 1176 pairs of fancy boots in-black, 
brown, and gray satin, patent, tan and 
gun metal with combination tops and 
Louis heels, formerly priced $10 and $12 
for $7.95. There were 996 pairs of black 
kidskin boots with Louis and walking 
heels and patent leather with satin and 
colored kid combinations with Louis 
heels, formerly $12 and $15 for $9.95. 
And the third section of 2,674 pairs 
formerly priced $15 and $16 which 
included an exceptionally choice assort- 
ment of ‘stylish nut brown, dark tan 
and black Russia walking boots—the 
newest models of the season for $12.45. 





Featuring Cordovan Shoes 


The Stetson Shop for men is showing 
a real smart English last in the boot 
for $16 and $18 with the cordovan 
oxford retailing at $8.50. At Van 
Deventer’s, Manager Rose is sucéess- 
fully pushing the cordovan boot at $11 
and an oxford moving fairly well at 
$15. Stoebner’s at East Liberty places 
a boot ‘“‘at your service” for $15 and a 
brogue low cut at $16.50: But what 
appears to be the largest and choicest 
selection of cordovans in the city are 
those shown in the Walk-Over Shoe 
stores. Mr. Keisling, manager of their 
Union Arcade store, believes that “men 
are beginning to appreciate the full 


value and service of horse hide shoes for 


this part of the State.” 
(Continued on page 165) 
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Another Feather in Your Cap 

















—if you order “‘Big Nines” now! 


























The exclusive Converse features that have made Big Nines supreme 
in the outdoor and athletic field have been still further reinforced. 






































Converse Big Nine— 1920 Model—will take young America by storm. 
And our advertising campaign is a record breaker. It starts the ball 
rolling and keeps it rolling. You'll need a complete stock of “Sure- 
Foot” and “Non-Skid” for the athletic season—see that your sizes are 
complete. You'll want them soon. 





































































































































































































































































































Nine Big Points of 
“Big Nine” Supremacy 






































(1) Leather ankle patch (originators). 
(2) Real Horsehide Trimming. 

(3) Double stitching. 

(4) Leather Lacings. 


(5) Cork innersole—cool in any 
weather. 



















































































(6) Fine Duck uppers and lining. 

(7) Footform last. 

(8) Big C sole of tempered rubber— 
and plenty of it. 

(9) Reinforced toe and foxings. 










































































Converse Rubber Shoe Company 


Factory: Malden, Mass. 


Service Branches: 
t Chicago—6 18-626 W. Jackson Blvd. New York—142 Duane St. 
Philadelphia—20 N. Third St. 
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THE TRAVELING SALESMAN 
(Concluded from page 113) 


THREE DAY CONVENTION 


The Moore-Shafer Shoe Mfg. Co. 
Salesmen Enthusiastic 


The Moore-Shafer Shoe Mfg. Co. 
salesmen gathered at the factory during 
the last of September in a three days’ 
convention. Samples were examined 
and general business conditions dis- 
cussed. 

4 dinner took place at the Powers 
Hotel Friday evening, September 24. 
All of the salesmen, without exception, 
were exceedingly enthusiastic over their 
lines this season and started out with 
all the ‘‘pep’’ imaginable. 

At the banquet was M. A. Shafer, 
president, who gave an address of wel- 
come to the salesmen. C. P. Lane, 
superintendent, was also in attendance, 
together with W. M. Shafer, vice- 
president, and Henry W. Moore, secre- 
tary. The evening was given over to 
an impromptu good time. 


Men and Routes 


The names of our salesmen are as 
follows, together with the territories 
they cover: 

George L. Beatty, southern New 
York and eastern Pennsylvania: W. F. 
Cochran, Southwestern States; James 
P. Drury, southern Ohio, Virginia, 
Tennessee and Mississippi; W. H. 
Gillett, northern Ohio and western 
Pennsylvania; Gus Hess, the Pacific 
Coast; Jack E. Jester, New York City 
and Southern States; Herbert V. Lane, 
New England States; W. J. Owens, 
Michigan; Orville Romig, Illinois and 
Indiana; F. C. Shafer, New York State; 
L. B. Shafer, Iowa, Nebraska, Montana 
and Kansas; Al Stuempfle, North- 
western States. 

C. P. Lane, M. A. Shafer and James 
Drury have been connected with the 
firm from its inception in 1889. 


CLEVELAND TRAVELER NEWS 


Ask Extra 1 Per Cent Commission 
Advocated by National 


Cleveland Shoe Travelers at their 
last meeting by unanimous vote agreed 
to follow the lead of their national 
organization and to ask for an extra 
1 per cent commission. 

A letter asking for the increase, 
which is sought to meet the increased 
expense that the traveler has been 
forced to pay, will shortly be mailed to 
every shoe manufacturer employing a 
salesman in the Cleveland territory. 

The letter will go forth in the name of 
the Cleveland Shoe Travelers’ Club, 
which is affiliated with the National 
Shoe Travelers. 
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The travelers met at the office of 
David W. Brill, 258 The Arcade; 25 
knights of the grip were present. For 
a short period the meeting was given 
over to experiences, and then the vote 
on asking for the increase was taken. 


Increased Travel Costs 


In the experience meeting it was 
said that the travelers’ commission has 
not kept pace with the increase in costs 
of traveling. The hotel sample room 
which was formerly obtained for $3 
now costs from $6 to $7 to $8 per diem. 
Transportation which formerly cost 
from $35 to $45 for a seven days’ trip 
now has gone to $75. Food that for- 
merly could be bought for $2.50 to $3 
per day now costs $5. Similar increases 
were reported all along the line. 





DAVID W. BRILL 


Commissions now paid the traveler 
vary according to the line. The 
traveler with a big line, including 
many models, gets as low as one to 
two per cent commission. Others with 
lighter lines, who have been hardest 
hit by present conditions, get from 5 to 
6 per cent. 


Cancellations a Factor 


The letter that will go out from 
Cleveland headquarters will ask for an 
additional 1 per cent in commission, 
not only for the men getting 5 and 6 
per cent, but also for those carrying 
large lines and now being paid 1 and 2 
per cent. 

But increase in traveling costs is not 
the only factor that has induced the 
travelers to make their request. Stories 
presented at the meeting related to 
cancellations that cut heavily into the 
traveler’s account. First the man of 
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the grip goes out, works hard, sells a 
good line of shoes, and then upon his 
return home faces the disheartening 
news that cancellations have cut down 
his commission. Then sales have de- 
creased considerably. 


Close Dealer Contact 


The travelers plan several meetings 
during the Winter, in order to keep in 
touch with their trade. Changes are 
coming fast and in view of conditions 
they feel that it is policy to keep in 
close contact with the dealer. 

George W. West was named by David 
Brill, who presided at the last meeting, 
to arrange for a dance which will be 
given in November under the auspices 
of the club. The date will be announced 
later. Retail merchants, clerks and all 
others in the trade will be invited to the 
dance. 


IN TERRITORIES 


Salesmen of Stacy, Adams Co. 
Out to Win 


Salesmen of the force of the Stacy, 
Adams Co. left recently for their terri- 
tories, making a start somewhat later 
than usual. W. H. H. Crane will visit 
the large cities from Chicago to the 
coast, and W. H. Larkin will travel 
from Mississippi River to the coast. 
John McElaney will cover the large 
cities of the Southwest, Carl Merrow 
goes into the Southwest, and Hubert 
S. James has the West Central States. 
Clarence P. Waide will cover Washing- 
ton, Philadelphia, Pittsburg, Detroit, 
Indianapolis, Cincinnati, Nashville and 
Memphis. 


WITH BOSTONIAN LINE 


Frank B. Rowbotham Starts on 
Trip About November 1 


Frank B. Rowbotham starts out with 
the Commonwealth Shoe & Leather 
Company’s line around the first of 
November. His territory permits of 
intensive salesmanship, as he covers 
Massachusetts, Rhode Island and east- 
ern Connecticut. 

Mr. Rowbotham was with Parker, 
Holmes & Co. for 12 years in Canadian 
and Newfoundland territory. Last 
January he went to Europe with the 
line, meeting the trade in England, 
France, Germany, Belgium and Switzer- 
land. 

For nearly two months now he 
has been spending most of his time at 
the Commonwealth Shoe & Leather 
factory at Whitman, learning the lasts 
and service of his new line. We know 
that he will start in his territory well 
versed in the styles of the season. 

There are some cities and towns in 
his territory where his fluent knowledge 
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Miss GHUKRAF], says: 


““They’re all up in. the air over the superb quality of 


GHUKRAF] Shoes’’ 
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The new home of 


GHUKRAF], Quality Footwear 


We extend a cordial invitation to all Tradesmen and Buyers to pay us a visit 
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of French will be most valuable. As a 
Frenchman he is a mighty good shoe 
salesman. 


KEEFE WITH NEW LINE 


Keefe Acquires Interest in Kauf- 
man-Fickett Shoe Company 


William J. Keefe, well known to the 
shoe trade of the country as a member 
of the Menihan Company’s salesforce 
of hustlers, has now assumed charge of 
the sales department of the Kaufman- 
Fickett Shoe Company of Syracuse, 
N. Y., in which city he makes his home. 
The Kaufman-Fickett Shoe Company 
was organized about a year ago and 
makes high-grade shoes for women. 
Mr. Keefe will cover the entire coun- 
try. He is now getting his samples 
ready. Moreover, he has acquired an 
interest in the company, which news 
was received with much pleasure by his 
hosts of friends. 


A SALES BOOSTER 


M. S. Klein Is an Enthusiast on 
Rubber Foot Appliances 


M.S. Klein heads the salesforce of 
the Kleistone Rubber Company, with 
Boston office at 11 High Street and 
factory at Warren, R. I. This com- 
pany was organized on April 14, 1920, 
and is now manufacturing a full line of 
rubber foot appliances. Besides being 
salesmanager, Mr. Klein is vice-presi- 
dent of the company; in fact, J. E. 
Stone, president and treasurer, and Mr. 
Klein were the two men behind the 
idea. Robert J. Homes is the secretary. 

M. S. Klein is well known to the 
trade of the country as a good fellow. 
He has made a host of friends, who will 
be pleased to hear that he will soon be 
out on the road to greet them and show 
the rubber heels, arch supports, bunion- 
ettes, and other accessories which the 
Kleistone Rubber Company is making. 


Salesmen and Territories 


Besides Mr. Klein, the following 
salesmen are now Calling on their trade: 
C. W. Phinney, Maine, New Hampshire 
and the eastern part of Massachusetts; 
F. J. Rode, Vermont, Western Massa- 
chusetts, Rhode Island and Connecti- 
cut; Alfred Meyers, New York and New 
Jersey; F. E. Dockerty, Michigan, 
Indiana, Ohio and Pennsylvania; H. 
Van Jean, the Far West; A. L. Howard, 
Illinois, Minnesota, Wisconsin and 
Iowa; S. Klein, Maryland, District of 
Columbia, Virginia, West Virginia, 
North Carolina, South Carolina, Georgia 
and Florida. 


A Contest 


The live way in which this business 
is handled is responsible for the success 


attained. One of the features recently 
instituted to stimulate the sale of arch 
supports and bunionettes is a Salesmen’s 
Contest, which has produced splendid 
results. ‘‘Where there is smoke, there 
is always fire,” said Mr. Klein, ‘“‘and 
at the rate they have been going, they 
are really raising a big cloud of smoke.” 


A Sales Enthusiast 


Mr. Klein is an enthusiast on his 
proposition and had the following to 
say regarding the rubber heels which 
the company is marketing: ‘The Spri- 
Foot Heel is a heel of real class. It 
will be especially popular on account of 
its good fitting features. It is a good 
heel for a good shoe, artistic, service- 
able and profitable—moreover it is 


M. S. KLEJN 
Salesmanager for Kleistone Rubber Co. 


extremely durable, assuring double the 
wear where the wear comes. Besides 
the heel, we make a full line of foot 
appliances, all of rubber compound. 
The Lynco Arch Support and other 
products of the old Lynn Rubber Com- 
pany need no introduction. Our busi- 
ness has increased about 600 per cent 
since we took over the old company. 
I feel that we are successfully marketing 
one of the very prominent heels in the 
country and all indications point to a 
still greater success. I am personally 
acquainted with every jobber in the 
United States.” 


A Pittsburgh Meet 


H. M. Bowles of Charleston, W. Va., 
recently visited Pittsburgh to attend a 
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meeting of the salesmen of the A. J. 
Bates Company, Webster, Mass. 


Gilliam Convalescing 


J. I. Gilliam of Kanawha, Charleston, 
W. Va., with headquarters at Hinton, 
was a visitor in Charleston recently. 
Mr. Gilliam was injured in a wreck on 
the Greenbrier branch of the Chesa- 
peake and Ohio railroad last April and 
is still unable to resume his duties. 


VISITS CHARLESTON 


J. A. Chambers of Huntington 
Calls on Trade 


J. A. Chambers of Huntington, 
W. Va., formerly connected with the 
Norvell-Chambers Shoe Company there, 
but now on the road with a line of 
shoes for another company, called on 
his Charleston, W. Va., trade and re- 
newed old acquaintances there recently. 


M. Meade in Politics 


Matthew Meade, salesman for the 
Meade Rubber Co., Stoughton, Mass., 
is candidate for the Massachusetts 
Legislature from the Seventh Norfolk 
District on the Democratic ticket. 
Mr. Meade has been helping ‘‘the other 
fellow” in politics for many years and 
although well fitted to represent his 
constituency has refrained from being 
a candidate for any State office. This 
year, his many friends put his name 
on the ticket, without even consulting 
him, as they were determined that he 
should run and run to win. 


ST. LOUIS TRAVELERS 


News of Live Wires, Noble, Conwell 
and Moder 


F. J. Noble has associated himself 
with the Vinsonhaler Shoe Company 
in the capacity of city salesman. Mr. 
Noble was formerly of the Noble- 
Moder Shoe Company of St. Louis 
and is well known to the shoe trade. 

H. P. Conwell, who for some time 
has been city salesman for Vinsonhaler 
Shoe Company, will now travel Iowa 
and Nebraska. 

Charles A. Moder, one of St. Louis’ 
most successful traveling salesmen, 
who formerly represented Vinsonhaler 
Shoe Company, and more recently con- 
nected with the James Clark Leather 
Company, has sold his home in St. 
Louis and moved to Los Angeles, Cal. 
He will represent the Brauer Bros. 
Shoe Company in California with 
offices at 1107 West 10th Street, Los 
Angeles. Mr. Moder is a member of 
the National Shoe Travelers’ Asso- 
ciation. 
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ANKLET TIES IN STOCK 


TWO HANDSOME PATTERNS 
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They are selling fast 
in the trade 


Order Quickly 


Se eT TTI SMT 


Patent Anklet Tie with instep strap. Black Kid “ey pase wed yn 
ornament at instep. Heavy turn 


H le. Full Louis heel. 
—< sole. Full Louis heel. Widths AA-C. 
Price $5.50 


Price $4.50 
No. 422—Same style in patent. 
Widths AA-A-B Price $5.00 


ELLIS-EDDY COMPANY  Shoemakers Haverhill, Mass. 
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A TRADE BUILDING NUMBER 


BUILT ON A SAFETY FIRST LAST 





Play safe with your big customers—the broad toed 

boys—by offering this popular seller. It is a 

genuine guarantee of foot comfort for your trade 

wearing triple E shoes. Besides this every shoe 

built on this last carries the distinctive La Crosse 
stamp of expert workmanship and high- 
est grade materials. See it, to show it is 
to sell it. 
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Our catalog also lists and describes other styles. 


No. 762— Comfortable feet make contented 
customers. This number is a trade builder. Choc Send for your copy. 
retan Blucher, unlined, welt sewed, with full quarter and 


ramp and irom gle vos csns “” La Crosse Boot & Shoe Mfg. Co. 


IN STOCK 
LA CROSSE, WISCONSIN ] 








’ Ready for Immediate Delivery 
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A Masterpiece 


Fit to fill the finest niche in the 
Hall of Shoe Making Fame, is the 


LUNDIN SHOE 


This fine Men’s Dress Welt fur- 
nishes the ideal combination of 
Comfort, Durability and reason- 
able Price, and builds your Trade 
upon a lasting foundation. 


“The LUNDIN Shoe 
Is right all through’”’ 


LUND-MAULDIN Ca, 


SAINT LOUIS U. S. A. 
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The Rialto in ancient days was the center of 
commercial activity. Here gathered all the 
masters of design in the various trades—the 
most highly honored of which was shoemaking. 
W.G. Whittier, the celebrated poet, chose the 
“Gentle Craft of Leather” as a subject for 
many of his works. Could he but spend a few 
hours in the Rialto Factory today, he would 
write something like this: 


“Ho! Workers on Rialto styles 

No need we now to tell 

That with their known attractiveness 

They cannot help but sell.” 
Time has brought many changes in 
shoemaking, chief of which is the 
making of footwear in quantity by 
machinery. ‘Thousands of shoes are 
in the making every day in the 
Rialto Factory—each pair styled to 
a salability standard, like the model 
shown here. 


Time and money unstintingly has 
been used on the development of our 
process. A visit with us will pay you 
many fold. 


RIALTO SHOE GOMPANY 
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BOSTON OFFICE , 215 ESSEX ST. E 
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OUR BUSINESS 
IS GOOD 


Does this sound strange to you, in 
view of present conditions? 


No doubt it does—this is why: 


We predicted a big drop in prices. 
When it came we had a very small 
stock on hand, while other whole- 
salers were loaded to the brim. 
The result is, that we can now offer 
shoes far below market prices. 


Take advantage of our foresight. 


HERE IS AN EXAMPLE 


Stock No. 10012 


y Grade Genuine Black 
VICI KID, Goodyear Welt, 
BROCKTON MADE, 1 
Heel, Our Joan Last. 

BtoD 3 to 8 


$7.00 


Stock No. 10014 


Same as above only with 
12-8 Heel and roader 
Toe, Our Vassar Last. 


The L. B. Schindler Shoe Co. 


99 Duane Street New York City 


**SNAPPY SHOES ALWAYS IN STOCK” 
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Few works of science or art are handsomer or more enduring than a perfectly 
arched Bridge. As nothing else in the world, beauty combines with strength and 
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creales per ever 


Don’t you realize that feet are 
the body’s arches—and_ that 
> shoes are bridges for the feet? 


Disregard of this essential fact is losing customers for you 

daily. For nearly all foot troubles are caused by shoes 
fitted from heel to toe, too short for the long ARCH from heel to ball, 
held together by the ‘“‘bowstring”’ of the foot. 
Ordinary footwear usually forgets this important cord. Shoes sold in 
your store today probably were fitted from heel to toe—compelling 
shoe and foot-arch to carry their loads assisted only by air. The shoe- 
shank soon breaks down, the foot’s forepart gradually pulls away from 
its heel. Under this continual super-tension, the fastenings of the vital 
“bowstring”’ eventually must give way and the foot flattens out. 
At last men are realizing that shoes to fit properly, retain pleasing ap- 
pearance and give best value must perfectly fit the ARCH and stay 
fitted, so that, though other parts of the shoe be worn to pieces, this 
essential tread-base—the foot’s BRIDGE—always remains as true and 
steady as the day it was first stepped upon. 


pC PRESERVEp 


Foes for MEN 


are the first and only shoes with double-anchored steel shank 
embodying the scientific principles of bridge construction— 
easily fitted and perfectly fitting from heel to ball. 


Moulded up to the exact angle of the inner arch of the foot is a patented, double- 
anchored, steel ceoah-—-soadliog the foot’s most delicate part in a snug, easy em- 
brace that eliminates all stretch, strain and friction, and wed onl the life a des 
and foot without sacrificing style. 

One of the greatest advances in shoe-making and shoe-fitting, it marks the begin- 
ning of a better era in shoe values—an entirely new type of shoe and modeling 
of last, yet a regular shoe for regular feet—of which your customers will be 
quick to say, “That’s the best fitting, best feeling, best looking, longest 
lasting pair of shoes I ever had on my feet.’ 


Send for Catalog and Prices. 





ing lo the eye—rendering service indefinitely. 








Not the Toe 
but the ARCH 


is really what creates comfort or dis- 
comfort in a shoe. When shoe-shank 
fits foot-arch perfectly and STAYS 
FITTED, a man’s toes will take care 
of themselves ! 


That is why such a slender, aristocratic 
shoe as the ARCH PRESERVER 
shown above can be worn without the 
least bit of ‘‘pinching.”’ 


There’s a style for every preference. 








E.T. WRIGHT & COMPANY, Inc., Rockland, Mass. 
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Satin and Suede 
Dardenella ‘“S.ut22’ pump 
In Stock — Ready to Ship 





Dardenella Two Strap Dardenella Two Strap 
Button Pump Button Pump 


2% to8 
2% to8 


Goldman Shoe Company 
1327 Washington Avenue St. Louis, Mo. 


Me scccecnsscncnncsnccenescnngnnccncnnsenscceasesceessseneezass 
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IN STOCK 


After Dec. Ist. 

















CANNOT 
RIP 


“JT°HE SALOME,” our latest model, shown above in 
ane Sas Pink, Baby Blue, Copen Blue, Old R 
“EVERY PAIR A PICTURE” Orchid, “Light “anal, haoande, Purple 


Note the graceful lines and perfect fitting qualities. $1.50 
Also featured in Black Satin, Brown and Gray Ooze Calf, RED, BROWN, NAVY, MAROON, OXFORD 
Black, Gray and White Kid. $1.40 
“EVERY PAIR A PICTURE” SPE SST, 
3% Off 10 Days 


JACOBS & THATCHER CO. | waqp.RITE FELT SLIPPER CO. 


LADIES’ SHOES (Rosemill Products) 


Fog fae ?_ eas 163 Livingston Street BROOKLYN, N. Y. 
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JANUARY 10-11-12-13, 1921 


Now’s the time to plan your work so as to be in 


a position to attend “the World’s Biggest Shoe Show in the 
Finest Exhibition and Convention Building in the World.” Thousands 


of retail merchants, who heretofore have not attended conventions, will 
be attracted by the most interesting and extensive displays of shoe store wr? 
“World’s 


ture, office appliances, display fixtures and delivery vehicles in the 

Fair” Division which will also house a miniature shoe factory in actual operation as well as a 
model shoe store and model shoe repair department in action! All that taste and experience 
aided by original minds and a lavish expenditure of time and energy can accomplish has been 
done to make this great event a record breaker from an educational viewpoint. Over 150,000 
square feet will be devoted to exhibition purposes alone! This mammoth spectacle, which will in- 
clude the quintessence of everything of interest to retail shoe men will be constantly and contin- 


uously punctuated with pleasurable surprises too numerous to mention! 


1921 NATIONAL CONVENTION COMMITTEE aes 
QUAL'TY, 


National Shoe Retailers’ Ass’n gusy 
224 PLANKINTON ARCADE . = 
Milwaukee, - Wisconsin pasate 


MILWAUKEE 
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LINCOLN SHOES 

for 

BIG BOYS BOYS~ LITTLE MEN 
IN-STOCK FOR IMMEDIATE DELIVERY 





3704X—Big Boys’ Mahogany Side Bal, 


: 
: 
5 
é Goodyear Welt, Single Sole, Chicago Toe, 
: 





6%-9, C, D and E wide. Price... . $5.10 
3704—Boys’ Mahogany Side Bal, Good- 
year Welt, Single Sole, Chicago Toe, 1-6, 


A full line of Good- C, D and§E wide. Price $4.25 
year Welts and Mc- 
Kays in Black and 
colors carried In 
Stock. Write for 
copy of FALL 
CATALOGUE 











3602—Boys’ Chrome Gun Metal Foxed 3604—Boys’ Chrome Gun Metal Bal, 
Blucher, Mat Top, Single Sole, Goodyear Mat Top, Goodyear Welt, Single Sole, 
Welt, Princeton Toe, 1-6, C, D and E Chicago Toe, 1-6, C, D and E wide. 


wide. Price 


MARSTON & TAPLEY COMPANY 


a MANUFACTURERS 
= DANVERS MASS. 
o 
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Here’s the formula 
for getting 
Business this Fall 
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Have something different— 
radically different — shoes 
that fairly sparkle with 


ORIGINALITY 


J&K 


Novelty Boots 





of the beaten path.” We set out to build a line 
entirely different from the ‘“‘Ninety and nine’ — 


AND WE HAVE DONE IT. 


If you want something really different, get the 
exclusive sale in your city for the exclusive 
J & K boots, and you'll have an edge on com- 


petition. 


| 


Wire or write today that you 
want to see our ‘*Arch-Fitting”’ 
Novelties for Fall 











The Julian & Kokenge Co. . 


CINCINNATI : j 





Pana | 
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: ; for Fall—now being shown—are absolutely ‘“‘out 
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RE-NEWS Heel 
and Sole Edges 


—and, better still, the newness 
lasts. It does not rub off. 


REPCO 
Heel and Edge 


ENAMEL 


adds a much-needed ‘‘finish- 
ing touch”’ to shoes. Favored in 
the home as well as the repair 
shop. It will not soil or harm 
clothes. Contains no varnish, 
shellac or other gummy sub- 
stance. To meet every modish 
need Repco can be had in Hav- 
ana Brown, White, Ivory, Light 
Gray, Dark Gray and Cham- 


pagne. 


UNITED SHOE MACHINERY CORPORATION 
BOSTON, MASSACHUSETTS 


BRANCHES 


87 Main jcbacee 1 err 124 Main 
Brockton, Mass i7ee, M 306 Broad a ig, N. Y....00.--.39 Warren 
Cincinnati.......... ..708 Broadway arlboro, Mass. ......... 11 Florence Philadelphia.......... 221 North 13th 
Chicago.............18 South Market Milwaukee 258 Fourth Rochester, N. Y........-s;. 130 Mill 
Haverhill, Mass 145 Essex 216 Chartres 
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eek NOVEMBER 15-20 


A large group of leading magazines and newspapers blanketing 
every section of North America are being used in an incompar- 
ably extensive and powerful advertising and educational cam- 
paign to impress upon the people that their foot sufferings are 
needless and urge them to let the Practipedist in a local shoe 
store demonstrate this happy fact on their own feet. 


Nine of every ten people have some foot trouble which can be 
corrected through the use of Dr. Scholl’s Foot Comfort Appli- 
ances. Practically all of these will read and heed this com- 
pellingly attractive large-space advertising. Hundreds of thou- 
sands will also attend public lectures given by Scholl experts. 
The campaign is fast working up to its climax—Dr. Scholl’s 
Demonstration Week, Nov. 15-20. 


THE SCHOLL MFG. 


TORONTO LONDON 





The nation’s press proclaims 
the special observance in leading shoe stores of 


Dr. Scholl’ 
emonstration 


143 








Let us help you to make this 
advertising YOURS 


For the purpose of linking up your store 
to the Dr. Scholl’s Demonstration Week 
campaign we will furnish you gratis special 
window trims, literature bearing your own 
name, moving picture slides, newspaper ad- 
vertising plates and numerous other effec- 
tive helps. Write our Dealers’ Service 
Department for them today. 


Practipedic 
Training Free 


If you have salespeople taking the home 
study course in the American School of 
Practipedists, urge them to push right 
ahead with their studies. In case you have 
no Practipedists, remember that we have 
arranged to furnish enrollments for your 
salespeople without charge. By starting at 
once and studying hard and continuously, 
they can graduate in time for Demonstra- 
tion Week. 


CO. 


LARGEST MAKERS OF FOOT APPLIANCES IN THE WORLD 


213 W. Schiller St., CHICAGO +2 339 Broadway, NEW YORK 


PARIS 
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Governor Bradford---tower of strength for the Pilgrim Colony--- 
had as his coat of arms the emblem shown above. 


In the kid market the tower of strength is 


NEW CASTLE KID 


symbolized by the tower--and--castle emblem that you know 
so well. 


BLACK WHITE COLORS 


New Castle Leather Company, Inc. 
NEW YORK 


MONTREAL, CANADA BOSTON CHICAGO CINCINNATI 
and the Principal Leather and Shoe Centres Everywhere 


Factory : Wilmington, Del. 
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Stock No. X251 — Patent Stock No. X252—Dull Calf = 
Leather Opera, 2%-inch Full Opera, 2%-inch Full Louis 5: 
Louis Wood Heel. Price $6.00 Wood Heel. Price...... $6.15 is 
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Stock No. X305—Glazed Kid Plaza, Jet oh 
Beaded Tongue, 24-inch Full Louis Heel Stock No. X353—Patent Leather * Mem, he 
SR rd Rhoda by Abt ae eee, Sania $8.35 24-inch Full Louis Heel. Price... Var 
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Stock No. X306—Same in Dull Kid with 
Steel Beaded Tongue. Price....... $10.50 
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Stock No. X312—Same in Bronze md. lar 
= Bronze Beaded Tongue. Price..... $10.50 SS 
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E are announcing the opening of the 
stock room at No. 211-215 Sheidley 
Building, Ninth and Main Streets, Kansas 
City, Missouri, where we intend to carry 
regular stock lines as fast as we can get them. 
At present the Kansas City Depot has Num- 
bers X251, X252 and X300. 
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Nathan D. Dodge Shoe Co. 
Newburyport, Mass. 


4 

4 

E, T. Fogg JJ P. p. hearehy Josh Shaw M. C. eee ene A r 
Boston ork hiladelphia Chica Francisco, Cal r 
183 Essex St. 751 Niacbridee Bidg. 600 Denckla Bidg. 20 W. J calle Blvd sone Buildin; 4 
1115 Great Northern Bidg. 770 Mission St. 4 

Harry Wheeler Shoe Co. a W. ag . Rosenthal Fred Fuhrman Bert Grosskurth r 
lontgomery, Ala. ansas i pagna Bidg. Mexico 163 Yonge St r 

223-227 First National Bank Bldg. a Ridge Bidg Riedl a Manila, P. I. Hotel Regis Room 7, Toronto, P. O. { 
Canada 4 
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Care of Consolidated Steel Corp. se 
Royal Bank of Canada Bidg. 
Havana, Cuba 
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RARE 


All goods sold F.O.B. Newburyport, terms, net 30 days. Single pairs. 25 cents a pair extra 
Prices and Deliveries Not Guaranteed 
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Exclusive Makers of the Best Shoes for Boys, Girls and the Babies 


SEND YOUR ORDER TO THE FOLLOWING 
DISTRIBUTING HOUSES 


CHICAGO NEW YORK BOSTON 
312 W. Monroe St. 123 Duane St. 100 Summer St. 


ST. LOUIS PITTSBURGH PHILADELPHIA 
1408 Washington Ave. 123 Penn Ave. 51 North Third St. 


FACTORIES 
Annville Middletown Lebanon No. 2 
Lebanon No. 1 Palmyra Elizabethtown 
Pennsylvania 
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703. Gun Metal Bal. 
Goodyear Stitch 
Dull Top Eng. Last 
Boys’ D-E 2%- 5% $2.85 
Youths’ D-E 1-2 2.50 
Little Gents’ D-E 10 -13% 2.25 


701. Same in Blucher. 


Mr. Retailer: 


Are You Cashing In On School 
Shoe Trade? 


Guarantee satisfied customers throughout this 
school year by keeping your stock sized up 
with dependable Kreider styles. 


Customers once sold Kreider shoes are yours always. Their quality is the kind 
that builds trade. They are the BEST SHOES FOR BOYS, GIRLS and the 
BABIES. 


Write us for a copy of our Catalog No. 18 just off the press. All numbers shown 


+ in this Catalog are carried 
IN STOCK 


FOR IMMEDIATE DELIVERY ry 
| as 


or” ~ 


by 
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B647—Cherry Calf Brogue Oxford, Tremont 
Last. Code—Classic. Widths AA to D. 


Price $7.00 





IN STOCK 


Branded and Unbranded 


B529—Cherry Calf Bal. Perforated Vamp, 
Pointer Last. Widths, AA to D. i 


Price $9.00 


B538—Mirror Patent Oxford for Dancing and 
Dress Occasions, lightweight construction with 
flexible sole. Windsor Last. AA to D. 


Price $7.00 


B633—Brown Cordovan Oxford, Tremont Last. 
Code—Craft. Widths, AA to D. 


Price $8.00 


A few of our IN-STOCK styles ready for immediate delivery— 
Send for Our Fall and Winter Catalog 


CHARLES A. EATON COMPANY 


** The Sterling Shoemakers of New England ”’ 


DETROIT—461 Book Building 


BOSTON— 183 Essex Street BROCKTON, MASS. ATLANTA—238 Peachtree Arcade 


NEW YORK—127 Duane Street 
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The shoes illustrated in this advertisement are serviceable a 
well as beautiful. 

Dealers will make no mistake in ordering any one of these 
numbers. 

Add 10 cents to price quoted for orders for less than six pairs 
of a number. 


eteienertantataeneil 
TheHOLTERS COMPANY 


CINCINNATI,OHIO 














* e ° 
Descriptions and Prices 
No. 213—All Glazed Kid 8% 
Imitation Te. 1% 
eel, 90 last. 
rye tg eh AA-4% to 9: 
A3% at? 93,83 & 9; C2% 
to 
Add Ry cents for sizes 8% and 9. 
No. pan teme as 213 in Brown 
Kia eecee eee BBG 


222—Black Glaz-d Kid, 

inch Welt, GRENADIER 

Imitation Tip. 2% leather 

Louis Heel, Imitation collar, per 

brag with fleur-de-lis perforated 
rop 51 last 


rye 7%: AA-4% to 8; 
A-4 to 8; ves to 8; C 
and D-3 to 8 - 89.40 


No. 224--Same a; 223 in Brown 
Kid $9.50 


No. 210—Brown Novilla Kid 

8% inch — Welt, 1% inch 

Cuban Heel, 88 

AA-4 to 8; A3% to 8: B-3 
8:C.D2% to8 $7.00 


No. 214—Glazed Regent Kid 8% 

inch English Welt. Imitation 

Straight Tip. 1% inch Cuban 
last 


te a 
Add 30 cents for sizes 8% and 


No. 211—All Glazed Kid 9 inch 
Welt, Imitation Tip, 2% leatber 
Louis Heel, 51 last. 
AAAA¥% to 8; AA-4 to 8, 
— to me B, O and D-2% 

é -88.15 





No, 212—Ginzed Regent Kid 8% 
inch Welt. Tip. 1% Military Heel. 


; D3 to 

No. gh ape as 212 in Brown 
Side Cal + eteeee $7.50 
No. heat ms Glazed Kid 8 inch 
E-TOP. 1% = inch 
. 85 last with arch 
supporting shank piece and extra 

Inne —s:. 's. 

RB — 


E-3 

Add 30° conte for sizes 8% and 9. 
219—Glazed Kid Vamp. 
Glazed Regent Kid .Top, 8 och 
Sen, Tip. 1% 
Wingfoot, rub’ -r 

lift, v4 last. 

Ath to 8; Pat 


: Ae D-3% to 9..$7.60 
Add 30 sae for sizes 8% and 9. 


TERMS: 
NET 30 DAYS 
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Descriptions and Prices 


No. 202—All Glazed Kid 8 inch 
Welt, Tip. 1% inch Military Heel, 
99 last. 
AA-4% to 8; A-4 to 8; B- 

3% to 8; C, D-3% to 8..$7.90 


No. 216—Brown Brazil Kid, 8% 
English Welt, 1% inch Military 
Hrel. 92 last. 
AA4A% to 7%; A-3% to 8; 
— to 8; C, D-2% to 

$7. 


No. 221—Glazed Regent Kid, 
10% inch Welt, GRENADIER 
Root, Imitation Tip, 1% inch 
Cuban Heel, Imitation collar, per- 
forated with fleur-de-lis perforated 
drop piece. 90 last. 

AAA-5 to 7%; AA-4% to 8; 

A-4 to 8; B-3% to 8; C 

and D-3 to 8 


No. 222--Same as 221 in Brown 
Novilla Kid .8 


TERMS: 
NET 30 DAYS 


©. 220—Glazed Regent Kid 8% 

Inch wee oe inch leather Louis 
Weis to 8; A-4 8; 
B-3% to 9; © and Ds to 


$7.65 
Add 30 cents for sizes 8% and 9 


7 a5 Kid Vamp, 
Top. 8 inch 

Flexible Welt, Boten Ra oy 
Straight ho 1% Cuba 
Heel, las! 
Rin to 8: : A-4 to 8; B-4 

t1 9: C and D-3% to 9. —— 
Add 30 cents te for sizes 8% a 


No. 128-@ lazed Kid Vamp. Dull 
Kid op, inch Flexible Welt. 
Sofsbu. h common sense 
heel, 33 is st. 

A-5 to 8; B-4% to 9; C, D. a5 


B4- to 
Add 30 cents for sizes 8% and 9 
No. 142—Glazed Kid Vamp. Dull 


inch Flexible Welt. 
1% iach common 
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The HOLTERS COMPANY 


CINCINNATI. OHIO 
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-GALLUN. 
QUALITY 


Four Staunch Leathers 


VIKING 
CALF 


A STRONG grained mellow calfskin 
that is moisture-repellent. This 
leather does not peel or chip and is 
especially adapted for a high-grade shoe. 
Viking Calf is favorably known and 
universally used by discriminating shoe 
manufacturers. It takes a brilliant 
polish and is offered for the coming 
season in five colors and black. 


NORWEGIAN 
VEALS 


ta of Gallun’s specialty leathers— 
a heavy, rugged, high - grade 
leather that is the first choice of high- 
grade manufacturers for the popular 
brogue shoe. Norwegian Veals are 
suitable for both men’s and women’s 
shoes and are produced in two colors 
and black. 


MANDARIN 
SIDES 


CHROME tanned side leather 

made in glazed and boarded finish 
and offered in two colors. Mandarin 
Sides are strikingly attractive and of 
the highest integrity. They are de- 
signed to meet the call for fine shoes 
that can be sold at prices demanded by 
the great majority. 


AZTEC 
CALF 


AP EC CALF is recognized the 
world over as the standard of 
excellence for Spring and Summer shoes 
for men, women and children. Pliable 
and strong, this leather is pleasing to 
the eye and comfortable on the feet. 
Aztec Calf will be offered in the coming 
season’s fashionable shades. 


A. F. GALLUN & SONS CO. 


MILWAUKEE, WISCONSIN 
A. F. GALLUN & SONS, Inc. 


H. A. ELY, Manager, 


11 EAST ST., BOSTON, MASS. 
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IN STOCK 
# 1000 


One of our S ecial S| made ina 
good grade of lack Glazed Kid 
over our new “123 — . An —— 
carrying a Wingtoot rubber 
half hes ona ia military. 
Fills a real staple need in any 
retail establishment. 


Widths AAA-D-- Sizes 2k to 9 
Price --Lowest market price at 
time of auotation. 


MOORE- ATAFER’ 
“AHOE° MFG °CO° 
BROCKPORT. N.Y. U4A. 


NEW YORK OFFICE: 608 MARBRIDGE BLOG., BROADWAY AT 34% ST. 
JACK E. JESTER, MGR 
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Boudoirs 2 Felts 
In Stock Now 
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7540—Quilted Satin, Turn Boudoir, Silk Pom- 
pom Ornament and quilted sock lining. Colors: 
Black, Lavender, Pink, Lt. Blue and Rose. 


1710—Black Cab. Turn Boudoir. Price. .$2.05 
1705—Black Cab. Turn Boudoir. Price.. 1.60 
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906-721—Felt Ribbon Trimmed Moccasin, Soft 
Padded Chrome Sole. Colors: Lavender, Rose, 
Lt. Blue, Orchid, Sapphire Blue, Taupe, Pink 
Green, Oxford. 
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Tan Russia Oxford Fonda 


$7.50 


“She 
Whitney - Roth Shoe 
Company 
Footwear Specialties 
1251 West Sixth Street > 

Cleveland Ohio 





UPHAM BROS. SHOE CO, 


Stoughton, Mass. 
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SAY SBSZAY 
TWO STAPLE STOCK % EVANGELINE 


STYLES THAT ARE ® WELTS fr WOMEN 
SOLID VALUES 
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FAMOUS 


No. 4131 Crumbs of Comfort 
pee wide —— 89 (Reg. U. S. Pat. Off.) 
ast, 14-inch Goodyear 
Wing Foot Rubber Heel, SHOES 
Real Tip. Widths A, B, 
Cand D. Price.....$6.30 
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IMPROVED CUSHION SOLE 
SHOES, DR. A. REED, PAT- 


ENTEE, 1900, 1901. THIS IS 
Catalog NOT THE ORIGINAL DR. A. 
REED CUSHION SHOE PRE- 


On VIOUSLY PATENTED BUT 
HIS LATEST INVENTION. 
Request 
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No. 4134 DAVIS 
Large Ankle, Mock, Kid NEW PROCESS 
olish, 74 Last, Goodyear A FLEXIBLE 
Welt, 8-inch Top, 1%-inch 
Cobia Hel. Wide CUSHION SOLE 
DandE. Price $6.50 McKAY 
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Can We Send You Our Spring In-Stock Catalog? 


A. H. BERRY SHOE COMPANY 


PORTLAND, MAINE 
BOSTON OFFICE 428-430 ALBANY BLDG. 
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F all shoe leathers that are in general 
use, not one Is so broadly and gen- 
erally known to the public as VICI. 


The reason is, of course, that in originat- 
ing VICI, Robert H. Foerderer placed so 
many betterments in shoe leather before 
the public, that VICI became, and has 
stayed, a household word. 


VICI KID is made today in strict ac- 
cordance with the high standards set by 


its originator. 


Robert H. Foerderer, Inc. 


Sole Producers of Vici Kid 
Philadelphia ‘3 : $3 Pennsylvania 
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Shere never has been an) other 


Oct. 16, 1920 
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i : No. 2039 
tbr’ Gun Metal J 
u Polish 

a “Wearproot” i 
5-8, $2.85 834-11, $3.25 
1134-2, $4.00. \ 
H . ee q 
Lt (1) Goodyear Welts for Boys, Youths and Little Gents. Bals and Bluchers. Broad toe i 
Se and English lasts. ‘“‘Wearproof” Linings. 
Ae (2) Turns for Babes and Infants, in staple colors as well as all the newest color combina- \ 
Te tions. i 
hee 


(3) Goodyear Welts for)Infants, Children, Misses and Growing Girls. ‘Wearproof” 
linings. A complete line from start to finish. 


q Chipman, Harwood Co. 564 Atlantic Ave., Boston, Mass. 


BOYS _“&" 
SHOES 


a 
— 6 —. ee — + — 6 0 -— 2 ~— + ~~ 5 a 








— 
ya 




















' 
j Real Values 
ay 
i} . 
} ‘‘Honest Wear in Every Pair’? Ready for Immediate 
} Delivery 
t 255—Boys’ Bro. Bal, West Point Toe. 1-6...............$3,50 WEST POINT LAST 
a ee <el 257—Boys’ Bro. Bal, Plaza Toe. 1-6.................... 3.50 (Boys’) 
; 259—Boys’ Tan Bal, English Toe. 1-6................... 3.25 
q 269—Boys’ Gun Bal, West Point Toe. 1-6............... 3.25 
: 271—Boys’ Gun Bal, Plaza Toe. 1-6.................:.. 3.25 
275—Boys’ Gun Bal, English Toe. 1-6.................. 3.25 
374—L. M. GUN BAL, NEWTON TOE. 10-13%....... 2.75 





Marston & Brooks Co. 


MANUFACTURERS 


Hallowell - Maine 


yr 
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Page adie 


a” 





Oct. 16, 1920 BOOT AND SHOE RECORDER 





After years of experimentation 
we have perfected our 


ARCH PROTECTOR LINE 


Made on various lasts, and in a 
variety of styles 


Delivery, one to four weeks 


THE VAL DUTTENHOFER SONS CO. 
CINCINNATI, OHIO 7 
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The Stepping Stones to 
Profitable Business 
with shoes made of 


ANIA oleae el} 


ROVILLA KID 


“*It does not scuff’ 


They look good. 
They feel good. 
They sell good. 


Because 
They are good. 


Shoes made of Novilla 
Kid assure a most liberal 
profit to manufacturer, 
retailer and wearer. 


Write us to-day for 
full particulars 


CASTLE KID CO. INC. 


Originators and Makers 


CAMDEN,N.Jd. 
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. WHITE BuCcK OXFORD : 
: VAUGHAN’S IvORY SOLE AND HEEL” 
a GOODYEAR WELT : 
@ A REFINED MODEL FROM OUR EXTENSIVE a 
a] LINE OF OUT O’DOOR STYLES ANSWERING al 
= A COUNTRY WIDE DEMAND FOR SPORT a 
eg AND OUTING FOOTWEAR FOR SPRING AND ig 
3 SUMMER. @ 


DONN D. SARGENT CoO. 


WOMEN'S WELT AND MCKAY SHOES 


SALEM, MASSACHUSETTS 





BOSTON OFFICE 
195 ESSEX STREET 


' 
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Ready To Ship They. 
NOW A, 


From our 6 Depots No. 1700 
| CHICAGO a 
34S. Wells St. Turnpike 


DALLAS In Stock AA—D 
1003 Commerce St. Price $7.50 
SAN FRANCISCO 
770 Mission St. 
PITTSBURG 
134 9th St. 
PHILADELPHIA 
4th g Commerce Sis. c 
NEWBUR YPORT Fae ieee 
m Wingfoot 
Rubber Heels 



























































24 Hour Shipment is assured you on the best sellingymen’s styles oa hour 5 Stock De as well 
our Factory Stock at Newburyport, Wiaws Complete ‘Catalog on request. - — 


The Allied Shoe Co., 10 High Street, Boston, Mass. 


AJUSTO BOOT.TOP FORMS MAKE 
CUSTOMERS OF PASSERSBY 


by giving your display boots that smooth, smart, snappy appear- 
ance. Easily adjusted to all heights of boots. Durable and practical. 
No springs to get out of order—no screws to adjust—the slide does 
the trick—it expands the form and your boot top assumes smooth 
graceful lines. Model No. 2 for A and B width boots. Model No. 3 
for C and D widths. Model No. 5 forms up spats, sizes 1 and 2. 


Price $3.00 the dozen, Net f. 0. b. West Somerville. 


U.S. SPECIALTY MFG. CO. 


Showing “‘Ajusto” Boot Top 115 JOSEPHINE AVENUE "s WEST SOMERVILLE, MASS. 
Form Before Shoe Is Laced (Formerly of Pittsburg, Kansas) 








PIECE O TABLEWARE may be solid silver without 
the “sterling” stamp, the accepted “Hall Mark” 
of quality. 
But you don’t know. 
A Bank might be honest and efficient without Government inspection. 


But you don’t know. 

A business concern may be absolutely responsible without a commercial rating. 

But you don’t know. 

A publication may have the circulation it claims without verification by the Audit Bureau of 
Eiseulations. 

But you don’t know. 


Better Be Sure. 
The circulation of the Boot and Shoe Recorder is verified by the A. B. C. 
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BROGUE OXFORDS 
IN-STOCK 


SUEDE THEOS 
IN-STOCK 


FALL BOOTS 
IN-STOCK 


[ Style 231 


231—Black Suede Theo Tie, Cov. F’1 Louis Heel A—D $7. 00 
232—Brown 25 Nubuck Theo Tie, Cov. Full Louis 


Style 279 


7.00 200—Semei in Dall “Cal f. iw 


D A 
a a Cov. 273—Same in White Nubuck 


233—Beaver 23 Nubuck Theo Tie, 
Louis Heel. A-D 


218—Black Suede —. Plain Toe, Cov. 


— Kid Th , Cuban Heel. a uis Heel. A 7.00 
et ek oo Tie, Cuban Hee . 224—Black Suede Oxford, Im. Tip, Lea. Cuban ape 


110—Black Kid Theo Tie, Cuban Heel. B-D. 


26 1—Patent Theo Tie, Cuban Heel. A-D. Heel. 
ee 219—Black k Suede '2-Eyelet “Tie, Cov. Full —- 


Heel. 5.50 


223—Brown 25 Nubuck 2-Eyelet Tie, Cov. Full 
Louis Heel. B-D 7.00 
236—White Kid Theo Tie, Cov. F’] Louis Heel. B-D 6.50 
235—Black Kid Theo Tie, Cov. F’] Louis Heel. B—D 6.00 
205—Dull Kid Theo Tie, Leather Louis Heel. A-D 5.00 
204—Patent Theo Tie, Leather Louis Heel. A-D.. 5.00 
109—Black Kid Theo Tie, Leather Louis Heel. B-D 3.75 








FULL LINE OF 
FELT SLIPPERS AND OVERGAITERS IN STOCK 




















Style 432 


132—Patent Lace, Mouse _ 
Top, Military Heel $6. 


106—Patent Lace, Gray Buck 
Top, Military Heel 


409—Patent Lace, Dull Top, 
Cuban Heel $5.50 


116—Hav. Brown Kid Lace, 
Brown Buck Top, Military Heel. 
$6.50 


428—Black Kid Lace, Gray Buck 
Top, Military Heel 5 
450—Hav. Brown Kid Lace, 
Brown Cloth Top, Im. Tip, Mili 
tary Heel $5. 417—Mahog. Lotus 8)inch 
447—Black Kid Lace, Gray Cloth Brogue Lace, Im. Wing Tip, A-D 
Top, Im. Tip, Military Heel. $7.00 
$4.50 418—Gun Calf, 84-inch a 


Similar Styles With Louis Heels Lace, Im. Wing Tip, A-D..$7.00 


Style 417 


Style 461 


461—Black Kid 9-inch Lace, Lea. 
Louis Heel, Welt. A-D....$7.00 
463—Same Style, Im. Tip, Welt. 
A-D $7.00 
459—Same Style, Extra Ankle, 
Welt. $7.00 
479—Black Kid 9-inch Lace, 
Plain Toe, Lea. Louis Heel. A- 
D $6.50 
421—Black* Kid 9-inch Lace, Mat 
Top, Leather Louis Heel. A-—C. 
$6.00 
491—Gray Kid 9-inch Lace, Lea. 
Louis Heel, Welt. A-D. ..$7.50 
467—Hav. Brown Kid 9-inch 
nt Lea. Louis Heel, Welt. 


Similar Styles With Military Heels 


Send for Complete List of High and Low Shoes That Are In-Stock 


THE BOARDMAN SHOE COMPANY 


BOSTON (9) 564 ATLANTIC AVE. 


/ MASS. 
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Americas Popular Shoes 
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Americas Popular Sports 
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COLLEGIATE FOOTBALL GAME 
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C.S.MARSHALL COMPANY 


BROCKTON, MASS. 
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M-C McKAYS 
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You ask yourself this question as you review your 
weekly sales. Every live shoe merchant quizzes him- 


self in the same manner. 
And what are “‘best sellers’’? 


Usually shoes made over snappy lasts, with lots of 
style. Usually shoes moderately priced—within reach 
of the average woman customer who wants the best at 


the price she is able to pay. 

And last but not least, shoes which bring you fair and 
liberal profits. 

And foremost among the “best sellers’ you’ll find M-C 
McKays. 


MITCHELL-CAUNT CO. 


Factories, Lynn, Mass. Boston Office, Lincoln St. 
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212 ESSEX STREET C. H. DANIELS, Pres 


Consolidated Shoe Company 


Boston, Mass.,U.S.A. 
Yes, They eT Say Ready for 


Are er \ . Immediate 
In Stock! ny | Delivery 


No. 921—Patent foxed dull 1 No. 953—- Patent foxed, 
top, plain buttons. Sizes FLEXIBLE white cab. top, Milo but- - 
a ae “FOOT-PRINTS” tons. Sizes 1-5. ....$1.45 


No. 954—All White on whole quarter, 
No. 923—Black Kid foxed, Milo buttons. Sizes 1-5 $1.45 No. 971—Brown Cab. 


plain buttons. Sizes 1-5. No. 951—All Brown whole quarter, Milo foxed, white cab. top, Milo 
$1.20 buttons. Sizes 1 $1.45 buttons. Sizes 1-5. .$1.45 


These little shoes are made by our associated factory at Rochester, N. Y., the largest 
makers in the world of so-called ‘‘First-Steps”’ 
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High Style Novelties 


In Stock 


Sample pairs 
on request 


Hand Turned Eight-Eyelet Bootee, 18-8 Cov- 

—_ Toe oe a carpe ered Full Louis Heel and Silk Worked Eyelets 

i 8267—Black Ooze Calf, Pat. Lea. Inlay. . oe 00 

3e1_Bleck Viet Ki 7.50 8264—Black Vici Kid, ‘Gray Kid Inlay.... 8.50 

362—Black Ooze Calf ? 8265—Gray Kid, Blue Kid Inlay 9.00 

371—Gray Ooze Calf................. 8266—Havana Brown Kid, Brown Satin Inlay 8.75 
A 


“PreneShee hoe Gepany, : 
Womens Specialty Footwear : 


143 DUANE STREET, 
NEW YORK. U.S A, 
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Changes in Business 


Current Events in Failures, Suspensions and Activities 
in the Shoe and Leather Trade 


} 
rf 


: 
: 
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Failures 


Boston, Mass.—Barnett Shoe Co., wholesale shoes, 
reported involun petition in bankruptcy 
filed by creditors. Ina communication sent 

on recently by their assignee it was sta’ 
thati met was oan tt $15, 000 and that 
$3,000 or $4,000 might be realized 
From ir receivables and merchandise on 


on, hats. —True W. Fogg Bod Go heel manu- 
ly facturers, reported has bee n adjudicated a 
t, and the first inating of creditors 
id October 22. 
Springfield, Mass—B. Feldman & Son, Lentier, 
reported assigned to Jos. B. Co 
pectey meeting of creditors called for Saba 


Mobile, Ala.—Imperial Shoe Co., shoes, rted 
of creditors was called for Oc 18 


Haven, Conn.—Samuel Caplan, shoes, re- 
vorted has filed a spogit in bank. 
ruptey, at F000. 


New You City Louie _ (746 10th Ave.), 
meeting of creditors called. 

Chain Shoe Distributors Co., Inc., whole- 

sale shoes, is in financial difficulties, 
owing all told about $5,000, and the assets 
are nominal, consisting of fix fixtures, a few shoes 
and = a few outstanding accounts all of 
whic: d not exceed in value for 
puaaanel dan 2290, Sth that. 

A. — tor ole. shoes, re- 


ported petitioned into bankruptcy. 
ported recei uted. 

Durham, N.c- CW. it Slater Co., shoes, reported 
assi, 4 

Orange, N. J.—Joseph Morris, shoes, reported 
assi a 

Brooklyn, N. RSI Gh wag oe Pitkiv Ave.), 

meeting of creditors called 


urers, reported nto s 
Brooklyn, ‘N "N. Y.—Macey’s | toe Inc., 
reported assigned to one Cohen. A 
creditors was held on October 2, at meiting of 
that Sgr oe merchandise in 


consisting of stock stock $9,000 to ya g10000 at and th that 
they owed in addition to merchandise in- 
debtedness $1, ae 2 Harry Stern, bow A al 

so 
$350 to the = an extension 
of one year in which to pay their obligations at 
the rate of $200 em Neat Claimed that they 
be a ral net of $800 week at a profit of 30 


Newark, 1 oN. a -——N. Y. & N. J. Bargain House, 
shoes, etc., reported S. Sidney Eileer has been 
supeinted receiver under a bond of $7,500. 
action followed the filing of an involun- 

tary petition in bankruptcy me @ local attor- 
ney representing creditors. liabilities are 
estimated at about $12,000 aa the assets at 


about 
; Akron, Ohio—Mark R. shoes, etc., 
ported potavert ust tate = x o “ag 
—- Pa—K Boot. & & Shoe Co., wholesale and 
in held. prectag pte 
Dyenea "Tenn-—Hubberd Bros , Shoes, etc., 
ported filed a voluntary al petition in od 
pans of Reported receiver appointed. 





Changes 
Boston—Standard Slipper Co., FA and ~ Bipeet | manu- 
acturers, i 
foes, of $35.0 ere with 


ee me —Nora N. 
IC), shoes, filed married woman 


Chicago, pe a yp Shoe Co. (1005 E. 75th 
=. wholesale shoes, Thomas Prentice re- 


Oaleski & Martinowski (3229 S. — St.) 
shoes, succeeded by roms h Marti 
Samuel 6327 2 ‘Ashland ‘Ave. 2, 


. Pitney, ante etc., closing 
Pa, 9 Ill—Le Lievre Shoe Co., shoe manu- 

facturers, succeeded by Dundee ‘Shoe Mfg. Co. 
a pe eonenter «| & Varon, shoes, etc., 


by Ben 
Neworach (Marovich ). 
West Hammond, Ill.—Zeplowitz & Alpert, shoes, 


se ee 
Hallowell, 3 Me.— ii Johnson Co., 
children’s shoe manufacturers, recently: com- 
menced business 
Midland, Mich.—E. A. Bendall, shoes, etc., suc- 
ceeded by Bendall & Wilt. 
Star N i e  cuS .—Max Rossoff, shoes, removed to 
New York 
St. Paul, Minn, — Coulter & Picha, shoes, suc- 
ceeded ar ae, oo C. Picha. 


~ v2old oat to W, Te Si Somer hom 
St. Louis, M Shoe Co., 


shoes. Per wets gh ET 
Brooklyn, N. Y.—Jacob Jonstnen (129 Bridge 8 St.), 
shoes, 7 esi sold out to Greater New York 


Pingree, N. D.—E. P. Krogh, shoes, etc., reported 
sold out to C. G. Emmons & Co. 

Norwalk, O.—A. O. Hellman, shoes, etc., reported 
sold out to Norwalk Co-operative Mercantile 


Co. 
Cleveland, Oe Foarn Of pie ee St.), 
» “Okla.—Giles Sh “ 


shoes, repoi 
Lace s te 








. M. Pate. 
Providence, R. oe & Hoffman Ae i > eee 
authorized capital of $10,000. 





PITTSBURGH 
(Concluded from page 129) 


Pittsburgh Shoe Puffs 


Messrs. Price and Comstock, repre- 
sentatives of the Scholl Mfg. Company, 
report favorable business in foot ap- 
pliances throughout this district. 

E. J. McGinnis, Manager of Hanan 
and Sons’ store, was a recent visitor to 
New York City. 

Secretary Betts of the Pennsylvania 
State Shoe Travelers’ Association is 
expected back from the road to be here 
for their banquet. 

Mr. Cummings, fotmerly of Laird 
Company, has taken the position of 
managing Kirby’s Shoe Store, located 
opposite the Grand Theater. 

Mr. Hall, General Manager of the 
Walk-Over Stores, is back on the 
“works” after a recent operation. 

Allen Plyler, formerly with Scholl's 
Mfg. Company but now with Walk- 


Over’s, is leaving for the East. This 
time with his newly elected partner— 
the wife. 

A recent edition to Pittsburgh’ Ss most 
beautiful store, ‘Verner’s, is that of a 
splendid display case for children’s 
shoes. It finds its chief attraction 
where it stands centered midway be- 
tween the men and women’s windows. 

Mr. Jamison, Carl Emerick, Johnson 
and Blandford of Beaver Falls, to- 
gether with Mr. Hartley of Rochester, 
Pa., are all expected to be among those 
present at the banquet of the State Shoe 
Travelers’ Association. 





Manchester Notes 
LOW CUTS FEATURED 


Oxfords With Heavy Hose Ex- 
pected to Be Popular 

Many shoe merchants in this vi- 
cinity are featuring dark tan ladies’ 
oxfords with Cuban heels and stockings 
of wool and fiber silk composition in a 
variety of colors for the Winter season. 
Stockings of wool in different colors 
with rubber sole made like that of 
storm rubbers with a fussy little ball 
of wool at the instep are also being 
featured and, according to reports, this 
class of footwear for stormy days will 
dominate this Winter. 


Retail Trade Improves 


Business which took a slump during 
the time the mills and factories in this 
section were closed has, with the mills 
resuming operations, improved con- 
siderably and merchants are confident 
that it will soon be back to normal. In 
spite of the fact that the larger stores 
are featuring oxfords for the Winter 
season many smaller stores are offering 
big reductions on all oxfords. 


Plan Factory Extension 
By acquiring large tracts of land in 
East. Manchester the Kimball Shoe 
company has made provision for an 
enlargement of its plant as soon as the 
conditions of the manufacturing of 
shoes business warrants an extension of 

the works and increased output. 
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The Mode 


Beaded instep straps are the 
feature of latest designs in low 
cut footwear. 





Our New Specialty 


The Beaded fF 
Instep Strap | fy 





Converts the ordinary 
plain pump into the 
most modern example 
of high style low cut. 






































¥ 

I 

] 

Made in Any Material You Desire ; 

QUICK DELIVERY r 

Write for Samples and Details 

5 

Parisian Beading Works Co. - 

207 Manhattan Building : 
PHILADELPHIA, PA. 

D 
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WANTED TO PURCHASE 
SUOTTET ESVOTTTTTTATOOSUOTTATTATN VETRTDOUEETUL 


Ns 


We Buy for Cash 


ere Jo bbers al 
Close-outs. 
NO QUANTITY TOO jLARGE 





Ie THUMM eT MT TITTT ETT eH TTTTT 


E VAN PRAAG & CO. 


Shoe Dept., Martin Posner, M 
459 Broadway, New York, N. ¥. 
Telephone 2248-2249 Spring 


STAMMMILLN Le HALUTTTILLC Lo TUT @ ALLL 


Highest Cash Prices Paid 


for entire shoe stocks. We also buy 

your surplus or slow sellers. Quan- 

tities no object. Retail or wholesale. 

_ term leases taken off your 
ands. 


TON et PTT eT) TTT 





Wire or Phone us 
Correspondence Confidential 
Established 1890 
GLAUBERG & CO. 
387 Broadway, New York, N. Y. 
Phone Canal 4119 


We also purchase. clothing, 








hats, furnishing goods, ete. 





The NEW YORK EXPORT . 
PURCHASING CORPORATION 
515-517 Broadway, New York City, N. Y. 


WILL FOR 
BUY CASH 
DO YOU CONTEMPLATE 
[sat py reoe foe your sou or nr 
ora erected spear” =" “A 


I, OLENICK 


413 Broadway, New York Tel. 9531 Canai 


ie 
jus itocks 
Entire Stocks 











CASH PAID 


for shoe stores or surplus stocks of shoes or 
i fh Looe, Ge over. 
e send a representative to investigate 
and make offer upon request. 


Max Kalter Mercantile Co. 
591 New York 
Phone Spring 5160-5161-5162 
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Shock Absorber Heels 


International Shoe Heel Company 
to Commence Their Manu- 
facture Soon 


Washington, D. C.—The Interna- 
tional Shoe Heel Corporation has pur- 
chased the patents and machinery of 
the United Heel Corporation of Phila- 
delphia. The new company will have 
executive offices in the Continental 
Trust Company Building, 14th and H 
Streets, Northeast, Washington, D. C. 
A factory has been secured at Cumber- 
land, Md., which will be in operation in 
about three weeks’ time, for the manu- 
facture of Pomeroy shock absorber 
heels. A large tract of land two miles 
east of Rockville, Md., has been ac- 
quired for the erection of a shoe factory 
which will require the services of 4,000 
employes. A. K. Pomeroy is president 
of the corporation. 





Factory Capacity Increased 


The Melstone Shoe Company has 
been forced to remove its offices from 
the factory building in order to secure 
the use of the additional space to in- 
crease their capacity. The daily 
capacity has been recently increased 
from 250 to 450 pairs per day. There 
has also been a decided change in the 
policy of the organization and in the 
future instead of selling their product 
through side line men, there will be an 
independent salesforce on the road. 
Mr. Hemmelstein is now trying to"se- 
cure competent men to handle the 
various territories which are open. 








Every Shoe Store Needs 
a pair of 
“MANCHESTER” 


(Trade Mark Reg. U. 8. Pat. Of.) 
CURVED JAW CUTTING 


NIPPERS 














MISCELLANEOUS 








“FISHER” 


Trade Mark 


U.S. 
A Gee 


HEEL and 
COUNTER 


SUPPORT 


The New Improved 
“E, W.” 
SHOE STRETCHER 
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CLASSIFIED AND OPPORTUNITIES DEPARTMENT 


ITIONS WANTED—Four cents 
Minimum amount 





“Recorder” rates for space less than one-eighth 


to noon, Wi 
of 








address. 
ation om pel ee counted in the advertisement 
and paid for accordingly. 


to their 
Answers to ads must be sent under letter 











SALESMEN WANTED 


SALESMEN WANTED 


SALESMEN WANTED 








ALESMAN, shoe man’s opportunity; high-class 
S and i qabemen: accustomed to 


i 's el 
ket; only few samples; give full ticulars, 
~ <4 experience, nas, coed when — 
able; commission, ‘Address , Boot and Shoe 
Recorder, 127 Duane St.,; New York. 





South St., Boston, Mass. 
GALESMEN—To carry as side line on strictly 


commission basis line ¢ boys’, 
youths’, and mee = oe non n stock 
nm Ohio 


ition; ~~ 
Gi igar West Vi Vieginie, Und frat Ieter re National Shoo 
~ tter. atior Shoe 
27 Bases St. Ne New York Cit 


WANTED-file no en to bande ou Gymn 

on a ten ‘t commission basis. 
Welas Inteponent 3 n Shoe Co., Milwaukee, 
Wisconsin. 











ALESMAN WANTED for the state of Ohio to 
carry as a side line a short line of felt slippers. 

. In-stock ition. Six per 

it commission. Address care Boot and 
Shoo Recorder, 207 South St., Boston, Mass. 





will have attractive side line 
shoes fi 














R»yeuw 





Advise whether single ried, “ 
or mar. - 
Ca, lage = Address ps 
— a calling 
Setenieben, findings, su; ae ee adie, 
to carry and introduce a heel of distinctive 
z ; as a side line, oop toe pes cost compenie 
Territory not restricted, exclusive if 
Standard tandard Commodities Ca. Inc. 415 
E- . W., Canton, Ohie. 





on the 











io Xe 
ae a 


+ soft 


GALESMEN WANTED Ye carry as a side line 
and ‘owing girls’ medium 
oF Onto and 
Shoe Recorder, 207 
South St., Boston, M 





WANTED —Saleomen Tor Indiana to sell Juve- 
nile foot , felt slippers and sandals and 
rm = li ¢ of shoe store —_. 
reasonable drawing 


All ies will lence. 
C223, care Boot and Shoe Recorder, 207 South 
St., Boston, Mass. 


SALESMEN WANTED 


For Haverhill Manufacturer’s IN STOCK 
department, resident salesmen to sell to 
large retailers and department stores pop- 
ular priced line of women’s canvas and 
satin special Turns and McKays, in 
the principal cities in evéry state. cel- 
lent ition. References requ 
Address , care Boot and pet Recorder, 
207 South St. -» Boston, Mass. 











SALESMEN WANTED 

Settee 2b cteehicein Ode Mite. o meee 
specia m 
manufacturer. Teo « samples only. Goods 

ive 

account ee and lines carried in 
your first letter. All communications 
tial. Address C212, care Boot and 

am Recorder, 207 South St., Boston, 
ass. 








Salesmen 


Wanted 


Due to the fact that a well- 
known Chicago Shoe Whole- 
sale and Manufacturing Co. 
intends increasing its sales 
force next season it desires 
to. get in touch with several 
live, energetic salesmen be- 
tween the ages of 27 and 40 
with the thought of placing 
them on the road. Progres- 
sive retail salesmen or salés- 
men. traveling successfully 
with other lines,.who are de- 
sirous of enlarging their op- 
portunities, may qualify, 

Address C254, care Boot and 


Shoe Recorder, 189 West 
Madison St., Chicago, Il, 














We Offer a Real Chance for Ambi- 
tious Salesmen---You Are Only 
Limited by Your Own Ability. 


Pleasant, profitable employment 
the year round. A five-year con- 
tract, backed by a company with 
a half million dollar responsibil- 
ity is what is offered. Men who 
have initiative and want a chance 
to expand and increase their 
earning power several thousand 
dollars a year over their present 
salary. Situations paying from 
$5000 to $11,600 a year now open. 


We have a Welfare Society, which 
insures you by group plan—no 
examination—insures you _ in 
sum of $1000 and automatically 
increases to a $5000 policy, at no 
cost to you. We imsure. you 
against accident, disability and 
sickness. Besides you share in 
the net dividend earnings of the 
Company. 


You are offered a situation with 
a company that is admitted to 
be the best in the world in their 
line—where honest endeavor is 
mpacemated and rewarded. The 
chances of advancement are cer- 
tain. All this sounds good, 
doesn’t it? It is really better 
than cold type can explain. 


Address The T. K. Kelly Sales 
System, 2548 Nicollet Avenue, 
Minneapolis, Minn. 


Tat —e \EFERSER I 














POSITION WANTED 


YOUNG MAN, 31, married. Twelve years with 
large chain retail sh oe stores, book and 
stock systems, store service and auditing end, 
désires connection with similar concern. Com 
tion with future, main objective. Address C 
care Boot and Shoe ~ 307 South St., Bon 
ton, Mass.: - . 


b te ose MAN with twelve years’ 
retail shoe business wishes to 








ience in 
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t for Annual Subscription in ‘in the United States, $5.00. Per copy, 25 cents. Canadian, dian, 86.00. Foreign, $10.00 
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Each issue copyrighted by the Boot and Shoe Recorder Publishing Co. 
ISSUED EVERY SATURDAY AT 207 SOUTH STREET, BOSTON, MASS., U. S. A. 





Cable Address BOOTRECO 


Entered at the Post Office, Boston, Mass., as second-class matter 








POSITION WANTED 


FOR LEASE 





(CLEA (LEAN -CUT AMERICAN YOUNG MAN, 25, 
expe rienced in handling returned goods a 

sample departments of large shoe factory, mak- 
ing high-grade men’s and women’s welts, desires 


T° lease for a number of years, five story building 
in the center of St. Joseph, Missouri. Sui 

for wholesale shoe concern or jobbin house. Ad- 

C259, care Boot and Shoe Recorder, 207 











PUBLISHED WEEKLY IN THE INTEREST 
OF THE RETAIL SHOE MERCHANT BY THE’ 


BOOT AND SHOE RECORDER PUB. CO. 
(Incorporated under Massachusetts Laws) 
CAPITAL $150,000 — 


P mn with growing concern where initiative South St., Bost M ; 
mbi- and results wil place cuolienet in line or sales nae cacao" yi an CORPORATION 
Only fot ‘ana Sho Saeet Reet” 207 South St. Boston, EVERIT B. TERHUNE, Treas. and Gen'l Mer. 
: GEORGE i W. R. HILL, Ist_ Vice-President 


lity. 


lent 
on- 
vith 
bil- 
who 





GHOE buyer and department manager, formerly 
in business with my father. Know merchan- 
dising and have executive ability. C. Antoni, 
Hotel Latham, New York City. 





; BL oceans LEATHER ag wy aoe a 


prong —— and oops of the A. 
- had wide experience (five yompe as 





MISCELLANEOUS 


OA TANNERS: ATTENTION!I—Why tie up 

your capital foralongperiod? Let me show you 

a way to increase your turnover. Heavy hides 

tanned for oak sole, belt elt and harness in days. 

= es to loft.) Address C243, care t and 
oe Recorder, 207 South St., Boston, Mass. 








ARTHUR UR D. ANDERSO! aN DERSON’S Secretory 


SWAIN, CARPENTER & N & NAY, Counsel 
101 Tremont St. 


ARTHUR D. ANDERSON, Editor 

E. C. LOGAN 
OWEN A. THOMAS 
HELEN 





nce on rn 

. chem aboratories Communica- ATTENTION M. HANEY 
hele chemi tidential Cidrees Coad C2ak care Boot t and Manufacturers of Small Shoes Associate Editors 
and Shoe Recorder, 207 South St., Boston, Mass. Shoe manufacturer, making Women’s shoes, 
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(LEAN CUT YOUNG MAN with college educa- 
tion, = has had five pao = experience in 
tanneries an lesires position as 
re Tae Position where a knowl- 
edge of the fundamentals of the tanning and finish- 
ing of sole, harness and belting butts can help his 
natural ability. Address C245, care —_ and 
Shoe Recorder, 207 South St., Boston, Mass. 





Position Wanted 


MANAGER 


in Stock House 
Chicago Preferred 
Have something to offer Manu- 


facturer wishing to carry Stock 
in Chicago. 


Address C249, 189 West Madison 
St., Chicago, Ill. 














LINE WANTED 


WAN TED—Line of medium grade men’: s shoes 
for State of New Jersey to be sold in cen- 
nection with non-competing Tine of women’s and 





will figure with a manufacturer of Misses’ or 

Children’s as an outlet for surplus poorer cuts 

of Kid leather on small size side patterns. 

Send patterns and we will send sample cuts. 

ee although we could 

‘oxed pattern complete. No 

af Foxed or full Seamless Vamps. Address 

Coss, care Boot and Shoe Recorder, 207 South 
St., Boston. Mass. 


We Will Buy 


Women’s. 
Goodyear Welt 


Lasts and Patterns 








Have you any recently discontinued 
lasts, patterns and related equip- 
ment for women’s welts which you 
would like to turn into cash? If.so, 
address C252, care Boot and Shoe 
Recorder, 207 South St., Boston, 
Mass. 








PUBLISHERS’ NOTICE 


eecnrree— Recorder 85.04 obs your in of hand 
Recorder 


advance or nbc inciude postage 

Islands ig ae on The price for Canada 

is $6.00 a year, including postage. 

hig => SUBSCRIPTION —The price to all 
a except the above is $10.00 


Xi Ziouiptlen are in advance. 
ADVERTISING RATES—Card of Advertising 

Rates furnished on application. For rates for 
Wants, for Sales. ef etc., see Want Page. 








OFFICES IN 
BROCE OFFICE: 224 Moraine St. Geo. W.. 
ll, Manager. Telephone 507. 


CHICAGO OF OFFICE: 189 ig +d Madison St. Tele- 
phone Main 1089. B. C. Bowen, Manager. 


ST. LOUIS OFFICE: 1627 pe St. B.C. 
Bowen, M 
— YORK orice: fn wb 102, Guben Site. 
Telephone 959 W. 
PHILADELPHIA OFFICE: 929 Chestnut St. 
H. Walter Scott, Manager. 
HgvEReLs ‘OFFICE: Ch Chamber of Commerce 
Rooms, Haverhill National Bank Bldg. Geo. 
Ww. R. Hill, 
a ye ag. OFFICE: on Flat Mettene) Bank 
Bldg a Bowen, Manager. ‘elephone 
a one van Now Yoru Roe- 
L. Seward, a — Repre- 
soundion Telephone Stone 


dren’s on basis of drawing account against LYNN OFFICE: eth eeeeen. 
—— ag ‘ Address, K335, care Boot and Shoe MILWAUKEE OFFICE: B.C.Bowen, Manager. 
with —— uane St., New York City. Paris Office: 2 Rue deo Itatiens. L. Hubbard, 
k and EXPERIENCED shoe salesman, now selling the Manager. 
end, New England states trade, with Boston London Office: C. Curtiss, Manager. Man- 


office is open for ith facturer. 
Address C251, care Boot and Shoe Recorder, 207 
South St. , Boston, M 











FOR SALE 








IT SELLS SHOES—COSTS 3cts PER DAY 


sion House London, E. C. 
Australian Office: 430 Lit. Collins Melbourne. 
G. Jervis Manton, Manager. Be 
Continental Office: William Salzman, Manager. 
Wasagasse 2, Vienna, Austria. 

ARGENTINA: Buenos Aires, Rivadavia, 2721. 
P. Sabazzini, Gerente. 


~ ‘ BRAZIL: Goren. Loon ies Combacau, Ruaido 
FOR SALE CHILE: Santiago, Las Rosas 1123-1127. Otto 


One new Burroughs Ledger Posting and 








GOES AROUND AND BRINGS IN CUSTOMERS 


CUBA: Mr. H. Gomes, P. O. Box 422, Ha 
ez, vana, 


ies mat Machine. 17 Column Adding. SPAIN: Gerente, Leoncio de Miguel, Librero 
—_ Subtracting Model 676E2. Including two Pes IE pero ae a ig oatey gg 1 Editor, 20 Fuencarral, Madrid. 

ic or stan for machine and a MEXICO: Gerente, Carlos Elizomdo, 4a Del 
Shoe ae, ee sr Mend Cipres 117, Mexico, D. F. 


ledgers or trays. Sawyer Boot and Shoe 
Co., Bangor, Me. 








ELECTRIC WINDOW SALESMAN CO. 
46 Cornhill - Beston, 











pe em Yokohama, J. F, Wagen, 
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INDEX TO “WHERE TO 


BOOTS AND SHOES 


Abbott Shoe Co., No. Reading, 
Adams, Harry E., Co., Brockton, Mass. .. 


Ault-Williamson Shoe Co., Auburn, Me..... 
Bacon-Rollins Co., Lynn, Mass 
Bancroft-Walker Shoe Co., Boston......... A 


Clapp, Edwin, & Co., E. Weymouth, Mass.. 118 
Clark, James, Leather Co., St. Louis, Mo. . 
Collins & Staples, Haverhill, Mass 

Condon Bros., Brockton, Mass 


Converse Rubber Shoe Co., Malden, Mass. . 
Co-operative Shoe Co., Cincinnati, O 
Cotter Shoe Co., Lynn, Mass 

Creighton, A. M., Co., Lynn, Mass 

Dalton Co., Brockton, Mass 

Davies Shoe Co., Racine, Wis 

Diamond Shoe Co., 


Mass 
Duane Shoe Co., New York City 
Duttenhofer-Stevens Co., The, Cincinnati, O. 
Duttenhofer, Val, & Sons Co., Cincinnati, 0.38, 157 
Eaton, Charles A., Co., Brockton, Mass... . 
Edwards & Co., J., Philadelphia 
Elam, F. S., Shoe Co., Rochester, N. Y 
Ellis-Eddy Co., Haverhill, Mass 
Fern Shoe Co., The, Newburyport . . 
Fern & Poor Co., Newburyport, Mess. . 
Field & Flint Co., Brockton, Mass 


Gaines-Gordon, A. H., Co., New York City. 
Goldman, L., & Son, St. Louis, Mo 
Goodger, W. C., 

Goodrich, B. F., Rubber Co., Akron, O..... . 
Goodrich, Hazen B., Co., nr Se Mass. .. 


oan F. W., Co., Rochester, N. Y 

Harney, P. J., Shoe Co., Lynn, Mass 
Harney-Tracy & Crehan Co., Lynn, Mass... 
Harrisburg Shoe Co., Harrisburg, Pa 
Harrison-Lockwood Co., Haverhill, Mass. . . . 
Hartman Shoe Co., Haverhill, Mass 


Healey-Phelan Shoe Co., Stoneham, Mass. . . 


Helmers Bettman & Co., Cincinnati, O 
Helming-McKenzie, Cincinnati, O 
Hemsewsey, Maxwell, Hennessey Co., Lynn, 


Herrick Shoe Co., Lynn, Mass 

Holters Co., The, Cincinnati, Ohio. . 38, 39, 148, 149 
Homan-Hughes Co., The, Cincinnati, O.... 38 
Hoyt, F. M., Shoe Co., Manchester, N. H. .22, 23 
Huckins & Temple Co., Milford, Mass 83 
Jacobs & Thatcher Co., New York City. .: . 
Johnson Bros. Shoe Co., Hallowell, Me. ., . 19 
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Johnston & Murphy, Newark, N. J 

Julian & Kokenge Co., The, Cincinnati, O. 38, 141 
Juvenile Shoe Corporation, St. Louis, Mo. . . 40-41 
Kalt-Zimmers Mfg. Co., Milwaukee, Wis.. 101 
Keith, P. B., Shoe Co., Brockton, Mass 


Kiely, T. J., & Co., 


Krippendorf-Dittman Co., The, Cincinnati,O. ~38 
Krohn-Fechheimer Co., Cincinnati, O. . . 26-27, 37 


Ka Cossen Rost Shor 20e- Co., La Crosse, 
134,119 


Maid-Rite Felt Shoe Co., Brooklyn, N. Y. . 
Manss-Owens Shoe Co., Cincinnati, O 

Marshall Co., C. S., Brockton, Mass 

Marston & Brooks Co., Hallowell, Me 

Marston & Tapley Co., Danvers, Mass. . 

Mayer, F., Boot & Shoe Co., Milwaukee, Wis. 
McNamara, John ae Haverhill, Mass... . 121, 116 


Menihan Company, The, Rochester, Ny Ye. 
Milford Shoe Co., Milford, Mass 


Nettleton Co., A. E., Syracuse, N. Y 
ba 4, TES Shoe Co., Rochester, 


Nu Baby Shoe Co., Lynn, Mass 
i Bush & Weldon Shoe Co., Milwaukee, 


Phillips-Cram Gas Haverhill, Mass 
Plant Bros. & Co., Manchester, N. H 
Puritan Shoe Co.; Inc., New York City 


Regal Shoe Co., Boston 
Rialto Shoe Co., Lynn, Mass 
Rice & Hutchins, Inc., Boston 


Riemer, A. H., Shoe Co., Milwaukee, Wis. . 
Sachs Shoe Mfg. Co., The, Cincinnati, O 


Schindler, L. B., Shoe Co., New York City. 
Silver Shoe Co., Haverhill, Mass 

Smith, R. P., Sons Co., Chicago 

Smith, Wm. Sumner, Chicago 

Stacy-Adams Co., Brockton, Mass 

Stetson Shoe Co., The, So. Weymouth, Mass. 119 
Stickles, L. D., Shoe Co., Red Wing, Minn.. 121 
Stone, K. M., viata Co., New York City 


United States Rubber Co., New York City. . 

Upham Bros., Shoe Co., Stoughton, Mass. . 

Utz & Dunn Co., Rochester, N. Y 

Wall, Doyle & Daly Co., Brockton, Mass... 
Watson Shoe Co., Lynn, Mass 

Weimer, Wright & Watkin Co., Philadelphia. 
Weinbrenner, Albert H., Co., Milwaukee, Wis. 33 
Westcott-Whitmore Co., The, Syracuse, N.Y. 117 
Whitman & Keith Co., Brockton, Mass 


Williams: Hoyt Shoe Co., Rochester, N.Y - 80 
i de  & MC. 


Oct. 16, 1929 


BUY ’”’ 
LEATHER AND OTHER MATERIALS 


ea y, Inc., Wil : 


American Hide and Leather Co., Boston ..17-15 
Baker & Kimball, Inc., 


Castle Kid Co., Camden, N. J 

Chamberlain, B. F., Boston 

Creese & Cook Co., Danversport, Mass..79, 129 
Donovan Bros., Boston 

Foerderer, Robert H., Co., Boston 

Gallun, A, F., & Sons, Milwaukee, Wis... . 
Hecht, F. & Co., New York City 

Holbrook Co., W. H., Boston 

Hub Gore, Boston and New York City... 
Jones Co., F. E., Boston 

Kepner, C. O., Leather Co., Boston 

Keystone Leather Co., Philadelphia. . . .2d Cover 
Kistler, Lesh & Co., Boston 

Lawrence, A. C., Leather Co., Boston 

Levor, G., & Co., Inc., Gloversville, N. Y . . 
Monarch Leather Co., Chicago 

New Castle Leather Co., New York 

Pfister & Vogel Leather Co., Milwaukee, Wis 30 
Sherer, Oscar & Bro., Inc., New York City.. 74 
Snyder, H. S8., & M. W., Boston 

Standard Kid Mfg. Co., Boston........3, 122 


FINDINGS AND SHOE STORE SUPPLIES 


Alterson & Co., New York City 124 
Clarke-Emerson Co., Worcester and Boston 
D. W., = $ 


i any, Boston 
Nindow Salesman Co., Boston.. 
| mon & Beers Co., New York Cit 
Fashion Crnemens Co., Brooklyn 
Flexible Arch Support Co., New York C City 
Foote Association, The, Rochester, | i Ff 
= bber Co 


Onken,.Oscar Co., Cincinna 
Parisian Beading a Phila., Pa 
holl Mfg. Co. Chicago 
Taylor, Frank, “Boston 
United States Rubber. Co., New York City 
Front Cover 


U. S. Specialty Mfg. Co., Somerville, Mass 160 
Vanity Novelty Sar B Y 124 
Whitcher, Frank W , Co .» Bosto 

Win-Deco Display Service, 


MACHINERY, LASTS, MFRS.’ SUPPLIES, 
DRESSINGS, ETC. 


American Multigraph Sales Co., Cleveland, 


0. 
Brockton Rand Co., a. 
Griffin Mie. Ce Co. a New York Cit 
Meyer, J ead Co., 
National Cash t Hogiater Co., Dayton, O.. 
— Leg Polish Mfg. Co., Inc., Phila- wn 


Northdadd Mis. Co, New Britain, Conn. 
United Shoe Machinery C Boston.... 
United Shoe Repair Machine oe es, Boston. . 





asians? a 


Atlantic Printing Co. 
Bae seers 


int, Brockton, Mass. ... 23 
University Electrotype Foundry, Cambridge, - 
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ALS 
j. 
17-18 
122 
122 
108 
158 
122 
9, 122 
04-155 
150 
106 
122 
122 
90 
Cover 
94 
46 
34 
144 
Vis 30 
4 
13 
3, 122 
LIES 
124 
n 98 
124 
123 
125 
167 
32 
124 
94 
124 
48-49 
98 
76 
167 
84 
Fed BREAD IS THE STAFF OF LIFE. SOME WOMEN 
143 ARE THE BEAUTY OF LIFE. FOX FOOTERY IS 
124 THE BREATH OF LIFE TO MANY A SHOE 
‘oui DEPARTMENT. 
; 160 
124 FOX SLIPPERS, PUMPS AND OXFORDS DIS- 
} CHARGE THEIR DUTY TO THEIR WOMEN 
; WEARERS WELL. THEY IMPART GRACE, 
PRODUCE STYLE, AND INVITE COMPLIMENTS. 
IES, YET THE CHARGE THE DEALER MAKES IS 


NOT LARGE. FOX FOOTERY PRICES ARE AS 
POPULAR AS THE LINE. 


124 CHARLES K. FOX, INc. 


78 

HAVERHILL, MASS. 
125 
= NEw YORK: BOSTON: 
82 MARBRIDGE BLDG. 54 LINCOLN ST. 


BROADWAY AND 34TH ST. CHICAGO: 
RooM 632 GREAT NORTHERN BLDG. 





Entered as second-class mail at the Post Office at Boston, under the act of May 24, 1918 
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Black Kid $5.25 
Brown Kid $5.% 


NEW BANKER LAST 


STOCK NO. 263—Black Kid Bal, folded tip, lined tongue, 
leather facing, Goodyear welt, 94 Iron Sole, leather in- 
sole, C-D-E widths 


$5.25 Net 


Same pattern as above, STOCK NO. 293 
Brown Kid........ eee. & 


$5.95 Net 


These most unusual values are 
made possible only. by the high 
order of standardization which 
governs the production of 
these shoes. No factory, 
organized with a lesser 
IN STOCK degree of standardi- 
zation, .can _ possi- 
New illustrated price bly equal these 


list will be mailed on 


request. values. 





J..W. Carter & Co., Nashville, Tenn. 


Specialty Manufacturers of Men’s Welt Dress Shoes 
SALESROOM: 833 WEST CHICAGO AVENUE, CHICAGO, ILLINOIS 
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ALWAYS IN STOCK 








MANUFACTURERS #7 
WOMENS. GROWING GIRLS, MISSES AND CHILDRENS FOOTWEAR 


ORDER YOUR SHOES DIRECT FROM 
THE MANUFACTURER BY MAIL AND 
SAVE THE JOBBER’S PROFIT 


GROWING GIRLS’ AMERICAN WELT HIGH CUT BOOTS 


English Toe 

Sizes: 2144 to 7 Wide Toe 

E Width Only Sizes: 244 to 6 
In Genuine Black Vici E Width Only 


$4.85 In G4. on. 


In Gun Metal 


—_ eae 


Terms 5% 10 days, 2% 30 days, F.O.B. Lynn, Mass. 


Solid Leather Outer, Middle, Inner Soles, Sock Lining 
Spaulding Guaranteed Counters 


SAMPLES AND CATALOGUE SENT UPON REQUEST 


RAYMOND, SWIG, MALLOY CO. 


In Stock Dept. 
585-7-9 Washington St., Lynn, Mass. 
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Florsheim Stock Styles 


Our enlarged facilities, through the comple- 
tion of a second Florsheim factory, make it 
possible to offer regular quality Florsheim shoes 


out of stock. 


This increased capacity also enables us to take 
care of new accounts where we are not already 


represented. 


The Florsheim Shoe is Nationally known— 
sold by one store in each community that 
seeks the business of the man who 


wants style and quality. 


THE FLORSHEIM SHOE COMPANY 
ADAMS AND CLINTON STREETS 
CHICAGO 


This Stock Style— 


The Hampton 


Style S-S—Brown Cordovan—over- 
weight single sole, $10.50 


Style S-3—Russia Calf, $8.50 


Book of Stock Styles 


on request 
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What Is A Trade Mark For? 


We could sell all the leather we tan without using 
a trade mark. 


But because we are proud of the high quality of 
our product—because we solemnly pledge that 
this quality shall not be tampered with—be- 
cause we believe that the best should bear an 
identifying mark so that it may constitute a 
recognizable standard of value—we employ the 


trade mark “F. B. & C. Kid.” 


That trade mark is known to all who make, sell 
and wear fine shoes. 





FINEST BLACKS AND COLORS 


Amalgamated Leather Companies, Inc. 
Formerly F. Blumenthal Co. 


General Offices: 22 North Fifth Street, Philadelphia, Pa. 


Factories, Wilmington, Del. 


NEW YORK BOSTON ST. LOUIS 
86 Gold Street 103 South St. 911 Locust St. 
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SNAP IN A STRAIGHT LAST 


STRAIGHT last means conservatism. It is the choice of 
men who seek comfort and dignity. Yet a straight last 
does not necessarily mean a shoe without lines;.devoid of 


all style. 


For example, we reproduce our Style 19 Last. It’s the last 
word in a straight last shoe. There's a gradual swerve to the 
bottom that lifts it from the ordinary cut-and-dried straight 
last: It’s a shoe that will appeal to the man who wants 
style with his comfort. 


We are making it up in the best grades of Havana Kid, 
Mahogany Calf and Black Vici. We'll be glad to send 


RACINE SHOE MFG. CO mples. 


RACINE SHOE MANUFACTURING CO. 


Medium priced dress shoes for men 


RACINE - += + WISCONSIN 
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Snappy Menihan Footwear in Stock 


Rightly Styled and Priced to 
Meet Your Quick Demands 





B 286—Glace Kid Lace, Goodyear Welt. 


B 290—Chocolate Brown Calf Lace, Good- 
AA, A, B, 4-7; C and D, 3-7. ..$7.50 A, B, 


year Welt. AA, B, 4-7; C and D, 
PP acnccccsstaedensesauennneee $7.50 





S 688—Black Suede “Irene” Turn, 18 


B 116—Chippendale Brown Calf Oxford, 
Cuban Heel, Goodyear Welt. AA, 4% 


B 126—Mahogany Brown Calf Oxford, i 
74; A, 4-714; B, 314-74; C, 3-7... $6.50 


Walking Heel, Goodyear Welt. AA, 414-8; 
A, 4-8; B, 34-8; C and D, 3-8..... $6.50 


-8 
Suede Covered Wood Louis Heel. AA, 
4\%-8; A, 4-8; B, 34-8; C, 3-8; D, sas 


Don’t Let Your Stocks Run Low. Keep Your. 
Stock Up and Avoid Losing Sales and Profits 


SEND YOUR ORDER TO 


The Menihan Company 


SHOEMAKERS FOR WOMEN 


Rochester, N. Y., U.S. A. 
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Wilk Ceft 


Anklet Tie 














THE SHOE OF THE MINUTE---READY TO SHIP 


Number 15—Black Ooze Calf, Full Louis Covered Heel . .$6.50 
Number 16—Black Satin, Full Louis Covered Heel 

A—4-7, 44-7, 5-7 

B—3-7, 3144-7, 4-7 

C—2%-7, 314-64, 4-7 

D—2%-7, 3144-7, 34-64% 


We invite you to try a dozen. We pay express if unsatisfactory. 
3 7 y 3 
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Walk Croft 


PROCESS SHOES IN-STOCK 














No. 8—Fine Russia Calf 5-Eyelet Oxford. 
Perforated straight tip, 14-8 Cuban heel. as 


No. 12—Black Kid 8}4-inch, 3 Fox Lace. wo 3 2 Kid 5-Eyelet Oxford. 

Perforated vamp and tip, blind eyelets, black vos eget py: LY’ 

fair stitch, 10-8 military heel. Stylish rae = vamp and tip, 14-8 Cuban heel. 

BSL cece were eee eee weer eeseeeeeeeeeee So. 11—Fine Bisds Calf 8is- tosh, % For 
Lace. Pinked vamp and tip with perforations, 
blind eyelets, white fairstitch, 10-8 military 
heel. Stylish street last $6.50 


Perfection Pump. A perfect pump for all 
occasions. Smart, Neat, New! 


No. 4—Black Satin. Full Louis covered sh 


No. 5—Black Ooze Calf. Full Louis covered 
heel $6.50 


No. 6—Dull Kid. Leather Louis heel. . .$5.00 


No. 7—Black Ooze Calf vamp, black satin 
quarter. Full Louis covered heel $6.50 


Newest Pump Last—very flexible 


These shoes are offered only 
in even dozens on a width 
in the following size runs: 


A 414-8, 4-8, 416-71 ~ omy me eet. SPs Lace, 
No. 14—1034-inch Brown Kid, as above, B—8—714, 4-8, 3144-8 eyelets, 14-8 Cuban heel. New last... ”.$5.00 
Leather Louis Heel $6.75 


No. 17—Same shoe, Black Castle Kid. C-24%4-8, 344-7, 3-7% EY iy ase gla 


No. 9—Same as above in Fine Russia Calf 
No. 10—Same as above, except 9-inch Camel $6.50 


Kid, Plain Toe $6.5 D—2).-8, 314-7 yy, 2.7 with white fairstitch 


rscrory BANCROFT WALKER COMPANY _ costoy orrice 


13 WORMWOOD ST. Rooms 404-5 


eee MAKERS OF SMART SHOES FOR WOMEN a ee 
We invite you to try a dozen. We pay express if unsatisfactory. 
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Stretching the dollar today more 
than ever means buying merchan- 
dise that turns over quickly. Never 
has the merchant so needed to be 
free from slow-moving stocks. 


“Onyx” 


moves quickly. It is adapted to the 
carefully studied needs of the con- 


Reg UA Pot oree 


sumer. It is “right” in price. It 1s 
Nationally advertised. And the 
public has learned its worth through 
thirty years of satisfaction. 


Emery 6 Beers Company, inc. 


Sole Owners of “Onyx” Hostery 


BROADWAY AT 24th STREET 
NEW YORK 


Boston Office: Chicago Office: Philadelphia Office: 
31 Bedford Street North American Bldg., State 1033 Chestnut Street 
and Monroe Sts. 


San Francisco Office: 210 Pearl Street, Mutual Life Building 
259 Geary St. Buffalo, N. Y. 





Oe ea IS, BONS RYE EER NI ma mR 
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“Decidedly Thompson” 


“Values Tell’’ 


Famous Cordovan Shoes In Stock 
Ready to Ship 








S.624 Ye S-612 


| Code Word Neatest. Brown Cord. Bal \ Code Word Normal. Brown Cord Bal. 
{| Admiral Last. A. : Calf Top to match. Classic Last. 


Price $10.25 a Price $9.00 


S-622 


Code Word Night. Brown Cord. Brogue. 
Blu Oxford. Brogue Last. 


Price $10.50 


[eo BROS.. SHOE 


MEN’S FINE SHOEMAKERS 
BROCKTON 


NEW YORK BOSTON CHICAGO 
930 Marbridge Building 207 Essex Street 35 South Dearborn Street 


Address all communications to Brockton (Campello), Mass. 








5 


TOMTOM OPHIR LMI LLU LAP LE@L 
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APPEAL 


A beautifully made stylish shoe 
displayed where women can see 
it has a distinct and profitable 
appeal. 








And when, in addition, the price 
is moderate, the sales percentage 
of such footwear is high. 


A. G. L. flexible boots and low 
cuts for women, in fine kid and 
calf leathers invariably attract 
feminine buyers. 


Let them get the feel of this 
A. G. L. boot—first in their 
hands—then on their feet. 


When they note the reasonable 
price, the impulse to buy will 
be irresistible. 


And you have made another 
permanent customer. 


AA 





- THE Myopia 


14-8 Cuban Heel, Im- 

itation Tip. In Mid- 

night Blue, Black and 

Brown Kid and Tan 
Calf. 
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D NOVELTY & , 
FOOTWEAR® 





To The Trade 


By Adding leather soled slippers to our felt line we 
have made‘it complete. 


By Securing our Bridgeport Factory, giving us fifty 
thousand additional square feet of working space, 
we increased our production to ten thousand 
pair per day. 


NOW 
By Engaging the services of 


Mr. Gennaro (Jerry) Del Re 


an expert creator of styles and a man capable of 
seeing them through—to take complete charge of 
our manufacturing—We have a quality line sec- 
ond to none in the country. This makes 


FOOT-PALS 
The Standard in Felt Slippers 


Our salesmen are now on their way to see the 
jobbing trade. 


For our mutual benefit, await our line before 
placing your orders. 


THE E-Z WALK MFG. CO., Inc. 


62-70 W. 14th Street New York City 
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Do your styles “fight” 
one another? 







































































More than 3,000,000 readers of The Ladies’ Home 
Journal, Vogue, Photoplay, and The Christian 
Science Monitor are reading Red Cross Shoe Ad- 
vertisements. Approximately 15,000,000 adver- 
tisements are telling the story of Red Cross 
Shoes made, with the aid of motion pictures, to 
fit the foot in action. 
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You can eliminate them by a simple, 
easy buying method 






Two pairs of shoes—practically the same 
models, but with tips a little different, per- 
forations not quite the same, vamps of slightly 
different length. 








There is trouble! 





A customer is going to try on both some day— 
and then hesitate. It’s going to take your 
salesman a long time to close and the woman 
‘won’t be perfectly satisfied when she does 
decide. 







The trouble is, the models are just a Jittle 
different—they over-lap, are duplicated. 
Either would satisfy alone, but both cause 
indecision. The two styles divide attention, 
“fight.” 









What’s the cause of 
this situation? 







Well, usually it’s this: One of the models was 
bought in one place and the other in another. 
The dealer sort of forgot he had ordered the 
first style and put it down again for another 
salesman.’ He tried to buy it from memory. 











Under the buy-here-and-buy-there method 
it’s almost impossible to stop this style dupli- 
cation that slows up sales and makes many a 
customer a little dissatisfied. But there zs a 
method to stop it—a simple easy method. 











915 Dandridge Street 


Over-lapping models slow up 
your sales 


The Krohn-Fechheimer Co. 


Scores of successful. dealers 
have found it 

It’s just concentration—concentration upon 
one factory line in each grade. That means 
buying by sight—from one line at one time. 
Scores of merchants have solved their slow 
sales problems in this way—and have climbed 
quickly and easily to leadership .in their 
communities. 

These merchants have selected the Red 
Cross Shoe for their women’s high grade line 
because it is by far the best known and fastest 
selling shoe in America. And because its 
style and price range is wide enough to meet 
easily any reasonable demand in its grade. 


The success these dealers have had with Red 
Cross Shoes can be won even more easily by 
you today. Because this famous line is being 
made better known and faster selling than 
ever by one of the greatest publicity campaigns 
ever conducted for a woman’s shoe. Approxi- 
mately 15,000,000 advertisements, appearing 
in leading women’s publications during the 
fall, winter and spring months, are telling to 
3,000,000 women the interesting story of how 
the lasting smartness of Red Cross Shoes is 
obtained from a study of hundreds of motion 
picture photographs of the foot in action. 


Let us send one of our representatives to tell 
‘you more about this concentration principle 
and the success that will result from its adop- 
tion. A card will bring him to see you soon 
and will not obligate you. Mail it today. 





- (Cincinnati, Ohio 
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Don't use Doubtful 
White Leather. 
Select a White Leather 
That's Right. 


Specify The Whitest White~LEVORS: 


CFs B SAYL@) ° Gr cae © © Ms baler 


TANNERS OF CABRETTAS 


NEW YORK CLOVERSVILLE,N.Y. 
BOSTON MILWAUKEE at LOUIS 





Oct. 23, 1929 
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Specify that your shoes contain 
counters cut from West Virginia 


A Reliable — 


Lea ther The development of years of expe- 


rience, made especially to replace 


R e P lac ement leather for counter purposes. 





Pulp Products Department 


West Virginia Pulp & Paper Co. 


200 Fifth Ave., - New York 
732 Sherman St., Chicago, Ill. 








Mills: Covington, Va. 











West Virginia Pulp & Paper Co. 
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WHY NOT 












































































































































































































































SUPPORTS THE ARCH 
The LYNCO ARCH CUSHION is kept in 
place by the pressure of the arch, allowing it to 
cv-ordinate properly. 


yoo ov =~ 


FITS THE HEEL 
Note how snugly this LYNCO ARCH CUSH- 
ION sets in the shoe. Cannot work loose if it 
is fitted correctly. 





CG 1 Un 3 ith WEF 





LYNCO 


SELLING LINKS 


LYNCO Arch Cushions cannot get 
out of order! No adjustments! Made 
of leather and sponge rubber only— 
without springs or metal parts; foot 
aggravation or shoe cutting entirely 
done away with. 


Act on the tired muscles as though 
walking on springy turf—allowing 
them to co-ordinate naturally with 
consequent absence of strain. 


Once worn LYNCO Raat become 
LYNCO boosters. ogically you 
gain by attracting LY O buyers 
towards your shoe values—to back 
up LYNCO satisfaction. 


LYNCO Foot Appliances sell quickly 
—for cash—and mean re-orders as 
often as necessary. If your jobber 
does not stock LYNCO Foot Ap- 
pliances send us your order. We will 
do the rest. Do it today as LYNCO 


customers are waiting. 



















































































KLEISTONE RUBBER COMPANY Inc 


SALES DEPT. 11 HIGH ST. BOSTON, FACTORY: WARREN ,R.I. 
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SINBAC’S - jas 
NEWc&p 
PRICE .............. 


practically all numbers in our line, is in 


the mails. It is our response to the in- 
sistent demand of the public for LOWER 
PRICES. 


This is our contribution toward the res- 
toration of the buying power of the dollar 
to saner levels. It is our promise of co- 
operation With HELTHY FUT mer- 
chants to enable them to give their 
trade greater values. 








These reductions in prices, made regard- 
less of manufacturing costs, will remain 
effective as long as conditions will permit. 


Mr. Merchant, this reduction is for you. 
Now is your opportunity to obtain 
HELTHY FUT Shoes—recognized for 
a quarter of a century for their high 
standard of quality and workmanship— 
at unusually attractive prices. 








In order to avoid disappointments in 
deliveries, it is advisable that you an- 
ticipate your requirements promptly. All 
orders will be shipped at new prices. 


If your new price list fails lo arrive, or 
if you have misplaced your fall catalog, 
another copy will be forwarded promptly. 

















a * BROS. & CO. 


211-215 W. Monroe St. *. ‘ Chicago, Ill. 
49th Season 
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y HUN T-RANKIN 
{ LEATHER CO 


VV ELVETTA CALF 
Tuscan Calf Russia Calf 


Manufacturers of strictly fine full- 
grain aniline dyed chrome, tanned 
calf leather. 


Used by manufacturers of exclusive 
footwear throughout the world. Also 
manufacturers of 


Velvetta 
Calf 


The standard suede leather. All 
colors required by manufacturers of 
fashionable shoes. 


HUNT-RANKIN LEATHER CO: 


106 BEACH ST.,BOSTON, —_— 
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arrington 
Wrote this 


for You 





This letter and the 49 
others of the Frank Farring- 


ton series were written for your 
store—with your needs and your 
problems in mind. 


Years of experience in 
retailing gave Farrington the 
background he needed to write this 
series—the most remarkable series 
of business helps ever put at the 
disposal of a modern retail store. 


Frank Farrington knows 
that the average retailer 
doesn’t like to write letters, and 
hasn’t the time—that he is too busy 
with other merchandising problems. 


At our request Farring- 
ton crystallized his years of 
merchandising knowledge in this 
series of 50 complete sales letters. 
Every one is crammed with human 
interest—full of logical sales appeal 
—just the sort of letters you like, 
and better still the sort your cus- 
tomers like to read. 


You can’t buy the Far- 
rington letters. They’re not 
for sale. Conservatively we value 
the set at $100.00, though their 
real value to any live retailer far 
exceeds this amount. 


There is only one way 
to get these letters—that is— 
FREE—as part of the Multigraph 
retailer’s equipment. With the 
Multigraph in your office you can 
easily print these letters and can 
do dozens of other printing jobs such 
as printing letter heads, bundle 
and envelope enclosures and the 
like, all without fuss or muss. 


Remember—these let- 


ters are yours FREE with the 
Multigraph. The coupon will 
bring you details about the Farring- 
ton Multigraph advertising plan. 


THE AMERICAN MULTIGRAPH SALES CO., 
1553 East 40th Street, Corner Kelley Avenue 


Cleveland, Ohio 





The American Multigraph Sales Co., 








5 ; Just the machine for 
Multigraph Senior turning out the 
Farrington letters, for printing labels, folders, booklets, 
stationery, and the like, and for imprinting manu- 
facturers’ literature. An efficient, compact, reliable 
duplicating device. It does form typewriting and 
office printing and produces high quality work, ad- 
equate for the average business. 


id It sets real type for 
Flexo Typesetter genuine printing from 
printers’ ink. Any bright employee can learn to use 
it, and with a little practice can do the job of type- 
setting swiftly and surprisingly well. The device is 
light, compact and strong. It not only simplifies the 
setting of the type, but provides for keeping the type 
in such a way that it is always ready when wanted. 


1553 East 40th Street, Cleveland, Ohio. 


Gentlemen: 

Please tell me how I can speed up 
turnover and add to my profit with the 
50 Farrington letters and the Multi- 
graph. 


Name 





Street. ae 


OM Ae ee 
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No. 2709—“Comfy-Fit’”” Combina- 
tion Last, glazed kid, welt, 8-inch 
boot. 3 foxing, 14-8 straight heel, 
straight glazed tip. 


Price, $8.25 


IN STOCK 


No. 2710—“Happy-Foot” Combi- 
nation Last, glazed kid, welt, 84- 
inch boot. % foxing, 14-8 straight 
heel, imitation straight tip. 


Price, $8.75 


Ya tine Easy (ombination a 


Fitting 


No. 2711—“Fitzu” Combination 
Last, glazed colt, welt, 8-inch boot. 
% foxing, 12-8 straight heel, 
straight glazed Colt tip. 


Price, $6.50 


Ready to Ship 
Sample Orders Solicited 


No. 2712—“Konsolation” Combi- 
nation Last, glazed kid, turn, 8- 
inch boot. % foxing, 12-8 straight 
heel, straight glazed tip. 


Price, $8.25 


Write for Folder Describing X-L Line Combination Last Shoes 


THE KROHN-FECHHEIMER CO. 


X-L LINE DEPARTMENT CINCINNATI, OHIO 
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STACY-ADAMS CO. 


Originators of Combination Lasts 


Brockton Massachusetts 


To our customers and also those whom we want on our books, we 
wish to give a timely warning: 


Do Not Get “Cold Feet” In Your 


Future Business 


Prices have dropped and may recede further, but it cannot and will not happen at once. 


Present recession has already been “discounted” and existing prices are the result, show- 
ing reductions on finished article averaging about 20 per cent below prices of March Ist, 


1920. 


Remember that this price reduction is only in leather and almost wholly in upper leather; 
reduction in sole leather to date having been very slight. 


On all other items of expense there has been not only no reduction, but costs have ad- 
vanced over all previous figures. Coal, Transportation, Interest, Cartons and Packing 
Cases, Rents, Taxes and innumerable other items have all increased 50 per cent to 100 
per cent thus offsetting the deflation in leather, and you all know “Labor’’ is still “‘at the 
peak.” 


If you expect to buy top grade shoes this season to sell at $15.00 downward, you are going 
to be disappointed, for they cannot be produced by any of the high grade factories at such 
selling figures. 





You have byilt up a good trade on high-grade shoes in the past and with a little patience 
and good judgment you can hold it. 


Our salesmen are now on the road with Spring Samples and our prices are figured as low 
as is possible under existing conditions and our advice is “do not let the prices scare you.” 
e 


Absolute Value is built in every pair of our shoes. 





Send for a Salesman to Show You the Stacy-Adams Line 


W.H. H. JAMES 
WM. H. LARKIN 
JOHN McELANEY 


Large Cities, Chicago to Coast 
Miss. River to Coast 


... a eee Fores. 
GEO. STACY BEARSE 
HUBERT S. JAMES 






Cc. P. WAIDE 


Washington, Philadelphia, Pittsburgh, Detroit, 
Indianapolis, Cincinnati, Nashville and Memphis 
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POLAR KLOTH 


NOTHING has been left un- 

done to make and maintain } 
POLAR-KLOTH the finest shoe | 
cloth that it is possible to produce. 


Distinguished for its Fine Face and | 
Even Weave, which give it an in- } 
dividual character that is reflected | 
in the shoe. | 


Thomas, Lake & Whiton, Inc. 
147 Lincoln Street ? 
Boston, Mass., U. S. A. 


THE WHITE SHOE CLOTH PAR YIGELLENCE \ 
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U. S. Leather 
Helps Sales 


[NTELLIGENT buying is the watchword to- 
day. The public is insisting upon real worth 
and honest merchandise. 


War time substitutes for leather are no longer 
found in good shoes. The all-leather shoe is 
demanded and the leather must be of the best 
quality to give good appearance and long wear. 


We have been tanners of highest character sole 
leather for generations. “U.S. LEATHER” 
will be found in most of the best makes of 
shoes: it is the standard of quality. 


A salesman of shoes has a prime talking point 
if the goods he sells contain soles made of one 
of our tannages. The worth of our leather is 
known world wide. 


The United States Leather Co. 





The United States Leather Co. of Massachusetts 





New York Boston Philadelphia Chicago Cincinnati 
St. Louis San Francisco Liverpool Paris 
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TWO OXFORDS 


P 


THE ABOVE REPRESENTS By REGULAR 
STREFT OXFORD ONLY MADE ON NEW 
AND IMPROVED LINES— “MEDIUM 14-8 
HEEL—ON OUR NEW_ COIN AST— 
SHORTER VAMP. THIS SHOE IS CUT HIGH 
He THE FRONT AND CARRIES SIX EYE- 


TS. 
THIS SHOE IS MADE IN ALL LEATHERS— 
KIDS AND CALFSKINS 


“a 


a ae saree nS, TPE, TET TAN BANE 
STRAPS PUMPS SIX RYELET BLUCHE K OXFORD.” Pat 
ge STYLE PRO 
OXFORDS BOOTS F THE BRIGHT LIGHTS AMONG NEXT 
SF. ASON’S LOW a IN 
THE eM LEATH 


RS. 
THE STYLE ABOVE is aye IN BLACK, 
COLORED CALFS AND KI 


JOHNSON BROS. SHOE 
MFG. CO. 


HALLOWELL, MAINE. 






























































3, 1920 fMoct. 23, 1920 BOOT AND SHOE RECORDER 


<iggr 


FELTS 


LEATHER SOLES 
READY TO SHIP 


a 











Stock No. 229—Women’s Black felt, fur trim Stock No. 231—Women’s Black felt, ribbon 


Juliet, leather soles, hand turn. Sizes 3-8 .$1.37 % trim Juliet, leather soles, hand turn. Sizes “ 
$1.37% 


Stock No. 230—Same description as above in Stock No. 232—Same description as above in 
gray. Sizes 3-8 $1.37 % gray. Sizes 3-8 $1.37 % 


THE FASTEST GROWING SHOE HOUSE IN THE MIDDLE WEST 
Featuring Women’s Novelty Styles and Felt Footwear 


ON THE FLOOR READY TO SHIP 


NOVELTY SHOE CO. 


32 So. Wells St. CHICAGO Novelty Shoe Bldg. 











—— 
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Are Reliable Leathers” 


‘Lawrence Leathers 
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WEILDA 


HENNA 
TYRIAN BLUE 
R-GREY 


1920 --192] 
Suedes Are In Command! 


WEILDA Is The One 
Outstanding Suede Calf 


ACH season has its favorite fashion leather. This season, as the 
best informed merchants know, colored suedes are in command. 


Of all suede calf leathers there is one outstanding PEER which will 
repay your specification. 


Ww & ih 2 A 


The three favorite colors now in most marked demand are 


HENNA — TYRIAN BLUE — (R) GREY 


A.C. Lawrence LeatherGompany 


161 South Street ,Boston , Mass. 
NEW YORK- CHICAGO - ROCHESTER 
GLOVERSVILLE 
fi CINCINNATI 
$ ST.LOUIS 
nN 
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8101 
LITTLE TAD LAST 


8103 
YOUNGSTER LAST 





8101—Boys’ Dark Tan English 
| SR ee $4.75 
8151—Little Men’s Tan Eng- 
lish Bal. ....... .$4.25 
8103—Boys’ Dark Tan Nature 
. RTE $4.75 
8153—Little Men’s Tan Nature 
_, Sree $4.25 
8100—Boys’ Gun Metal Eng- 
Sh ” ee $4.50 
8150—Little Men’s Gun Metal 
OS ee $4.00 
8102—Boys’ Gun Metal Nature 
ie re ie $4.50 
8152—Little Men’s Gun Metal 
Nature Bal...... $4.00 
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Something New and Better! 


THE HOWARD Live 


WELTS THAT WEAR 


CELOID CHROME SOLES 


23 to 100% MORE WEAR than the 
Finest Oak Sole 


More Wear, Combined with the Flexibility and 
Fine Finish of Oak Leather. It Is Channelled 
and Finished. It Is Waterproof. It Will Not 


- Slip. 


The Guaranteed Sole That Will Qutwear Any 
Oak Sole in the World. 


Eight Sturdy, Stylish Numbers 


IN STOCK 


Selected Chrome Side Solid Leather Construc- 
Uppers, Wing Foot Rub-_ tion, A Standardized 
ber Heels. Product. 

Two Leathers, Two Lasts, One Pattern. 


Boys’, Sizes, 1 to 6; Widths, B, C, D, E. Little 
Men’s Sizes, 9 to 13144; Widths, C, D, E. 


Terms, Net 30 Days; 3% 10, 1% 20 Days 
F. O. B. Grand Rapids, Mich. 


WRITE US FOR SAMPLES 


R. K. L. CO. 


GRAND RAPIDS - - MICHIGAN 


Since 1864 Makers of Good Shoes 


a oe ae = ae: Ic 3c IIc 3c 1 
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Stroller 
Repeater 


How have we run full time 
during the dullest period? 


We save overhead expense by special- 
izing on two good types of shoes. 


ALL OUR SHOES GUARANTEED 
TO CARRY 10 OZ. DUCK LININGS 


We make shoes for jobbers only. Case lots of 
our shoes open right because we are operating 
our factory on a new standard efficiency basis. 


Doyle tBaly bc 


2 6 A 2 — + 
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— > <i « 
a 








Botton fice, 207 Catey. KK, 














Oct. 23, 1920 BOOT AND SHOE RECORDER 














TRADE MARK 


IN STOCK 


Real shoe values. Priced low 
enough {to insure you a QUICK 
TURNOVER. 





rs P 2585—Havana Brown Kid, 10-inch 
2578—Black Kid, 10-inch Wave Top, , : 

Lace Boot, Imt. St. Tip, 14-8 Mal. Heel, ee ee Sat, Sat. SD 
McKay, B-D....:.........++.. $4.50 theaciaiiaes eine 
2579—Same shoe as above in Havana 2584—Same shoe as above in Black 
Brown Kid, B-D..............$5.00  { - rire $5.00 


























2602—Midnight Blue Kid, 10-inch 
Wave Top, Lace Boot, Stitched in 
White, Imt. St. Tip, 17-8 Full Louis 
Covered Heel, Flexible McKay. . $8.00 











These models are only a few of the 
styles IN STOCK for your con- 
venience. Every single number has a 


PROVED SALES VALUE 





—— 


Write, Wire or Telephone 
your requirements. If con- 
venient, call at Boston of- 
fice. 2590—Russia Calf, % Fox 9-inch Lace 
2582—Black Kid, Whole Quarter, Terms, Net 30—F.O.B. Boot, Reg. Tip, White Fair St., 15-8 


Comfort Bal, Reg. Tip, Cat's Paw Cuban Heel, Gastpeer Welt, AA-D. 
Rubber Heel, Hand Turned, EE, 4-9. Boston 
$4.25 


KATZMAN-ADLER SHOE CO. 


Women’s Novelty Footwear 


211 ESSEX STREET - - BOSTON, MASS. 
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It's yours for 
the asking a 


We have made it possible for every shoe dealer to 
install one af these Goodyear Shoe Repairing Outfits 
on vety easy terms. 

The work the machine does is of so superior a quality, 
and done so much faster than is possible by hand, 
that the dealer or repairer who has the outfit will 


soon control all the business in his territory. 
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Service giving is the secret of success in the shoe. repairing 
line. Customers to-day want shoes remade— not just re- 
paired. And they want them in a hurry. 


With this Goodyear outfit you can do a stitching job equal 
to that on -new shoes, and turn your repair jobs out in a 
tenth of the time of hand work. 


We install the machines, teach you their operation and give 
you the full benefit of Goodyear Service. Write us for com- 
plete plans and full description of our numerous outfits, each 
for a particular size shop. 


e | on] . 
United Shoe Repairing Machine Company 
4 ALBANY STREET, BOSTON, MASS. 
708 Broadway 93 Centre Street 619 Mission Street 16 No. 2nd Street 
Cincinnati Brockton San Francisco Harrisburg, Pa. 
30 Euclid Arcade 37 Warren Street 145 Essex Street 236 No. High Street 306 Broad Street 
_ Cleveland New York Haverhill Columbus, Ohio Lynn 
18 So. Market Street 276 Main Street 87 Main Street 130 Mill Street 11 Florerice Street 
Chicago Johnson City, N.Y. Auburn, Me. Rochester Marlboro 
* 1 American Casualty Bldg. 286 Third Street. 221 No. 13th Street 216 Chartres Street 
Reading, Pa. Milwaukee . Philadelphia New Orleans 
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HANCOCK—a name indelibly associated with the high ideals of 
American citizenship—is preserved in heraldry by the above coat- 


of-arms. 


The high ideals of leather production are symbolized by the tower- 
and-castle emblem of 


NEW CASTLE KID 





BLACK WHITE _— COLORS 
New Castle Leather Company, Inc. 
NEW YORK 


MONTREAL, CANADA BOSTON CHICAGO CINCINNATI 
and the Principal Leather and Shoe Centres Everywhere 


Factory : Wilmington, Del. 
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IN STOCK 


BRANDED OR UNBRANDED 


B 515—Cherry Calf Bal, Carlton Last, with Goodyear B 541—XXX Black Kid a - Ce = od sacl = ee cee 
Wingfoot Rubber Heel. Etoai ic snug arch shank feature. st. 


PRICE $9.00 PRICE $9.50 


A few of our In Stock Styles 


Ready for Immediate Delivery 


~w |] 


B 647—Cherry Calf Brogue Oxford, Tremont Last. Code B 548— Mirror Pate os Seed Se ress Oc- 
—Classic. Widths AAtoD. 2} ©§— easions, slight we ight c ctio ey eg a We 


PRICE $7.00 ” PRICE $7.00 





Send for our Fall and Winter Catalogue 


CHARLES A. EATON COMPANY 


** The Sterling Shoemakers of New England” 


‘ON—183 Ese. ANTA— 
NEW YORK 127 Duane ‘Street BROCKTON, MASS. DETROIT der Book Bonding 
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B 0372B $8.25 B 0172K $7.50 
Woman’s Black Glazed Kid Welt Boot, Woman’s Black Glazed Kid McKay Boot, 
' Windsor Last, 8 inch height, three-quarter Arlington last, 8 inch height, three-quarter 
fox, lace, imitation tip, 1% inch Cuban fox, perforated vamp, lace, imitation tip, 
heel. 1% inch Cuban heel. 
AA.. .-44to8 rp to 8 
| = .4%to8 7. "$% tos 
Be. 4 os : ae ee TS H 
Beas iss .2%to8 
ae ry to #46 "Net 30 Days 
Net 30 Days 





SEND YOUR ORDER NOW—SHIPMENT 
WILL BE MADE AT ONCE. 


: UTZ & DUNN CO. 


ROCHESTER « NEW YORK 


BRANCH OFFICES : 


= 


























oENVER NEW YORK CITY ; LOS ANGELES 
dg. Bush Terminal Sales Bldg. 718 S Bl 
TIGER & MoNUTT 130 West 42nd St Room 1521 6. C. McA TEE 
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The Metropolis 


A smart English last, 
not too extreme, in Gal- 
lun’s 4, Gallun’s 26, 
Creese & Cook’s Tony 
Red, equipped with 
Goodyear Wingfoot 
Rubber Heels. 


Three Acres of 


Service 


Lie Back of “Korrect Shape” Shoes 


130,501 square feet of floor space, planned, 
arranged and equipped, not only to make 
the finest men’s shoes, but also to render 
service, comprise the ‘“‘Korrect Shape” 
shoe plant—a plant second to none in the 
country. 


And to us Service means 


“The willingness and intelligently di- 
rected effort to make the merchandise of 
the ulmost use and value to the pur- 
chaser.” 


“* Korrect Shape’’ shoes are “Shoes you can Sell’”’ because they are made right, under 
right conditions, at right prices, by a company that believes in the right kind of serv- 
ice. We should like to have the opportunity of demonstrating what we mean by 
“‘Service.”’ 


FIELD & FLINT CO. 


SUCCESSORS TO BURT & PACKARD COMPANY 
MONTELLO STA. BROCKTON, MASS. 
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Subject:—Shoe Carton Labels 






Here are some important points to 
remember about 


TOLMAN LABELS 






@ We print most and the best of the labels used by 
the Shoe Trade. 


@ The paper we use is made so that any number of 
colors of ink may be safely applied without fear 
of colors running when pasted on boxes. This and 
the pasting qualities of label paper are important 
points. 


@ Your order enters our works the day it is received. 









@ We run labels on the latest type, swift running, 
automatic presses, insuring best of workmanship; 
prompt delivery; prices which are right—quality 
considered. 


@ Experience is the best teacher. Forty-five years 
ago we originated and printed the first Shoe Labels. 







@ We maintain our own Art Department which 
is continually designing new labels. 


@ Our Cut Department contains 250,000 duplicate 
plates and 30,000 original cuts. Think that over. 
Undoubtedly we have your cut. 


@ Wecarry several car loads of white label paper on 
our floor at all times, and here is another good one, 
over two hundred shades of colored label papers. 








@ Last, but not least, we have doubled our business 
in the last two years and are now printing twenty 
million labels each month for the shoe and textile 


trades. 


@ We-want your business. 








INC: 





Established 
in 1875 







71 CENTRE STREET, BROCKTON, MASS. 
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Shiny Le 


“Live Leather” That Fits Like a Glove 


WE ARE PROUD OF THE QUALITY OF 
STERLING PATENT COLT AND STERLING PATENT KID 
BECAUSE WE KNOW IT GIVES THE HIGHEST SATISFACTION TO THE SHOE WEARER. 


It has the soft, springy feel of live leather; it is composed of tough, 
closely-packed, resilient fibres; it conforms to the foot like a fine 
glove to the hand; its beautiful glossy surface is the highest art in 


shiny leather. 
MANUFACTURERS USE IT BECAUSE RETAILERS DEMAND IT; RETAILERS 
INSIST UPON IT BECAUSE IT HELPS MAKE SATISFIED CUSTOMERS. 


Sterliig Colt Sterling Kid 


BRISTOL PATENT LEATHER COMPANY BOSTON, MASS. 
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MENS QUALITY WELTS 


The Survival of the Fittest 


W ITH the return of pre-war competitive conditions, the factory that produces 
clean-cut values at low prices is the factory that will keep running. People 
are going to buy necessities, but they are going to get the most that their hard- 
earned dollar can bring them. 

Pennington Welts for men represent just such values—and the proof of the 
pudding is in the eating; t.e., the Pennington factory has been and is today run- 
ning full time. 


Look this line over—it will pay you! 





Golden Brown Kid ; ; 
aa an IN-STOCK 
STYLES 


Brown Kid 





ieeten Ms. 6s 60wsas 6. 15 
Lotus Calf. . Rah cheos tien 
Wine Calf 





Mahogany 
Mahogany 
een EO ee 
Black Calf 











READY 
TO SHIP 











NEARLY 100% OF OUR OR- 
DERS CALL FOR GOOD- 
YEAR WING-FOOT HEELS 


Specialty Manufac- 
turers of Men’s Qual- 
ity Welts 


BSS SSS SS SS ss Ss Ss SS 
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PENNINGTON-CROWELL SHOE CO. 


Manchester - New Hampshire | 
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Quicker Turnover 


Every thinking merchant today is di- 
recting his efforts toward the goal of 
Quicker Turnover. He must have shoes 
that will move, yet they must be good, 
stylish, and dependable. 


| 
a 
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Each name and trade mark on this 
page is the stamp of honest value in 
good shoemaking. The lines they rep- 
THE SCHEIFFELE resent will give you a quick turnover, Ghe P.Sullivan Go. 
HOE MFG. CO. |, for they are made in Cincinnati—the Aa... aaa 
CHILDRENS & GROWING || home of art in shoes. , wetenet 
GIRLS SHOES 











RETR 





























The Julian & Kokenge Co. The Scheiffele Shoe Mfg. Co. 
The Krippendorf-Dittman Co. The Duttenhofer-Stevens Co 
Val Duttenhofer Sons Co. The Sam B. Wolf Shoe Co. 
The Holters Co The Charles Meis Shoe Co. 
The Helming-McKenzie Co Helmers Bettmann & Co 
The P. Sullivan Co The Homan-Hughes Co 
Manss Owens Shoe Co The Sachs Shoe Mfg. Co 
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Satins Are It— 


Beautiful airy turn sole slippers. Skinner's 
Black Satin. Popular for street and evening 
wear. IN STOCK FOR IMMEDIATE 
DELIVERY. Sizes 2% to 8, widths A to D. 


3767—Black satin one strap, 
13-8 full Louis heel........ $5.00 
3768—Black satin anklette boots 
$6.00 


3766—Same, 18-8 heel... .$5.00 


THE CHARLES MEIS SHOE CoO. 


CINCINNATI 
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ROOKWOOD POTTERY 
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Reape 8 


View showing section of the shipping room in one of 
the Vulco-Unit Factories. 


The Box Toe That Retains the 
Shape and Beauty of the Last 


Increases the life of the shoe as water, perspi- 


ration or heat from the foot cannot affect it. 


Apparatus, Process and 


Sold only by 


BECKWITH MANUFACTURING CO. 
108 Lincoln Street, Boston, Mass. 


’ AGENTS 
G. W. KIBBY & CO. OSCAR F. WRIGHT & CO. GEO. A. SPRINGMEIER CO. 
Chicago, Il. St. Louis, Mo. Cincinnati, Ohio. 
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BROGUES—OH! BOY—SUCH BROGUES 


YOUR ORDER IN NOW MEANS YOUR ORDER 
OUT IN TIME FOR FALL BUSINESS 


Stock No. 642—Brown Cordovan Brogue Bal. Raw- 
Stock No. 524—Brogue hide Slip Sole. Sizes and Widths: AA, 7 to 11; 
Last. Gallun’s 4 Nor- A, B, 6 to 11;C, D, 5 toll. 
wegian Brogue Bal. Raw- re ee 
hide Slip Sole. 





Stock No. 587—Brogue Last. Gallun’s 4 Norwegian Grech: He. 2~—Reenes ‘Bees, Bese Costores 


Brogue Ox. Rawhide Slip Sole. 1 d . i ; 
Stock No. 693—Brown Cordovan Ox. Rawhide Slip Varsity Ox. Wing Tip. Sizes and Widths: AA, 7 to 11; 
Sole. Sizes and Widths: AA, 7 to11; A, B, 6 to 11; A, B, 6 to 11; C, D, 5 to 11. 


The Dalton Company, Inc. 


Men’s Fine Shoes 
BROCKTON, MASSACHUSETTS 


BOSTON: 183 Essex Street NEW YORK: 651 Marbridge Building Chicago: 1415 Great Northern Building 
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“Built Up—Not Torn Down” 






WE are not deceiving ourselves — we know you will 
buy ‘“‘Knoxshu”” Shoes only if they are made and 
priced in accordance with the present state of the market. 





So we have made our new samples for Spring and Sum- 
mer accordingly, and welcome your judgment of them. 








Goodyear Wingfoot heels are used extensively in Knox 


Shoes. 


Salesmen are now showing the new line of shoes that are 






‘built up — not torn down.” 


KNOX SHOE COMPANY 


MILFORD : - - - MASS. 
_E. S. Torrey, 10 High St., Boston 






















Remember—We Specialize in Dance Oxfords 
and Dress Boots—In Stock 


You should write for our booklet which illustrates and prices 






these constantly demanded shoes. 
































Today’s Demand Is 
A Public Favors 





This is the day of demonstrated values. 
A public determined to be thrifty 
in what it spends, also is exacting 
as.to what it buys. 


Those lines are the most readily 
accepted which combine service- 
ability, medium price,and a reputation 
for sound goodness. 


Plainly, the staple shoe that has a 
reputation for wearing quality makes 
the widest appeal today. 


We have in mind such sensible, service- 


More than 600 Numbers—Neolin-Soled—W ill be Shown This Season 
in the Lines of 194 Manufacturers 


Neolin 


DURA - WATERPROOF 








Kor Known Values 
The Staple Lines 





able shoes as are made with guaran- 
teed Nedlin Soles, or Goodyear 
Wingfoot Heels, or, better yet, both . 
of them. 


These shoes offer the right qualities; 
they are priced at a figure within 
the average means. 


And their soles and heels, typical 
Goodyear products that they are, 
not only are widely known, but 
wherever they are known, they en- 
joy a reputation that protects our 
good name. 


THe GoopyvearR Tire & RuspBEeR COMPANY 
Offices Throughout the World 


Soles 


- COMFORTABLE 
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Not Subject 


to 
Price Cutting 


One phase of selling Educator Shoes 
that interests the retailer is the fact that 
they do not lose style and have to be 
marked at sacrifice prices. 


ET a OT Me Sa EES F< 7 Tita giethes 


e oF ceee yea 


Educator patterns being staple are just as good to- 
day and to-morrow as they were yesterday. 


Educator Shoes being a stock proposition enable 
the retailer to keep his stock up by sizing in instead 
of having to place orders for an entire season’s shoes 
at one time. 


If you are not an Educator retailer follow the ex- 
ample of the big retailer who sells them because he 
is a good judge of merchandise, because he believes 
in the Educator principles and because the turnover 
satisfies him. 


FDUCATOR 
SHOE® 


Rice & Hutchins, Inc. 


10 High Street, Boston, U.S. f 














